
Covering the complete travel distribution chain

www.travelinc.co.nz

PAICE Preview
South America
Corporate Travel
USA
Paparazzo

Club Med: 
re-inventing  
all-inclusive

October November 2015

http://www.travelinc.co.nz/content/


Broadening the Boundaries for Business Events

Broadening the Boundaries for Business Events

SKYCITY Auckland Convention Centre 
Wednesday November 18, 2015  
9.00am - 4.00pm

www.paicexpo.co.nz

2015

The Pacific Area Incentives & Conferences Expo (PAICE) is the place where  New Zealand based incentive 

and conference organisers, group and special interest tour operators, corporate travel agents and 

others in the business events connect with the world on one day and under one roof. Be it an incentive 

banquet at a Maharaja’s palace in India, a corporate fishing trip in Vanuatu, or an off-site dinner under 

the stars at Uluru - you can source all of that and much more at PAICE 2015.

Pacif ic Area Incentives & Conferences Expo 2015

Register at  www.paicexpo.co.nz

2015

http://www.paicexpo.co.nz
http://www.paicexpo.co.nz


Western Australia extends  
NZ commitment 4
Western Australia is already planning to be 
back for an extended road show in New 
Zealand next year after September’s successful 
visit to Auckland

Air NZ talks  
sustainability 5
Air New Zealand has launched a new 
sustainability framework in an effort to 
‘supercharge’ New Zealand’s success – 
economically, socially and environmentally

NSW update 10
New South Wales has again been recognised as 
Australia’s number one state for major events

South America –  
destination first 13
The increase in flight services to Argentina is 
already having a positive impact on bookings 
to South America according to wholesalers

PAICE preview 17
Find out all the latest news in the world of 
business events in the lead up to the annual 
Pacific Area Incentives and Conferences Expo 
(PAICE) on November 18

Would you book an  
incentive to Niue? 38
Find out why GO Conference & Incentive 
general manager Wayne Harris thinks Niue is 
the new hotspot for incentive programmes

Thailand –  
accessible luxury 40
Corporate and incentive travel managers 
were recently given a first hand educational of 
Starwood’s affordable luxury offering 

North America 43
North America is a major area of growth in the 
New Zealand market – find out all the latest 
news from the destination 

Profile: A Walker’s World 49
A postcard from an aunt detailing her walking 
holiday in Switzerland was the catalyst for 
Jill Grant to set up A Walker’s World/Cycling 
Europe some 23 years ago

13

17

40

AT A GLANCE

TrAvELinc is registered as a magazine and is published by ProMag Publishing Ltd. 
Level 1, 172 West Coast road, Glen Eden, PO Box 60154, Titirangi, Auckland.  
internet: www.travelinc.co.nz Phone: 09 818 7807. Fax: 09 818 7864.  
Publisher/Editor: Stu Freeman email: stu@promag.co.nz Advertising Manager: Cherie Final 
email: cherie@promag.co.nz Assistant Editor: ruth Scott email: ruth@promag.co.nz  
Journalists: Aleisha Moore email: journalist@promag.co.nz  Marcus Logan email: editor@
travelmemo.co.nz Administration Manager: Kate Wemyss email: accounts@promag.co.nz 
Contributors: Kathy Ombler, Design & production: Gary Covich email: studio@promag.co.nz 
Printing: Image Centre Distribution: Western Mailing ISSN: 1176-936X

The material in this publication is subject to copyright. No part of the magazine may be reproduced without the 
written permission of the publisher. No responsibility is accepted by ProMag Publishing for accuracy of information 
contained in the text, illustrations or advertisements. The opinions in this magazine do not necessarily reflect the 
views of the publisher.

South America

PAICE 2015 preview

Thailand

Cover story:  
Club Med will be spreading the message of its 
latest innovations and the benefits of its premium 
all inclusive concept to incentive and conference 
organisers at PAICE 2015. Full story page 9.
NZ group contact: ph 0800 258 263 
www.clubmedgroups.com.au

ALSO
Editorial 2
News 2
Paparazzo 6
People 8
Airline update 42
Corporate Travel 46

TrAvELinc october/november 2015   1

http://www.promag.co.nz
http://www.clubmedgroups.com.au/cm/home.do?SITE=CMB&PAYS=14&LANG=AE


EDITOrIAL / NEWS

Fez talks to the trade
Fez marketing and product 
manager, Canan Karaaslan’s 
recent visit to New Zealand 
coincided with increasing 
interest and sales out of 
this market. 

 

Some developments are already evident, 
with the Mondo and World Travellers 
merger (those shops are now Mondo World 
Travellers and email addresses are changing 
as this magazine goes to press).

Others have been finalised but are yet 

to take affect – watch for helloworld signs 
on the Air New Zealand Holidays shops that 
are remaining open; and the departure of 
some 36 United Travel branches to the First  
Travel Group.

Much of this activity is being reported 
in electronic trade media, including the 
TrAvELinc Memo,  and there is also jockeying 
behind (and not so behind) the scenes 
with some groups taking advantage of 
the disruption to attract any dissatisfied 
franchisees, brokers, independent agents and 
others to their banner.

While times of change can often cause 
angst, some senior figures in the trade have 
pointed out that this sort of thing is nothing 
new and can be viewed as ‘natural progress 
and continuation of any industry.’

But they also point out that the travel 

Disruption part of progress
trade has managed to be a coherent force 
against some fierce outside pressures. Part 
of this is an unofficial state of cooperative 
competition, where brands compete 
aggressively for business but still respect 
their fellow operators’ place in the scheme 
of things. In short, they can still be in the 
same room with each other and happily 
share a drink and a chat. Friends across  
the ditch say that is far more evident in 
New Zealand 
than it is in 
Australia and 
they often envy 
their travel trade 
brethren here. 

Stu Freeman
Editor

Maui Jim has offered TrAvELinc magazine a number of spectacular sunglasses to give 
away. One pair will be given to a lucky reader of this issue. To be in with a chance to win, 
just send an email to competitions@promag.co.nz with Maui Jim in the subject line. 
You will also need to answer the following question:

Heather Taylor, of ANZ Corporate and Commercial Banking based in Wellington, 
correctly identified the Sea World resort Conference Centre on the front cover of the 
August – September issue.

Win with Maui Jim

The World’s Most Memorable 
Gift ExperienceTM

Which company features on the cover of this issue?

‘Fez is known for its small groups – with no 
more than 20 passengers on any one departure. 
(ANZAC Day tours are the exception),’ she says. 
‘We also guarantee departures with a minimum 

of two guests,’ says Karaaslan.
Exclusive GSA for Fez Turkey, Exotic Holidays 

has been representing Fez for the past 12 
months and director rahul Sharma says sales 
are on the up. ‘Kiwis gravitate towards Turkey 
– whether it be on their OE, to attend the  
ANZAC Day service at Gallipoli or as part of a 
European holiday.’

Sharma highlighted some key features of Fez. 
‘Competitive rates; the brochure is priced in NZ 
dollars and will not be surcharged; guaranteed 
departures; no single supplement policy, except 
on gulets as there are no twin beds available and 
no local payments.’ 

Keen to hear about Turkey is Emily Kempkers, 
Milford Flight Centre with Christine Ferguson 
and Lianne Stott from Gilpin Private Travel

Rahul Sharma, Exotic Holidays and Canan 
Karaaslan, marketing and product manager Fez 
Travel, in town for a whirlwind visit recently

Anita Gatley, Wedding Travel; Alison Sharp, Travel 
Managers and Dave Wallace, Travel Managers

The travel trade has 
been going through 
dramatic change lately 
and it is clear that by the 
New Year the landscape 
at retail level will look 
significantly different to 
what it does now.
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Win with Lonely Planet
The Africa Book takes a journey through every 
country in the continent: from Cape Town to the 
mountain gorillas of rwanda. Lonely Planet has 
kindly offered TrAvELinc a copy of the Africa 
book as a prize for one lucky reader. Tell us which 
country in Africa you dream of going to and send 
to competitions@promag.co.nz with Lonely 
Planet in the subject line.

Bev Harvey of Sealed Air told us her favourite 
destination in Asia is Myanmar. Well done and a copy of  
The Asia Book by Lonely Planet will be coming your way. 

Wendy Wu Tours also has a dedicated Japan, South Korea, Taiwan and 
Mongolia brochure in the New Zealand market for the first time.

Styles of touring include Classic Group Tours, on which the company‘s 
reputation has been built, offering value for money and fully inclusive 
itineraries. New Discovery Tours have been introduced to offer a more active 
programme with up close and personal cultural experiences in less visited 
locations with intimate groups of up to 18 people. 

The Deluxe range is for the more discerning traveller looking for unique 
experiences, often with activities exclusive to Wendy Wu Tours, along with 
the highest level of accommodation. The fourth style is the selection of 
private tours and tailor made arrangements, ideal for independent travellers.

General manager for New Zealand Paul Dymond says a combination 
of the company’s experience and feedback from retail agents and 
customers had been utilised in the new approach as well as to a redesign of  
the brochures.

‘We have introduced a clearer brochure layout that will help agents and 
consumers find relevant information and ways of combining product to 
create the perfect holiday for each individual.’

The introduction of the Maldives in the India brochure is the result of 
a combination of an increased demand in clients wanting to partake in a 
group tour and then extend their holiday with private arrangements, such 
as a beach stay in one of the many Maldivian resorts. 

The brochure layout includes up-sell boxes to assist agents in increasing 
their sales commission, precise and dedicated colour coded sections for 
each product range with more imagery to catch the eye, the new point 
of difference page - ten reasons to choose Wendy Wu Tours, clearer maps 
and more detailed descriptions resulting in a more user-friendly format in  
the brochure.

Also included is more information on the roles of the national escorts and 
local guides, plus testimonials from past and repeat customers. 

NEWS

Asia tour operator, Wendy 
Wu Tours, has launched its 
new programme for 2016 
with the introduction of 
four styles of touring.  
It includes 15 new tour 
itineraries as well as the addition of one 
of the hottest destinations - Maldives.

Expedia TAAP, that’s 
why your customers 
keep coming back.
Earn great commission and 
get your clients out there.

JOIN TODAY AT 
www.expedia.co.nz/taap
Telephone
0800 623 4293
Email
expedia-nz@discovertheworld.co.nz

Four styles from 
Wendy Wu
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The destination held a table top type 
workshop involving 15 operators at the CICC 
Building in Auckland and attracted more 
than 100 agents to the evening event.

Mark Abercromby, branch manager 
Western Australia of the Australian Export 
Tourism Council, described the audience as 
a ‘quality’ one.

‘The people are here that want to be 
here and they have really engaged with  

WA – we’ll 
be back

Western Australia is already 
planning to be back for 
an extended road show 
in New Zealand next 
year after September’s 
successful visit to Auckland.

NEWS

World Expeditions has audited its travel programme 
to ensure that it does not contribute to the plight of 
lions that are bred for the ‘canned lion’ industry.

Protecting lions’ welfare

the operators.’
Abercromby says the success of the Auckland 

visit means WA is likely to be back in New 
Zealand at a similar time in 2016.

‘We are keen to visit Christchurch and 
Wellington as well next year. rather than fly 
some agents up to Auckland, we’ll probably 
get to the regions.’

At the WA road show in Auckland recently. 
Paula McArthur, World Travellers Wanaka; 

Noeleen Pearson, Experience Perth.com; 
Kelly McColl, Flight Centre, Bayfair

Lions in the Serengeti

tourist experiences that are found in South 
Africa, Zimbabwe, Zambia and Mauritius, such 
as cub handling, walking with lions and photo 
opportunities with lions, depend on a constant 
stream of young lions. These lions are usually 

bred in captivity and taken from their mothers 
soon after birth, causing stress to the cubs and 
their mothers. 

Lionesses in captivity are forced to have 
up to two to three litters per year compared 
to the normal cycle of one litter every two to 
three years in the wild. The cub days are spent 
in a cycle of paid-for handling and photo 
opportunities. Handled cubs can lose their hair 
and become ill because of the chronic stress 
and sleep deprivation that is inflicted on them.

Then, once an unwieldy size, lions are 
reportedly drugged and abused until they 
become compliant enough for photo 
opportunities or lion walks with tourists.  
reports indicate that many of these same lions 
are sent to canned hunting camps to be shot at 
by trophy hunters in small enclosures.

 ‘Our Animal Welfare Code of Conduct states 
our expectations about lion experiences 
with our partners in these countries and we 
are confident that our programme is free of 
any activity that supports the canned lion 
industry,’ says responsible travel manager, 
Donna Lawrence. ‘Our focus is to educate 
travellers about the plight of these lions, 
to ensure that they are making informed  
travel decisions.’ 

World Expeditions urges travellers to resist 
the temptation to ‘pat a lion cub’ or ‘walk with 
a lion’, but rather to experience lions wild 
and free, in their natural habitat, displaying  
natural behaviours. 

The company recently launched its Animal 
Welfare Code of Conduct, developed with 
guidance from global animal welfare group 
World Animal Protection.

The Code of Conduct recognises that certain 
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Air New Zealand 
has launched a 
new sustainability 
framework in an effort 
to ‘supercharge’ New 
Zealand’s success – 
economically, socially 
and environmentally.

The framework includes a number of new 
initiatives, including: a new supplier code of 
conduct to ensure social, environmental and 
ethical sourcing; signing on as a participant 
of the UN Global Compact (the world’s 
largest corporate responsibility initiative); 
establishing an annual speakers series to bring 
international leaders on social development 
and environmental issues to NZ; transitioning 
Air New Zealand’s fleet of road vehicles to 
100% electric where available; an extension 
of the airline’s partnership with DOC to 2020 
as well as with the New Zealand Antarctic 
research Institute to 2018; the recycling of Air 
New Zealand crew uniforms which sees used 
clothing sent to charitable organisations and 
other garments recycled and converted into 
other products.

The announcement was made at a 
sustainability breakfast function in September 

Air NZ kick starts sustainability efforts

at Auckland’s Shed 10, and has been well 
received by Jonathon Porritt, co-founder and 
director of the United Kingdom’s leading 
sustainable development charity, Forum for 
the Future.

‘Many aviation companies don’t want to 
have any part of it [sustainability].

‘More often than not they have turned away 
from the information and knowledge that’s 
out there.

‘Air New Zealand wants to own the challenge 
and is ready to bring forward thinking solutions 
to the table,’ he says.

Sir Jonathon Porritt speaks 
at Air New Zealand’s 
sustainability breakfast

Professor Dame Anne Salmond 
speaks on New Zealand’s ability to 
lead the charge on sustainability

NEWS

By Marcus Logan

Speaking at the breakfast, Porritt added 
that sustainability needs to be thought of 
as a different model of wealth creation and 
opportunity, rather than being a setback to 
economic success.

Also speaking at the event, Professor Dame 
Anne Salmond  says although the global issues 
may seem daunting, New Zealand is primed to 
tackle them.

‘We’re an intimate society with a diverse 
landscape, a spirit of innovation and love 
for our country…  This is a challenge worth 
tackling, and a legacy to strive for.’

Call 0800 9363998 
info@wendywutours.co.nz 

wendywutours.co.nz 

What’s new? 
New tour styles—Classic, Discovery, 
Deluxe and Independent tours 

New destinations — Maldives, 
South Korea and Taiwan 

New Japan brochure 

New itineraries across Asia 

Introducing Wendy Wu Tours 
2016/17 Brochure Collection 

Maldives 
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Glitz and 
glamour 

Argentina: trade 
gets familiar
With Air New Zealand’s inaugural service to Buenos 
Aires (BUE) commencing in December, a delegation 
from Argentina came to Auckland to update agents 
and wholesalers on what there is to do around  
South America. 

PAPArAZZO Sponsored by

The travel industry stepped up and embraced this year’s 
National Travel Industry Awards at MOTAT in Auckland. 
Around 400 guests donned sparkling frocks and crisp 
tuxedos for a night of celebration. Congrats to all the 
nominees and of course – the winners.

A warm welcome to the exhibitors and delegates 
from Thomas Gentz, Air New Zealand; HE Fernando 
Escalona, Ambassador Embassy of the Argentina 
Republic in New Zealand; Pablo Cagnoni, Argentina 
Tourism and Julie Rice, Aerolineas Argentinas

Julie Rice, Aerolineas Argentinas 
runs through the carrier’s routes 
with Kerren Knighton, World 
Expeditions and Sarah Turner, 
Air New Zealand 

Shirley Yang, China Airlines chats with 
Man Ngi Luong and Rachel Thomas, 

both from Aspire Travel Group

At Garden Harbour Restaurant 
were Corinna Galli and Debbie 

Fyfe, Flight Centre Queen Street

Kerstin Wilson, South America Tours 
updates Therese Brooking, A Walker’s 
World and Kim Herd, Venture Travel 

Sally Pepermans, New Caledonia 
Tourism and Tara Sutherland, Viva 
Chimu Expeditions

Paul Dymond, Wendy Wu Tours 
and Sandra Ivelja, United Travel 
Mairangi Bay

Sandy Stewart, Air France KLM 
and Jonas George, Air Vanuatu

Agents wanted to learn about Taiwan from 
the Taiwan visitors Association delegation 
that came to Auckland last month. 

Amigos at lunch
These three young amigos were spotted by our 
cameras at the recent SKAL Auckland lunch, 
sponsored by the LATAM group.
The SKAL club’s president Paul Leigh, Eurovista; Kevin 
Blackford, retired; and richard Froggatt, regency 
Tourism Marketing had a bit of time to clown around 
before getting down to the serious business of 
enjoying lunch at Besos Latinos restaurant.

Taiwan 
time

Proud as punch – Guy Flynn and 
Steve Lee, NZ Travel Brokers take 
out the Best Brokers Brand 2015 and 
Steve later received the Industry 
Achievement Award
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Globus has 
Europe 
covered

Contact Brooke Jamieson: 
(09) 307-1849  or 021 936683
bjamieson@thetravelbrokers.co.nz 
www.thetravelbrokers.co.nz

Have it all with The Travel Brokers

• Work the hours that suit you
• Decide what success looks like for yourself
• Reap the rewards of your amazing customer 

service and sales skills

B r O U G H T  T O  Y O U  B Y 

PAPArAZZO Sponsored by

Globus family of brands launched its 
Globus/Cosmos Europe 2016 brochures 
recently and we caught up with them when 
they headed to Henderson, west Auckland 
to update agents at The Falls restaurant.

Portland popped up and the trade popped 
in when Travel Oregon held a function at 
No 1 Queen Street, Auckland recently, in 
conjunction with radio station Coast and 
Hawaiian Airlines.

Top turnout 
for Anaheim 

A record number of agents turned up 
for the Anaheim roadshow at the Hilton 
Auckland late August. Some new faces 
were in the line up including Ayres Hotel 
Orange and Homewood Suites by Hilton 
as well as well known personalities from 
Knott’s Berry Farm, SeaWorld and Macy’s.

Brian Chuan, director tourism marketing 
& development, Macy’s; and Karlene 
Dallow, Air New Zealand, grabaseat

Man Ngi Luong, Aspire Travel 
Group; Angela Manase, Manase 

Travel and Darin Martin, 
Homewood Suites by Hilton

Dan Khanna, Fiji Airways; Maria Apii, Tourism 
Fiji; Rebecca Goodin, Flight Centre

We recognise US visitor Joseph Ahearne, 
Ahearne Cycles; Darryl Murrau, Flight Centre 
Downtown; and Corey Marshall, Travel Oregon 
and Travel Portland but who is the mystery 
woman on the right. If you know, or even if you 
are the secretive lady, email competitions@
promag.co.nz and be in to win a bottle of wine 
from the TRAVELinc cellars.

Mohan Chandra and Mel Watson, 
both Fiji Airways

Russell Willis, Hawaiian 
Airlines; Zoe Macfarlane, 
Jucy; Tracey Brennan, 
Cruise Holidays

FJ’s new place

Portland 
pops up

Fiji Airways recently showcased its 
new Auckland office. 

Team Mondo World Travellers Titirangi, 
Barbara Brough, Yvette Bowers and 
Rod Vickers

Sue Grigg, 
Cruiseabout 
Ponsonby, 
thanks Steve 
Ovens, Globus 
family of 
brands for 
coming out 
west
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Simon Turcotte
is general manager of Singapore Airlines 
New Zealand. He replaces Edwin Chiang, 
who heads to Jakarta to begin his new role 
as general manager of Singapore Airlines 
Indonesia. Turcotte was most recently 
general manager of Singapore Airlines in 
Spain and Portugal, a position he held for 
more than two and a half years. He joined 
the airline in 2007, initially at the airline’s 
head office in Singapore where he held a 
number of roles. He then spent two years 
as state manager of Singapore Airlines in 
Gujarat, based in Ahmedabad, before he 
took up the Spain-based role.

Peter Gee
is general manager of The Grand Pacific Hotel 
in Suva. He is well known in the New Zealand 
travel and tourism industry, having spent 
nine years at the helm of Stamford Plaza 
Auckland, overseeing major construction 
and refurbishment programmes that 
included the addition of 11 floors of 
residential accommodation to the top of 
the existing hotel. Gee is also a recipient of 
HM Magazine’s New Zealand Hotel General 
Manager of the Year award.

Wendy D’Arcy
is country manager New Zealand for luxury 
travel company Abercrombie & Kent based 
in Auckland. D’Arcy brings extensive senior 
travel management experience to the 
business, including past roles as general 
manager at The Travel Brokers and regional 
manager for Thomas Cook Travel and 
Foreign Exchange Bureaux both in New 
Zealand and Fiji.

Sid Sharma 
is account manager dedicated to China 
Airlines.   He joins China Airlines and The 
Walshe Group from Stella Travel Services’ 
marketing team at a critical time, with 
the launch of Christchurch services on 26 
October, as well as increased frequency and 
larger aircraft servicing the Auckland-Taipei 
route from 1 December.   Sharma will be 
responsible for national sales development 
amongst all agency groups, and will build 
on the success and growth the airline has 
realised in the past four years.

Anne-Sophie Pouzin 
is director of sales, meetings and incentives, 
conferences and events Four Points by 
Sheraton Sydney, Darling Harbour. This 
appointment signals the next phase in the 
hotel’s recruitment drive as it continues 
to grow and establish a strong sales force 
in the lead up to the launch of its new 
convention centre in June 2016. Pouzin will 
be responsible for achieving contracted 
revenue targets across MICE through 
sourcing, securing and maximising sales 
opportunities, and ensuring sustained 
success and demand for the new 
convention space.

Vanessa Traille 
is sales and marketing manager for Cathay 
Pacific Airways, New Zealand and Pacific 
Islands, replacing Mark Pirihi who has 
been appointed country manager in New 
Zealand. Traille joined Cathay Pacific in 
May 2004 as an account executive and 
her most recent position was assistant 
manager, passenger sales in New Zealand 
for the airline. Her previous employment 
includes two stints at United Airlines, and 
a brief period at Walshes World, when the 
company was a general sales agent for 
United Airlines. She also spent three years 
in London, working as a PA for companies 
as diverse as Marks and Spencer and 
Clubhaus PLC.

Bruce Moffat 
is general manager of Experience Mid 
Canterbury. Moffat, based in Ashburton, 
replaces Nigel Birt, who moved on after six 
years in the role and who is now pursuing 
personal business interests. Moffat was 
regional sales manager New Zealand with 
virgin Australia from 2005 until 2013. 
Before that, was with Sabre Pacific for  
eight and a half years. For the last couple 
of years he has dabbled in real estate and 
other sectors.

Marieanne Ouwehand 
is marketing representative for New 
Zealand with The Tourism Authority of 
Thailand (TAT). Ouwehand has worked in 
destination management for many years 
and has worked on several campaigns to 
promote Thailand in the past. Ouwehand 
recently worked with TvNZ to secure 
the production of two mass market Tv 
productions in Thailand, including NZ’s 
Next Top Model and NZ MasterChef winner 
Brett McGregor’s Tv cooking series. More 
recently, she has been leading tour groups 
to Europe.

Sponsored by NZ TravelBrokers

www.nztravelbrokers.co.nz  Phone 0274 811 412

Send
your  People  News to 
Stu@promag.co.nz

Best Broker Brand

2015

Winner

HUMAN rESOUrCES 
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COvEr STOrY

Club Med: Reinventing 
all-inclusive experience

whole process.
‘We also have a lot of variety in the region, 

from the award winning upscale Finolhu villas 
through to some of the trendy touches at other 
Asian resorts.’

He pinpoints the new Zen pool areas as 
examples of spaces that organisers of groups 
can take advantage of.

Club Med also has a new partnership with 
Cirque De Soleil, which has led to the creation of 
a fun and trendy concept called Creatif.

‘This means Club Med will have a Cirque De 
Soleil set up and a team teaching guests the 
same circus acrobatic routines so stunningly 
performed in productions all over the world 
where most importantly you become your best 
self in an acrobatic wonderland where you 
are the star. This is a modern and innovative 
approach to teambuilding.’

Social media 

The importance of social media has been 
embraced too, with a new social media specialist 
position created for each resort to share, 
engage and enhance a group’s experience. This 
adds to the ‘boasting’ element – a key part of  
corporate rewards.

‘Food and drink also sets us apart. Everything 
is included without the worry with our premium 

all-inclusive package from dawn to dusk. All 
your local and international gourmet meals and 
favourite alcoholic beverages catering to your 
exclusive event are provided. 

‘We also have exclusive and private spaces at 
all resorts – the Bali Deck restaurant is one prime 
example and The Mina Mina in Hokkaido Japan 
is another.’

Sports and activities have always been a 
speciality at Club Med and this aspect continues 
to develop (the creative circus activity in Punta 
Cana) for example.

‘Again, these are all included,’ says Templin. 
‘Meeting and incentive planners benefit from 
our professional teachers and original activities 
including sailing, flying trapeze, golf and so 
much more. 

‘We can offer authentic cooking classes 
with international chefs and wine tasting with 
dedicated sommelliers in our key resorts. There 
is plenty on offer for team building.’

Templin says he will be promoting the GO 
services and daily entertainment, and ways 
that these can be incorporated in group events  
and activities. 

‘We can provide a dedicated GO to assist 
in organising an event and we can also offer 
cultural shows from our professional team.’

Club Med has complimentary wifi in all resorts 
and has also launched a trendy, mobile friendly 
groups website.

Club Med has 
introduced a number 

of innovations that will 
enhance the experience 

of incentve and 
conference groups

Club Med will be 
spreading the 
message of its latest 
innovations and the 
benefits of its premium 
all-inclusive concept 
to incentive and 
conference organisers 
at PAICE 2015.

A regular exhibitor at the event, Club Med 
will be specifically promoting all its Asia Pacific 
options such as Bintan Island, Phuket, Cherating 
(Malaysia), Bali and Finolhu (Maldives), the 
latter an award winning resort that has inspired 
testimonials from famous bloggers and others.

‘Club Med is different to other options because 
of its unparalleled all-inclusive formula,’ says 
Joey Templin, business development manager, 
groups & incentives Australia & New Zealand.

‘The concept has proven exceptionally 
popular in the C & I context,’ he says. ‘It means 
companies and other organisations, along with 
the event organisers, can avoid any unpleasant 
budget surprises. It takes a lot of stress out of the 
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Sydney has been 
recognised for its 
blockbuster events 
including Handa 
Opera. Photo 
courtesy of Opera 
Australia

Summer in Sydney

New South Wales has 
again been recognised 
as Australia’s number one 
state for major events, 
with Sydney, Newcastle 
and Coffs Harbour 
each bestowed the 
International Festivals & 
Events Association (IFEA) 
World Festival and Event 
City Award.

Sydney is the only global destination to 
have received the award every year since its 
inception in 2010, and 2015 marks the first year 
Coffs Harbour has been recognised, following 
the success of major events including Coates 
Hire rally Australia, F.I.T Touch World Cup and 
the Australian Surf Festival.

Stuart Ayres, NSW minister for trade, tourism 
and major events, says the awards follow a 
string of major event investments and event 
wins in the state.

‘These accolades are an important 

NSW number 
one for major 
events

acknowledgement of the state’s robust major 
events strategy and the work of the NSW 
government through Destination New South 
Wales to ensure world class events are coming 
to New South Wales.’ 

Sydney, commonly known as the major 

events capital of Australia, is home to Australia’s 
largest event, vivid Sydney which also attracted 
a record 1.7 million attendees this year. Sydney 
also hosts blockbusters including Handa Opera 
on Sydney Harbour, Australia Open of Surfing 
and the NrL Grand Final.

NEW SOUTH WALES
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Sydney attracts one of the world’s most spectacular line-ups of musical productions, 
high adrenalin sports, exciting cultural experiences and artistic collaborations. 

Find out more at sydney.com or talk to your preferred wholesaler for packages.

1 2 3

54

Emirates Australian 
Open of Golf 
26 – 29 Nov, 2015
The world’s best golfers 
will return in 2015 to 
compete in the Emirates 
Australian Open at The 
Australian Golf Club.

Australian Golf Club, 
Sydney

2015 AUS-X Open 
Sydney 
28 – 29 Nov, 2015
The world’s biggest 
names in Supercross 
and FMX are coming to 
Sydney for two nights 
of racing and insane 
entertainment. 

AllPhones Arena, 
Sydney Olympic Park

V8 Supercars  
NRMA Sydney 500 
4 – 6 Dec, 2015
The streets of Sydney 
Olympic Park will ignite 
as drivers push it to the 
limit at the season’s 
grand finale.

Sydney Olympic Park

HSBC Sydney Sevens  
6 – 7 Feb, 2016
Sydney plays host to 
two days of adrenaline 
filled Rugby Sevens 
matches. 

Allianz Stadium, 
Sydney

Australian Open of 
Surfing  
27 Feb – 6 Mar, 2016
The Australian Open of 
Surfing brings the best 
of pro-skateboarding, 
surfing and live music 
together at the iconic 
Manly Beach.

Manly Beach

1 2 3 4 5

Please note that events are subject to change or cancellation (check relevant website for further details prior to the event).  
Destination NSW acknowledges and appreciates all photographic images supplied by each event owner for use in this advertisement. 

If it’s on in Sydney, it’s on sydney.com

http://www.sydney.com
http://www.sydney.com


City of Sydney will be injecting 
another $1.5 million into Business 
Events Sydney (BESydney) between 
2017 and 2021, after a successful and 
strong return from the initial $1.5 
million investment that helped secure 
lucrative incentive events to Sydney.

‘The City of Sydney’s initial investment 
supported Business Events Sydney to secure 24 
events worth more than $70 million in direct 
expenditure,’ chief executive officer of BESydney, 
Lyn Lewis-Smith says.

‘Of the initial $1.5 million investment by City of 
Sydney, the funds drawn on to date have achieved 
a return of more than $90 for every $1 invested. 
International companies spanning insurance, 
pharmaceuticals, cosmetics, beauty, automotive 
and direct-selling have chosen to host an event in 

NEW SOUTH WALES

More support for Sydney business events

Accommodation update 

The Old Clare Hotel, located on Kensington 
Street in Chippendale, has officially opened.

The former Carlton & United Breweries 
administration building has been converted 
into 62 accommodation rooms, with a rooftop 
pool area that will house three independent 
restaurants including Automata by Clayton 
Wells, Silvereye by Sam Miller and Kensington 
Street Social by Jason Atherton.

Located an hour from Wagga Wagga, The 
White Ibis Hotel has just completed a restoration 
project, and now offers a completely revamped 
restaurant and cocktail/whisky bar.

Peppers Manor House in Southern Highlands 
has announced that it will undergo a $3.5 
million upgrade to guest rooms as well as 
the creation of a brand new indoor/outdoor 
conference venue, wedding and event space to 
seat up to 200 guests.

Travel, tours and experiences 

New half-day Porsche tours of the historic 
Macarthur region, 50 minutes southwest of 
Sydney are now on offer.

Allowing budget-challenged, sports car lovers 
to realise their driving dreams – if only for a few 
hours - the novel tours trace scenic routes through 
the Macarthur region, passing wineries, heritage 
towns and some of Australia’s oldest farms and  
colonial houses.

The six-hectare Barangaroo reserve has now 
officially opened to the pubic for the first time in 

more than 100 years.

Food and wine 

Sydney Opera House has a new food offering 
in its Western Foyer space. Operated by Trippas 
White Group, head chef Lauren Murdoch will 
take charge serving a menu driven by New 
South Wales produce.

Potts Point has a range of new additions to 
its selection of eateries including Missy French, 

a French style bistro run by Josephine Perry, 
Neil Perry’s daughter. Neil Perry’s Burger Project 
will also be opening its latest restaurant at MLC 
Centre in Sydney’s central business district.

Specialising in day tours to the Hunter 
valley, Gourmet Gateway Tours now offers an 
‘Ultimate Hunter valley’ tour, which includes an 
experienced guide and chef who cooks food 
on location matched with wine. Before leaving 
Sydney, the tour visits the Sydney Fish Markets 
to buy supplies, then travels on to enjoy a freshly 
cooked hot breakfast beside Hawkesbury river.

Barangaroo Reserve is open 
to the public for the first time 
in over 100 years.  
Photo: Hamilton Lund

Sydney, which they’ve offered as an ‘incentive’ for 
staff to meet sales targets.

‘To date BESydney has injected up to $249 
million into the NSW economy by securing more 
than 53,000 Asian incentive delegates over the 
past three years alone. We have confirmed 20% 
year-on-year growth from this sector which has 
contributed to BESydney’s strong result.’

City of Sydney’s initial investment helped 
to activate Sydney’s city precinct during 
the development of the new International 
Convention Centre Sydney and Darling  
Harbour precinct.

City of Sydney Lord Mayor, Clover Moore, says 
the programme had been a great success and the 
City was delighted to invest a further $1.5 million.

‘This partnership brings high yield international 
incentive visitors to Sydney who spend up to 6.5 
times more per day than regular holiday tourists, 
benefitting our shops and restaurants. We are 

happy to work with Business Events Sydney 
to secure more events, which will help off-set 
potential economic impacts of CBD light rail 
works and the Darling Harbour redevelopment. 
recently, Business Events Sydney announced 
the Cathay Life Taiwan Summit has been secured 
for 2016, a great example of how the current 
investment is helping to pay dividends for local 
businesses into the future. ‘ 

On 12 October 2015 BESydney announced that 
up to $113 million of corporate incentive events 
have been secured for 2016 and 2017 including 
Nu Skin Greater China Success Trip 2016, Cathay 
Life Taiwan Summit 2016 and Amway China 
Leadership Seminar 2017 (all three were secured 
with broad support from Destination NSW, 
Business Events Sydney and City of Sydney). 

BESydney has secured 146 events from January 
2015 to December 2023 estimated to be worth 
$404 million direct expenditure to NSW.
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SOUTH AMErICA

Cuba, a glimpse 
into the past (photo 

courtesy of World 
Journeys)

‘There has always been strong interest for this 
part of the world but over the years the tourism 
infrastructure and services throughout South 
America have advanced leaps and bounds, now 
we can satisfy the demand for a higher level of 
comfort and security that today’s discerning 
traveller requires. 

‘Our portfolio of boutique hotels, eco-lodges 
and authentic cultural experiences has expanded 
in recent years as has the number of Galapagos 
Island cruises available. We have a new vessel, the 
90-guest Mv Santa Cruz II. It has been refitted for 
its new operation and boasts five spacious desks, 
indoor and outdoor dining options, two lounge 
bars, two hot tubs and a fitness centre. On price 
point, the Santa Cruz II sits just above Isabella II 
and below Yacht La Pinta.’ 

South America – 
destination first

Cuba calling 

‘Ecuador and Peru remain top favourites, but 
Cuba is what’s hot right now,’ says Clegg. ‘Many 
clients are extending into Cuba, but space is 
already becoming difficult for March-May 2016.’ 

World Journeys has a new tour for 2016, the 
15-day Castro’s Cuba, which takes in the best 
of western and eastern Cuba. ‘There are some 
fun inclusions including a cooking class and 
salsa lesson, plus a show at the world-famous 
Tropicana Nightclub,’ says Clegg.  ‘The tour 
departs 8 May, 10 July and 11 September 2016 
and due to overwhelming interest, all departures 
are guaranteed to go, and will be accompanied 
by a host. Also, solo travellers who book at least 
six months prior to departure can avoid the 
single supplement.’

LATAM 

LATAM Airlines has had a busy year with the 
rebrand, new aircraft, new lounge in Santiago 
and most recently being included in the Dow 
Jones Sustainability Index (DJSI) for the fourth 
consecutive year. 

LATAM Airlines Group has been part of the 
DJSI Emerging Markets index since 2012, and for 
the second consecutive year, together with the 
Air France-KLM Group, is one of only two airlines 
currently listed in the DJSI World Index.

The decision to adopt a single name and 
identity comes with a new logo inspired 
by the identity and heritage of the region, 
incorporating the best of both airlines (LAN 

The increase in flight 
services to Argentina is 
already having a positive 
impact on bookings to 
South America according 
to wholesalers. But Caroline 
Clegg, marketing manager 
for World Journeys says 
the decision making 
process is primarily about 
the destination first, with 
thoughts of how to get 
there second.

By Ruth Scott

Discover the vineyards of 
Argentina (photo courtesy of 
Fathom Boutique Travel)
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The salt flats of San Pedro de Atacama, Chile 
(photo courtesy of World Journeys)

The colourful neighbourhood of 
La Boca in Buenos Aires (photo 

courtesy of Viva Expeditions)

SOUTH AMErICA

and TAM). The new brand will incorporate the 
strengths and characteristics of both LAN and 
TAM and contribute to the company’s growth, 
development and increased connectivity.

To support this LATAM introduced the Boeing 
787-9 aircraft on the Auckland – Santiago route 
in August this year. replacing the 787-8 model, 
which was introduced on the route in April 
2015, the next generation aircraft brings with 
it 27% more capacity, state-of-the-art design 
and technology, greater comfort, security,  
and efficiency.

LAN has configured the Boeing 787-9 with 
30 premium, lie flat business class seats with 
more storage space at ground level and privacy 
barriers between passengers. In economy class, 
the 283 ergonomic reclining seats provide a 
headrest with four configurations, and seat back 
inflight entertainment. 

LATAM operates daily flights from New 
Zealand to Santiago and onward to over 115 
South America destinations. With the new 
codeshare agreement recently signed with 
Jetstar, LAN’s passengers now have access to 
15 new ports across Australia and New Zealand, 
including Wellington, Dunedin, Christchurch, 
Queenstown, Melbourne, Byron Bay and Hobart. 
The formal agreement will see LAN’s airline 
designator code, LA, appear on check in boards 
at the new ports and passengers will receive a 
seamless service from Jetstar - from preferred 
seating, a selection of meal options, and where 
applicable, amenities and inflight entertainment.

Salt of the earth 

‘Kiwis have a tendency to get out into the 
wilderness away from the tourist traps, and 
that’s possibly why Patagonia and Atacama 
are becoming so popular,’ says Caroline Clegg. 
‘Bolivia may not be at the top of everyones 
list, but we are seeing interest for our new 
‘Santiago to La Paz’ itinerary that travels through 

Northern Chile and Bolivia. It takes in the desert 
moonscapes, geysers, canyons of the Atacama; 
Bolivia’s Laguna verde; crosses the high pampas 
to Laguna Colarada with its flocks of Andean 
flamingos, geysers and hot springs and ends 
at the spectacular Uyuni Salt Flats, staying in a 
hotel made of salt.’

Must do’s in South America 

Top three experiences from World Journeys 
1. Cruise the Galapagos Islands – view weird and 

wonderful wildlife that are found nowhere 
else in the world;

2. Sunrise at Machu Picchu – peace before the 
crowds arrive and so worth it;

3. An eco-lodge in the Amazon – it can be hard 
to spot wildlife during the day, but when night 
falls the jungle comes alive.

Down Mexico way 

Discovering new product, developing 
relationships and maintaining existing 
connections is why rachel Williams, managing 

Passengers who are required to pay the 
reciprocity fee and have not done so or do 
not hold proof of payment (receipt) will 
be declined boarding by Air New Zealand.

The fee is set down by the Immigration 
Department of Argentina and must 
be paid in advance. Passengers can 
pay online at https://reciprocidad.
provincianet.com.ar/

Reciprocity Fee 
for Argentina

Air New Zealand reminds 
agents that passengers 
travelling to Buenos Aires 
on Australian, Canadian 
or US passports must pay 
a Reciprocity Fee before 
arriving into Argentina. 

director of viva Expeditions, travels every year to 
Travel Mart Latin America (TMLA). 

‘This trade show is the largest in Latin America, 
with over 1000 exhibitors including hotels, 
service providers, cruise companies and tourism 
boards,’ says Williams. 

‘It’s exciting to come here and learn about 
new products and what is happening in our key 
regions and the surrounding countries.’

The show was held in Guatemala this 
year, with a high number of Central America 
exhibitors in attendance. Williams says this 
was a perfect opportunity for her to focus on 
developing their Central America product. ‘As a 
result, we will release new product to Guatemala, 
Nicaragua, Belize, El Salvador, Panama and Costa 
rica over the coming months with a focus on 
niche product and unique experiences.  These 
are emerging destinations and with Air New 
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LAN Airlines and TAM Airlines form LATAM Airlines 
Group which serves over 130 destinations in 22 
countries offering access to the largest network 
of destinations in South America. 
 
LAN Airlines � ies seven times per week direct from 
Auckland to Santiago, Chile. From Santiago LAN and 
TAM offer onward connections to over 115 destinations 
in South America, taking you closer to the most 
extraordinary wonders of the region.

SOUTH AMERICA
HAS NEVER BEEN CLOSER

CONTACT US:  LAN.com LAN 09 3083352  Travel Agents Like us on facebook.com/LAN  

M9051 LATAM TRAVELinc Magazine v1.indd   1 14/10/15   11:09 AM
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SOUTH AMErICA

Zealand’s flights into Houston, it’s easy to add on 
Central America.’

Outside the box 

‘We are seeing strong interest for next year 
with the introduction of Air New Zealand’s new 
service to Buenos Aires,’ says Williams. ‘Agents 
are asking for options, particularly for first 
time visitors to South America. We suggest a 
few nights in Buenos Aires, then up to Iguazu 
Falls, across to rio de Janeiro, then up to Peru 
to visit Machu Picchu. From here it’s an easy 
add-on point to take an Amazon river cruise or 
continue north to Ecuador and head out to the  
Galapagos Islands.

‘We are also looking at expanding our Uruguay 
programme. It’s a 50-minute ferry ride from 
Buenos Aires and offers not only Colonia and 
Montevideo, but some boutique wineries and 
ranches that we want to get to market.’

Williams and her team know South America 
well. ‘Our destination experts have either lived 
there or travelled extensively around South 
America and we are here to navigate and advise 

agents around the different options their clients 
might give them. There is so much diverse 
product including culinary experiences, farming 
tours, community tourism, trekking, kayaking, 
small ship cruising, that we want to educate the 
industry that there is more to do outside the box.’ 

Test the waters 

Bruce Church, director Fathom Boutique Travel 
Ltd says he saw an opportunity to dip his toes 
into the South America market, concentrating 
on customised, short-duration itineraries and 
bespoke experiences. ‘Argentina is a popular 
destination and has huge untapped potential 
for the Kiwi traveller. Our focus at the moment is 
programmes outside the ‘Crown Jewels’ of Iguazu 
and Patagonia,’ he says.

Church is targeting clients with an adventure 
side. ‘Fly-fishing is a big hook and we arrange 
glamping in comfortable tents or spend a few 
days in luxury lodges in Bariloche and Patagonia.

‘Wildlife viewing is another growing market. 
Around the valdes Peninsula, on Argentina’s 
south east coast, all manner of marine and bird 

life can be seen at close quarters – even whales 
can be watched from the shore,’ he says. 

‘Caiman spotting is a popular activity in the 
Amazon, but Argentina has some amazing 
wetlands close to the Iguazu Falls where reptiles, 
including caiman, and bird life are in abundance. 
We can incorporate a wetlands tour with the falls.’

Church attended the Argentina roadshow 
in Auckland recently and met with new DMC’s 
(destination management companies) with the 
aim of enhancing Fathom’s product offerings. 
‘We have a new self-drive tour from Salta to 
Mendoza. It’s a great part of the country to see 
by car and even though the roads may be slightly 
narrower than in NZ, there is not a huge amount 
of traffic to compete with.’

Church also suggests a five-night itinerary 
departing from the southern port of Ushuaia 
and includes a cruise around Cape Horn, to the 
Torres del Paine and across to Calafate. ‘We want 
to inspire the agents to recongise that you don’t 
need to do a 15 or 20 day back-to-back itinerary. 
Argentina can be broken up into short stays, with 
three nights here and five nights there.’

For clients interested in an 
Amazon cruise next year, 
Caroline Clegg recommends 
the 10 February sailing of a 
Delfin small exploration ship.

‘The four-night departure will be 
accompanied by Canadian explorer John 
Hemming, a world-renowned expert on 
Amazon tribes and Incan civilisation. He has 
published several best-selling books on related 
topics including ‘Conquest of the Incas’, ‘Tribes 
of the Amazon’ and ‘The Search for El Dorado´ 
and will give special lectures during the cruise.’

Amazon 
exploration

LATAM Airlines Boeing 787-9 Business class on LAN’s Boeing 787-9

SMALL GROUP 
HOSTED JOURNEYS
Guaranteed departures!

• Highlights of South 
America, 20 days

• Grand Tour of South 
America, 31 days

• Castro’s Cuba, 15 days

www.worldjourneys.co.nz

0800 11 73 11
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also in terms of the product and service mix.
‘We have destination management companies 

from various parts of the world, convention 
bureaux, cruise operators, hotels and venues, 
activities, speakers bureaux and more.’

A special feature of PAICE 2015 will be the 
Brain Food Australia breakfast on the morning of 
the expo.

A full list of exhibitors (at the time of going to 
press) can be found on page 36.

Biz travel seminars 

Corporate travel agents, incentive organisers, 
and meeting planners will be able to hear insights 
into gaining the most out of their relationships 

The world of business 
events – under one roof

with hotels and airlines by attending an open 
seminar at PAICE 2015.

The Pan Pacific Hotels Group Business Travel 
Seminars are free to enter (as is the expo) and 
any registered visitor at PAICE can attend the 
sessions from 10am to 10.30am and 2pm  
to 2.30pm.

The morning seminar will be conducted by 
Jeremy Baker, director of business development 
– meetings and events with Pan Pacific Hotels 
Group, who will discuss getting the most out 
of your relationship with your hotel/venue 
for your business event (and discovering new 
destinations for MICE business).

The afternoon session will be: Demystifying 
airlines – how to make the most of your airline 
and travel relationships to get the best deal 
for your group travel. Nicola Segal, business 
development manager New Zealand with virgin 
Australia, will present the seminar.

‘These seminars will obviously be of prime 
interest for management and staff at travel 
management companies (TMCs) but they will 
also be useful for any retail travel agent who has 
corporate clients as part of their business mix,’ 
says Allyssa Eastaugh, PAICE event manager.

She says agents should pre-register for PAICE 
and they then have the freedom to attend one or 
both seminars as well as meet and network with 
more than 100 exhibitors at the expo. 

PAICE is being held at SKYCITY Auckland 
Convention Centre from 9am to 4pm.
www.paicexpo.co.nz/visitor-registration

The 2015 Pacific Area Incentives and 
Conferences Expo (PAICE), being held at SKYCITY 
Auckland Convention Centre on November 18 
from 9am to 4pm, is officially sold out with over 
100 suppliers including over 18 new exhibitors 
in attendance.

From Australia, Altogether Perfect will present 
the best offerings from Newcastle, Hunter valley 
and Port Stephens in New South Wales.

Pullman Melbourne on the Park, Melbourne 
and Olympic Parks, Melbourne Street Tours, 
Morphettville racecourse, Gold Coast Tourist 
Shuttle, Hotel Grand Chancellor Queensland, 
Perth Convention Bureau, International 
Convention Centre Sydney, and royal randwick 
and rosehill Gardens will all be making a first 
appearance at PAICE as well.

One&Only resorts is attending for the first 
time to update attendees on a number of 
key properties around the world including in 
Hayman and Wolgan valley in Australia.

Other new exhibitors from around the world 
include Discover Hawaii, Marina Bay Sands 
from Singapore, Santa Monica Travel & Tourism, 
Sigatoka river Safari in Fiji, and Taumeasina 
Island resort in Samoa, as well as Beyond 
Experiences and Tourism HQ.

Pan Pacific Hotels Group is not only making 
a return to PAICE after some years of absence 
but is also sponsoring this year’s business  
travel seminars.

PAICE director Stu Freeman says the event 
this year has not only attracted a wide range of 
exhibitors from a geographical perspective, but 

PAICE PrEvIEW

The world of business 
events is arriving in 
Auckland in November 
with a stellar line-up of 
new products and services 
creating a dynamic 
experience for organisers 
of offshore conference and 
incentive programmes. 
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Artist’s impression of 
the new ICC Sydney

exhibition spaces, ICC Sydney has been  
specifically designed to respond to future 
demands of the industry with the capability and 
flexibility to meet a comprehensive range of 
event requirements. 

ICC Sydney has an innovative double-stacked 
configuration, allowing three major conventions 
to run simultaneously. 

The venue is fully integrated with world-class 
technology, creating a connective hub for the 
world’s minds to meet, connect, and engage in 
future business ventures. The venue will feature 

Getting a fix on 
iCC Sydney

to A330 at certain times; and full service carrier 
operation with meals, drinks, inflight entertainment 
and checked baggage allowance on every flight. 

Aircalin offers French-inspired meals and wines 
on board, and its premium business class, Hibiscus 
Cabin, is ideal for vIP guests with dedicated 
cabin and service managers, priority boarding, 
access to club lounges and additional checked  
baggage allowance.

Aircalin committed 
to MICE market

Aircalin recently 
increased its services 
from Auckland to 
New Caledonia from 
two to three per 
week year round.

‘This schedule works well for the meetings and 
incentive market because it offers three, four and 
five night itineraries with options for pre and post 
extensions,’ says Angela Hallett, sales manager 
New Zealand for Aircalin.

New Caledonia is served well by Aircalin with 
daytime flights offering plenty of time for domestic 
connections; both economy and business class 
cabins; A320 operation with the option to up-gauge 

PAICE PrEvIEW

a robust IT backbone to support the rapidly 
changing audio visual and technical requirements 
of meetings and presentations over the coming 
decade. 

Managed by AEG Ogden, ICC Sydney sits 
on the Sydney Harbour foreshore within its 
own dining, leisure and residential precinct. 
Positioned in the heart of the city and 
surrounded by finance, technology, innovation 
and learning hubs, it is regarded as the jewel in a 
20 hectare transformation of Darling Harbour by 
the NSW Government. 

Opening in December 2016, ICC Sydney will 
be Australia’s first fully-integrated convention, 
events, exhibition and entertainment centre. 

Featuring a contemporary design, leading 
technology and world-class meeting and 

Visitors to PAICE will be 
able to get first hand 
information on the new 
International Convention 
Centre Sydney, which is 
taking shape at Darling 
Harbour now.
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Less than 
3 hours to paradise

New Caledonia offers a new and exciting experience 
for a great conference or the perfect reward - and it’s 
just under 3 hours from Auckland.

Our unique blend of French and Melanesian cultures, 
all surrounded by the world’s largest lagoon (a 
UNESCO World Heritage Site), provides a world of 
difference and a mix of options that you won’t find all 
in one place anywhere else in the South Pacific!

YOUR INSPECTION TRIP IS ON US!

  If you are planning an event in New Caledonia 
we will help you organise the event and cover 
the costs of your inspection trip!

Visit newcaledoniamice.co.nz for more.

Plan your event in New Caledonia 

newcaledoniamice.co.nz
aircalin.com

http://www.newcaledoniamice.com.au
http://www.aircalin.com
http://www.aircalin.com
http://www.newcaledoniamice.com.au
http://www.new-caledonia.co.nz


Lobby of the Sheraton New 
Caledonia Deva Resort & Spa

CrUISING

Activities on offer include water sports such as 
diving, snorkeling, sailing, windsurfing, jet skiing, 
water skiing, wake boarding and kite surfing, as 
well as squash, cricket, cycling and horse riding in 
the mountains.

Le Meridien refurbishments 

Le Meridien has almost completed an extensive 
refurbishment of its Noumea property.

Investing over A$31 million over two years, 
the refurbishment has included new design and 
décor of its classic and superior rooms, brand new 
resort suites, and the addition of 22 long stay/
family suites with kitchenette facilities.

A new lobby bar, Latitude 22, has been created 
and public areas including two restaurants, lobby, 
function and banquet rooms, swimming pool and 

Kiwis flock to New CalNew Caledonia is 
experiencing rapid 
growth in travel 
numbers out of New 
Zealand, a trend that is 
likely to transcend into 
the corporate market.

Monthly tourism figures for June 2015 reported 
a record 74.4% increase on the same period last 
year, bringing the total number of Kiwis visiting 
the destination to a 45.5% increase in the year to 
date (January to June).

The latest statistics also show Kiwis are 
making the most of their time in New Caledonia, 
averaging 9.7 nights in the destination with many 
choosing to explore the regions outside of the 
capital of Noumea.

Sally Pepermans, New Caledonia Tourism’s 
New Zealand representative, says New Caledonia 
Tourism has attributed this rise to strong 
visible campaigns in the market, which have 
differentiated New Caledonia from its competitors 
as a diverse and distinctive destination within 
easy reach of New Zealand.

‘New Caledonia is going from strength to 
strength and we are on track to smash the records 
this year.’

Sheraton open 

Starwood Hotels & resorts has opened its 
global powerhouse brand Sheraton in New 
Caledonia.

Sheraton New Caledonia Deva resort & Spa 
boasts a beachfront location on the scenic west 
coast, offering 180 rooms, 60 bungalows, an 18-
hole golf course, and a health club and spa.

PAICE PrEvIEW

porte cochere are at the ‘finishing touches’ stage. 
A brand new 900 metre square Deep Nature 
Spa features an indoor/outdoor spa pool, eight 
treatment rooms, a sundeck and a new cardio 
fitness centre.

Le Meridien Isle of Pines has also undergone a 
soft refurbishment of its deluxe rooms, bungalow 
suites, restaurant, bar and public areas, plus the 
addition of a new cardio fitness centre.

First Hilton in New Caledonia 

Hilton Noumea La Promenade residences has 
a newly renovated main entrance and lobby.

The property features 154 self-catering 
apartments with uninterrupted views over the 
New Caledonia lagoon, a heated swimming pool, 
and restaurant serving Pacific rim cuisine.

Aerial view of Hilton Noumea La 
Promenade Residences

20   TrAvELinc october/november 2015



Book your new Conference or Event* at

Jupiters Gold Coast
or The Star Sydney

and be rewarded with a $2,000 Gift Card^

• 30-minute pre or post event drinks

• Free WIFI for delegates (based on 300 guests) up to the maximum value
 of $3,750.00 per day

• 1 complimentary hotel room per 20 paying rooms (normally 1 complimentary room per 25 paying  
 rooms to a maximum of 3 per night) up to the value of $2,392.00 per day)

• Complimentary Afternoon Tea upgrade to a themed break menu for the Day Delegate Package
 (up to the maximum amount of $1,800.00)

• Additional 5% commission on total accommodation (up to the maximum amount of $3,000.00)

*TERMS & CONDITIONS apply. Offer subject to availability, change and cancellation. New enquiries only. Not available in conjunction with any other offer or discount. Signed contract 
and deposit required in order to confirm booking. Booking confirmation required by 30 June, 2016. Conference to be held prior to 23 December, 2016. Minimum spends apply of 
combined accommodation and banquet spend of AUD $75,000. ^Gift Card to be issued to the signee upon receiving signed contract and initial deposit of 20%. Gift Card to be 
redeemed at issuing property within 12 months of issue date.

To book at Jupiters Gold Coast,
contact Jupiters Sales Team on +617 5592 8647

or jgcsales@echoent.com.au

To book at The Star Sydney,
contact The Star Sales Team on +612 9657 8565

or starsales@echoent.com.au

PLUS you can choose two of the offers below
for your conference or event.

https://www.jupitersgoldcoast.com.au/Pages/default.aspx
http://www.star.com.au


PAICE PrEvIEW

Altogether Perfect is a collaborative marketing 
project that was launched in 2014 to promote 
Newcastle, Port Stephens and the Hunter 
valley as venues for conferences and other  
business events.

Altogether Perfect is attending PAICE for 
the first time off the back of stellar business 
events investments in the region.

The marketing group recently received new 
funding to launch its second year campaign to 
lure more corporate travellers after a 99% jump 
in stays in the Hunter region by business tourists 
over the past year.

Figures from Destination NSW show 
domestic business tourists spent a total of 
1.35 million visitor nights in the Hunter region  
in 2014.

These figures have sparked significant 
investments in infrastructure throughout the 
broader Hunter valley region, including a 200-
seat conference and function centre at the 
new A$3 million golf and country club at Port 
Stephens; the new Mercure Newcastle Airport 
with multiple meeting venues catering up to 
120 delegates as well as 95 sound-proofed 
rooms; the opening of the 1,500 seat Hunter 
valley Conference and Events Centre at Crowne 
Plaza Hunter valley – the biggest convention 
centre in the region and the biggest in New 
South Wales north of Sydney; and a new 
look terminal and expansive A$14.5 million 
redevelopment of Newcastle Airport.

Altogether Perfect executive rebecca 
Morley, who is also the meetings, incentive, 
conference and events manager for Destination 
Port Stephens, says the airport’s expansion 
opens the sky for possible direct international 
services in the future to destinations like  
New Zealand.

Morley says attending PAICE in Auckland this 
year is the first step on the ladder to breaching 
the gap between the New Zealand market 
and the Newcastle, Port Stephens and Hunter  
valley regions.

‘We are looking forward to attending PAICE 
- it will be the first time we have attended and 
we will be enhancing the event with joint sales 
calls to industry before the show with our key 
partners of Tourism Australia and Destination 
New South Wales. 

‘We have the support of Newcastle Airport 
and hope to have forged some interest and 
relationships with key media and trade in New 
Zealand that may assist if direct flights open up 
between Newcastle and New Zealand.’

Morley adds Altogether Perfect is excited 
about the prospect of direct flights between 
Newcastle and New Zealand but has nothing 
firm to report on as yet.

Altogether at PAICE

Port Stephens board meeting

Balloons at dawn in 
the Hunter Valley

View from Crowne Plaza 
Hunter Valley
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From the rolling foothills of the Himalayas, to 
the tranquility of Buddhist monasteries, temples 
and museums, attendees of Northeast India’s 
fourth International Tourism Mart in October 
had a chance to see some of what Gangtok has 
to offer on a sightseeing tour of the city.

Situated 12,000 feet above sea level, Tsomgo 
Lake lies in the cloudy mountains of the 
Himalayan foothills under 40 kilometres from 
Gangtok and is one of the area’s top tourist spots.

Attendees had the chance to either walk 
around the lake or ride one of the many local 
yaks on site.  

Following the visit to the lake, the Kiwi 
contingent of delegates weaved their way 

Another side 
of India

back through the hills of Gangtok, stopping 
at Gongjen Monastery to witness Buddhist 
ceremonies taking place and take advantage of 
the monastery’s views of the city of Gangtok.

From here, the cultural and spiritual education 
continued with a trip to the Namgyal Institute of 
Tibetology, which is in possession of a number 
of historical items sacred to the state of Sikkim’s 
Buddhist history.

Established in 1958 to promote scholastic 
and cultural research, the collection of artefacts 
includes Buddhist manuscripts, icons and 
original statues, tantric ritual objects and Tibetan 
clothing patterns.

Although only a brief snapshot of the 
attractions available in Gangtok, it’s clear that the 
region’s tourism offerings are deeply embedded 
in the natural environment and spiritual culture 
of the Sikkimese people.

India Tourism will be at PAICE to offer visitors 
an insight into India’s tourism landscape.

India’s iconic sites have 
long drawn incentive 
travel groups to the exotic 
destination – the Taj Mahal, 
the bustle of Delhi with its 
old forts and other historical 
sites, the colours and smells 
of Jaipur. However there are 
lesser travelled parts of this 
vast country – including 
Sikkim and the city of 
Gangtok - tucked between 
Nepal and Bhutan.

By Marcus Logan

A faithful yak caught mid trek 
through the foothills

Gongden Monastery

Houses in Sikkim stack atop one 
another throughout the hillside

PAICE PrEvIEW
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Distinct event locations throughout Los 
Angeles include the Baroque-inspired vibiana, 
LA’s first cathedral and a full-service event 
venue; the historic Hollywood roosevelt Hotel 

where legends such as Marilyn Monroe and 
Charlie Chaplin once frequented; Los Angeles 
Zoo and Botanical Garden with a collection of 
1,200 animals; The Edison, a themed nightclub 
that lets guests relive the roaring ‘20s.

For groups of 25 plus looking for a funky 
venue with live music potential, Mrs. Fish is 
it – featuring an iron staircase and a fish-tank-
turned-chandelier.

The ronald reagan Presidential Library 
allows guests to board the actual Air Force 
One that transported seven US Presidents; 
Exposition Park is home to LA’s most famous 
cultural attractions; and Malibu Wine Safari is a 
classy adventure around a 1,000 acre vineyard 
and ranch.

For a behind the screen experience, LA’s 

notable television and film studios are 
available, including Warner Bros. Studios, 
Paramount Pictures Studios, and Universal 
Studios Hollywood.

The Los Angeles Convention Center (LACC) 
offers space for larger groups, and has recently 
completed a US$10 million project to refresh 
and upgrade the building both inside and out.

LACC is also about to embark on a US$350 
million expansion and futurisation project to 
expand its facilities, including a new 100,000 
square foot ballroom sitting atop the concourse 
with views of the downtown cityscape.

Online launch pad 

LA Tourism is launching its new, stand alone 
business to business website for the conference 
and meetings industry at PAICE.

The new site has been designed to be a 
comprehensive, one stop shop that will allow 
planners to maker easier and quicker buying 
decisions in Los Angeles.

An event set up at 
Paramount Pictures Studio

An event at Hollywood and Highland

Downtown LA

PAICE PrEvIEW

Los Angeles Tourism & 
Convention Board will 
be attending PAICE this 
year to educate attendees 
about the mammoth 
range of rare event spaces 
and team building options 
available in the destination.

Get the low-down on L.A.
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Activities aplenty

Carnival fun in Santa Monica

Santa Monica has recently been dubbed 
Silicon Beach for its blossoming array of 
creative start-ups and its burgeoning art scene.

The destination is also undergoing major 
developments making it easier for delegates 
to get around, with a new ‘train to the sea’ line 
to commence operations in May 2016 that will 
connect Santa Monica with downtown LA. 

Annabelle Hender, market manager Australia 
and New Zealand for Santa Monica Travel & 

Tourism, says the tourism office is attending 
PAICE this year to update attendees on the new 
and exciting projects going on and highlight 
the key benefits of the destination for business 
and incentive groups.

‘Santa Monica is an ideal meetings, corporate 
gatherings, special events and incentive 
programme destination thanks to its proximity 
to Los Angeles International Airport (LAX) and 
downtown Los Angeles.

‘It is a destination that combines the charm, 
relaxing atmosphere, and the attractions of 
South California’s seaside community with 
the sophistication and cutting-edge business 
amenities of a world-class city, which makes it a 
hub for business and leisure visitors alike.’

A hidden eco tourism tropical

gem l ike  no  other

SCENIC HOTEL TONGA ,  A wonderful

gateway to the Kingdom of Tonga

AUCKLAND | BAY OF ISLANDS | CHRISTCHURCH | DUNEDIN | FOX GLACIER | FRANZ JOSEF GLACIER | GORE | HAAST | MARLBOROUGH | NAPIER | QUEENSTOWN | TONGA | NIUE

For bookings and enquiries call +64 9 377 5767
or visit us online at scenichotelgroup.co.nz

mix business with pleasure
in the south PACIFIC

PAICE PrEvIEW

Santa Monica Travel & 
Tourism is attending PAICE 
for the first time this year in 
a bid to educate corporate 
travel and event managers 
on the growing appeal of 
the destination.

Santa Monica picks up PAICE
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Fiji in force

Wayne Deed, New Zealand regional  
director with Tourism Fiji, says that while the 
destination has a high profile amongst Kiwi 
convention and incentive organisers there is 
still a lot of scope for more business.

‘This year properties around Denarau have 
seen significant business event activity. But 
in terms of selling the destination, organisers 
should realise that there is a lot of diversity 
beyond the high profile resorts.’

He says this is particularly true for smaller 

One legged rower on 
Inle Lake, Myanmar

Delegates can visit Fijian villages 
with Sigatoka River Safari

Fiji will have a strong presence at 
PAICE 2015, reflecting the high level 
of business the destination receives 
from the New Zealand market.

group movements, high end rewards and 
incentives, and even boardroom style retreats.

‘C and I planners should be looking at the 
Mamanucas, Yasawas, Coral Coast, Savusavu  
and Taveuni. 

‘In the incentive market the recipients 
generally look to travel a shorter distance and 
have more time to experience the destination. 
Fiji can deliver on that because it is only a three 
hour flight away.’

Fiji exhibitors at PAICE include Sigatoka 

river Safari, which can provide a rich cultural 
experience for delegates while they are in Fiji. 
More than a jet boat ride, the journey enables 
guests to visit and spend time in Fiji villages. The 
company also operates an off-road cave safari.

Another Fiji exhibitor with a point of 
difference is Blue Lagoon Cruises. PAICE buyers 
will be able to discuss the return of the premium 
yacht style cruiser the Mystique Princess. The 
intention is to have the vessel back in operation 
from early 2017.

PAICE PrEvIEW

InterContinental Fiji Golf 
Resort & Spa Club Lounge

Sofitel Meke lawn dinner
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The iconic Hamilton Island Yacht Club
brings a new standard of excellence to business events, 
providing a meeting and event venue like no other in 
Australia. Together with a further diverse range of business 
facilities across the island and an award-winning team of 
event professionals, Hamilton Island can cater for groups of 
10 to 1,000 delegates. All this within easy reach, with direct 
flights from Sydney, Melbourne, Brisbane and Cairns. 

For more information, call +61 2 9433 3333 or visit 
www.hamiltonisland.com.au/BusinessEvents

Visit us at PAICE Stand #20

http://www.hamiltonisland.com.au/events/conferences
http://www.hamiltonisland.com.au/events/conferences


Strong surge in C and I
A strong focus on 
conferences and 
incentives has paid 
off for Sofitel Fiji 
Resort & Spa, with 
a 30% increase in 
meetings related 
business this year.

‘We have pushed it hard and we are really 
pleased with the growth we have recorded 
this year,’ says Michael Bell, director of sales 
and marketing at the resort. ‘We are looking 
toward even more growth next year.’

He says the business is predominantly 
coming out of Australia, with Brisbane 
showing up as a growth market. ‘We’ve also 
had an increase from New Zealand,’ says Bell.

The efforts in the C and I sector are 
continuing, with the property visiting PAICE in 
New Zealand on 18 November. Sofitel Fiji has 
also recently returned from the IMEX event in 
Las vegas. ‘We are looking to break into the 
American market a bit more.’

Bell says the typical conference will stay 
for three nights, with an informal welcome 
function, an off-site and then a gala dinner at 

Waitui at Sofitel Fiji 
Resort & Spa (Photo: 

McLennan)

Evening cocktails poolside at 
Sofitel Fiji Resort & Spa

the Sofitel.
‘Having a function at vuda Marina or the 

Denarau Golf Club is popular, as is getting out 
to an island.’

He says the vast majority of groups also do 
a community activity, contributing to a school 
or village. ‘I’d say 95% of them have a corporate 
social responsibility component now.’

The resort’s recently opened Waitui adults 
only beach club area is ideal for incentive 
programmes and has already been used by a 
number of groups, according to Bell.

Waitui has its own pool, champagne bar, 
poolside cabanas, a resident DJ and a range 
of health and wellness options. It can be 
exclusively booked out for evening functions.

PAICE PrEvIEW
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Become an expert  
in happiness

We’ll help you sell Fiji to your clients with our refreshed 
Matai programme.

www.matai.fiji.travel

Fiji. It’s a dream destination. And the more you know about 
it, the more you can sell it to all kinds of clients - families, 
couples, weddings and honeymooners, adventure seekers 
and volunteers. There’s a depth and breadth to Fiji that you 
may not know about just yet.

Our Fiji Matai Programme will help you become a Happiness 
Specialist – increasing your sales and building your business. 
As well as putting smiles on countless faces. 

‘Matai’ in Fijian means to be knowledgeable or to be an expert in 
something and with our help, that’s exactly what you’ll become.

Anyone in the travel industry can take part in the programme 
and have access to a range of benefits including industry 
updates, famil invitations incentive programmes, agent deals 
and all the help and support you need to become a wealth of 
knowledge about all things Fiji.

It won’t cost you anything, only a little time to complete the 
four online training modules plus an annual refresher module 
to make sure your expertise stays up to date. 

Find out more and register at  www.matai.fiji.travel. You’ll 
be able to start the online training straight away.
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http://www.matai.fiji.travel
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Virtual reality shows 
off Hamilton Island

Julie Ford, business tourism manager at 
Hamilton Island reports strong interest out 
of New Zealand and says PAICE gives the  
destination an opportunity to further 
consolidate here and to promote new 
attractions, venues and spaces on the island.

‘We had a 45 pax incentive from New  
Zealand in October and we are quoting on 
incentives for next year as well.’

The refurbishment of Hamilton Island’s 

TAKO, the new restaurant 
at Hamilton Island

The new One Tree Hill 
Bar and Function Centre

Premium room at the 
refurbished Beach Club

Hamilton Island will be bringing its virtual 
reality tour headset to PAICE 2015, so incentive 
and meetings organisers can get an exciting 
insight into what the destination has to offer.

boutique beachfront hotel, Beach Club, is 
now complete. Another development has 
been the opening of the new One Tree Hill 
Bar and Function venue, with views over the 
Whitsundays and open balcony seating.

‘It is a perfect place to grab a light lunch, an 
afternoon coffee or early evening cocktail and 
cheese plate.’

Ford says Hamilton Island has a new 
restaurant, TAKO on the marina. ‘The restaurant 

is all about sharing. Guests experience a taste 
of regional cuisine from the corners of Mexico 
– from the coastal ceviche, to the Oaxaca mole, 
the Mayan cuisine of the Yucatån Peninsula and 
the popular national dish, the TAKO.’

However TAKO is not a spelling mistake, it 
makes reference to the subtle Japanese and 
Korean influences people will find on the menu 
and means octopus in Japanese.

Ford says access is now easier than ever. ‘We 
have Qantas flights now ex Sydney, Brisbane 
and Melbourne along with virgin Australia from 
Brisbane, Sydney and Melbourne so it is easier 
to connect from New Zealand.

‘But in the meantime, visitors to PAICE 
will be able to experience the Great Barrier 
reef and Hamilton Island with our 3D virtual  
reality video.’

PAICE PrEvIEW
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Singapore named 
top MICE city
Singapore has once again been named Asia’s top 
meeting and convention city, according to the Union 
of International Associations (UIA) and International 
Congress and Convention Association’s (ICCA) 2014 
global rankings released earlier this year.

The city-state also retained its spot as the 
UIA’s top international meeting city for the 
eighth year running, and at the top of Asia 
Pacific cities in ICCA’s rankings for the 13th 
consecutive year.

recent bid wins for Singapore include 

Singapore’s refurbished 
National Gallery now 
offers a taste of art

the International Council of Nurses (ICN) 
conference in 2019, and the International 
Union for Physical and Engineering Sciences in 
Medicine (IUPESM) World Congress for Medical 
Physics and Biomedical Engineering in 2021.

Each event is tipped to attract a crowd of 

around 3,000 overseas attendees.
Sharon Lam, area director Oceania, Singapore 

Tourism Board, says the accolade is not only a 
validation of the strength of Singapore’s MICE 
industry, but also a reminder that Singapore 
needs to continuously up its game in light of 
increased competition.

‘While we are humbled that Singapore 
remains the Asian destination of choice, we 
will continue to work at enhancing our vibrant 
MICE ecosystem further for more remarkable 
experiences for business visitors.’

A taste of art 

National Gallery Singapore has reimagined 
the art of dining, now offering a comprehensive 
museum experience that extends beyond the art 
with a suite of specially curated dining options.

In curating the experience, the gallery selected 
five renowned Singapore brands to launch new 
dining concepts and flagship restaurants at the 
museum.

visitors will have their palates stimulated by 
Aura restaurant and Sky Lounge by ilLido Group, 
National Kitchen by violet Oon, Odette by The Lo 
& Behold Group, SAHA and The Altimate by The 
Padang FNB, and Yàn and Smoke & Mirrors by 
Park Hotel Group. 

Completing the list is a gallery-partnered 
cafeteria that will be integrated with the 
museum’s retail concept.

To complement these dining options, the 
gallery plans to have food kiosks that offer 
simple and convenient meals.

PAICE PrEvIEW

Gardens by the Bay 
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Accor
Adelaide Convention Bureau
Adelaide Oval - Functions  

& Events
Air New Zealand
Air Tahiti Nui 
Air vanuatu 
Aircalin 
Altogether Perfect -  

Newcastle | Hunter valley |  
Port Stephens NEW

Australian Grand Prix Corporation
Beyond Experiences NEW 
Blue Lagoon Cruises | South Sea 

Cruises 
Business Events Australia 
Business Events Cairns & Great 

Barrier reef 
Business Events Sunshine Coast
Business Events Tasmania 
Celebrity Speakers
Chateau royal Complex 
Club Med Groups & Incentives 
Crown Hotels 
Crowne Plaza Surfers Paradise 
Destination Asia
Destination Marketing Services 
Discover Hawaii NEW 
Dreamworld, WhiteWater World  

& SkyPoint 
Exo Travel Asia 
Fairmont raffles Swissotel
Flemington 

GLP Hotels New Caledonia 
Gold Coast Business Events 
Gold Coast Tourist Shuttle NEW 
Grand Hyatt Melbourne
Great Southern rail 
Hamilton Island 
Hawaii Tourism Oceania
Hong Kong Tourism Board 
Hotel Grand Chancellor  

QLD NEW 
IHG 
India Tourism Sydney
InterContinental Fiji 
InterContinental resorts French 

Polynesia 
InterContinental Sanctuary  

Cove resort 
International Convention Centre 

Sydney NEW 
Jupiters Gold Coast
Korea Tourism Organization 
Le Meridien Tahiti
Los Angeles Tourism &  

Convention Board 
Macau Government Tourist Office
Malaysia Airlines 
Malaysia Convention & Exhibition 

Bureau (MyCEB)
Mana Island resort & Spa - Fiji 
Marina Bay Sands NEW 
Marriott International
Maui Jim Sunglasses 
McLarens Landing Island Events

Melbourne & Olympic Parks NEW
Melbourne Convention Bureau 
Melbourne Street Tours NEW 
Morphettville racecourse NEW
NewCal Events
New Caledonia Tourism
Norfolk Island Luxury & Adventure 
Northern Territory  

Convention Bureau 
Novotel Twin Waters resort 
Oahu visitors Bureau 
Oaks Oasis resort Sunshine Coast 
One&Only resorts NEW 
Outrigger Fiji Beach resort 
Pacific Destinations 
Pan Pacific Hotels Group NEW 
Park Hyatt Melbourne 
PC Tours & Travel 
Perth Convention Bureau 
Pullman Melbourne on the  

Park NEW 
QT resorts
rACv royal Pines resort 
rocky Mountaineer
royal randwick & rosehill  

Gardens NEW 
Sabah Tourism Board
Samoa Conference Centre 
Samoa Tourism Authority 
Santa Monica Travel & Tourism NEW 
Scenic Hotel Group 
Sea World resort 
Shangri-la Hotels & resorts 

Sheraton Hotels & 
resorts Samoa 

Sheraton Mirage 
resort & Spa Gold 
Coast NEW 

Sigatoka river Safari NEW 
Singapore Airlines 
Sofitel Fiji resort & Spa 
Sofitel Gold Coast Broadbeach 
Sofitel Melbourne on Collins 
South Pacific Tours 
Stamford Grand & Stamford  

Plaza Adelaide
Starwood Fiji
Starwood Hotels & resorts 
Starwood Hotels & resorts  

New Caledonia 
Taumeasina Island resort NEW 
The Islands of Tahiti - Tahiti Tourisme
 The Langham, Melbourne 
The Star Sydney  
The Warwick - vanuatu 
Tourism Fiji 
Tourism HQ NEW 
Tourism Malaysia  

New Zealand
vanuatu Islands  

(vanuatu Tourism Office) 
virgin Australia 
YourSingapore

PAICE Exhibitors 2015 
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Following a two-year development 
programme and an investment of around 
US$80 million, Singapore Airlines’ (SIA) Boeing 
777-300Er aircraft will offer the new class in an 
exclusive and spacious cabin.

Each seat has a 38-inch pitch with eight inch 
recline providing increased personal space; a 
calf-rest and foot bar; individual in-seat power 
supply; two USB ports; fully adjustable personal 
reading lamp; an exclusive premium economy 
Book the Cook menu enabling advance 
ordering of a selection of main courses and 
champagne throughout the flight.

Priority check-in and baggage handling, with 
a baggage allowance of 35kg will be offered to 
customers. Members of KrisFlyer frequent-flyer 
programme will also receive 10% more miles 
when they fly in premium economy class.

Singapore Airlines also recently announced 
that Amsterdam will be the inaugural 
destination for its new-generation Airbus 
A350 fleet, with services expected to begin by 
April 2016.

The airline has 63 A350-900s on firm order, 
the first of which is due for delivery in January.

Prior to the introduction of Amsterdam 
services, the aircraft will be operated on 
select Jakarta and Kuala Lumpur flights on a 
temporary basis, for crew training purposes.

PAICE PrEvIEW

SQ shows off new 
premium economy
Singapore Airlines’ new premium economy class 
will be the hot topic of discussion at PAICE this 
year, after the service comes online late October.

Singapore Airlines’ new 
premium economy cabin
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Singapore
Your choice business 
events destination
With Air New Zealand’s alliance with Singapore Airlines, there’s no 
better time to consider Singapore as your choice when combining 
business with leisure.
 
A city with an intriguing mix of cultures, it’s also where east-meets-
west, tradition exists harmoniously with modernity, and fantastic 
cuisine options abound.  Your delegates will enjoy one-of-a-kind 
experiences that they will talk about long after arriving home. 
 
With now over 300 hotels providing over 50,000 rooms and new 
attractions offering unique off-site venue options and activities, if 
you have not conferenced in Singapore in recent years, now is the 
time to return!

Contact: 
Singapore Tourism Board
Kristina Kulchar
T +61 2 9280 2888
Email: kristina_kulchar@stb.gov.sg

http://www.yoursingapore.com/en.html


PACIFIC

And for less than $3,000p/p ex Auckland for a fully inclusive 
incentive programme Niue definitely ticks all the boxes... price, 
unique activities, quality accommodation and food, three and a half 
hours away and pleasant climate.

Niue sits up there in between Tonga, Samoa and rarotonga. 
Direct flights on Air New Zealand to this little rock of coral make 
access dead simple; the sun shines warm in our winter, with the NZ$ 
there is no exchange rate to worry about, and it’s just a load of fun… 
and probably somewhere you’d never ordinarily think of for a small 
group corporate escape.

Scenic Hotels has recently obtained the Matavai resort and it’s the 
place to be. General manager Simon Jackson came from Haast so has 

Wahoo, we’re going on an incentive 
trip to Niue… you’re joking right? 

No, dead true, it’s a fantastic little 
island with some real gems of 
ideas for an incentive group, or for 
that matter a corporate wanting a 
conference venue that most people 
will very likely never have been to. It’s 
a cracker little place and well worth 
the effort of opening your mind to.

Niue for an incentive – open your mind
By Wayne Harris 
General manager 
GO Conference & Incentive 

An incentive in Niue – wahoo to that 
says Wayne Harris with his tuna

Boat launching, Niue style
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slipped into this tight knit community (just 1500 
inhabitants on the island) like a glove. I think 
he knows everybody on the island and like a 
famous magician he’s the man when it comes to 
pulling a rabbit out of a hat. 

An ideal incentive or conference group size for 
Niue is around 30 guests, although the Scenic 
Matavai resort with its 44 high quality rooms 
could easily handle a buyout of the whole place 
to look after as many as 88. As a buyout you’d 
honestly have the whole Island to yourself... just 
how much fun would that be.

One of the striking things about Niue is that 
the people genuinely love seeing visitors, it’s a 
warm and welcoming place. There are no drugs 
on the island, there is no litter nor graffiti, there 
hasn’t been anyone in the five room jail for 
months (or is that years... no-one can remember). 
The golf course and lawn bowling clubs are right 
next door to the jail so duck in there too. Mark 
Blumsky (ex-Mayor of Wellington) is chairman of 
both clubs so he’s likely to invite you in for a beer. 

A funny old story goes that the winner of 
Niue’s annual golf championship one year was 
in fact a very recently released prisoner. He’d 
had a lot of time to fill in while he was in jail so 
used to duck next door each day and practice 
his game... can you imagine that happening at 
Poremoremo. 

Scream wahoo  

  
Think fishing… scream wahoo. The fishing is 

just outrageous in Niue. None of this roaring out 
in rolling seas for two hours to find deep water, 
just putter out 50 metres from the wharf and 
you are in 100m... midnight blue, crystal clear 
water crammed with giant sized tuna, wahoo 
and mahimahi. From the terrace at the Scenic 
Matavai resort you can watch the boats trolling, 
dolphins dance in the bay and from July to 
September whales feel close enough to touch.  
I get seasick in the bath but in Niue it’s such a 
doddle to go fishing, so every group simply must 
include an option to fish. 

And a really big part of the fishing fun is when 
the whole island population appears at the wharf 
to welcome the boats in. It’s a public celebration, 
cameras click as the fish are weighed, the 
gantry strains as it lifts boats clean out of the 
water onto waiting trailers. The New Zealand 
High Commissioner is on hand overseeing the 
occasion, the Chief of Police is there, and of 
course Simon Jackson from Scenic Matavai is 
there (so he can get the biggest and freshest fish 
for tonight’s sashimi)... in fact everybody is there, 
it’s just a fantastic scene, the kind of event we no 
longer have in NZ . 

One thing Niue doesn’t have is a sandy lie-
and-do-nothing beach.  But that is more than 
made up for by the stunningly clear water 

chasms and tidal pools where you can snorkel 
and swim. There are no rivers on Niue so there is 
no silt in the ocean, it’s crystal clear. Diving and 
snorkelling is amongst the best in the world. You 
simply must get in the water in Niue. 

It’s only 68km to drive around and explore 
the whole island and Niue Tourism has installed 
the best information and signage system I’ve 

seen anywhere in the world to make your own 
exploration of the many walk-in sites off the 
main roads dead simple.

Niue, called ‘the rock’, is actually a massive 
clump of coral all on its alone in the middle 
of an expanse of blue ocean, but in truth it’s a 
real gem in our South Pacific and well worth  
your visit. 

PACIFIC

High Commissioner for NZ in Niue 
Ross Ardern and Kimberley Mackay 
from Scenic Hotels

Toga Chasm access ladder 
on east coast of Niue 
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THAILAND

Luxury within reach

with names like Wonderful, Spectacular  
and Marvellous.

A recent addition to the W Bangkok’s function 
and dining offering is The House on Sathorn 
next door. Originally the home of rice trader 
Lord of Sathorn, the 127 year old heritage 
building later spent time as Hotel royal, 
and for 40 years housed the Embassy of the  
Soviet Union.

After a full restoration by W Bangkok’s 
ownership company, in conjunction with Fine 
Arts Bangkok, it opened in July with a dining 
room, bar, courtyard and conservatory function 
space. Hospitality suites and event spaces are 
being developed on the second and third floors 
and include old-world style cigar lounges and 
bars challenged by bold artwork with funky 
twists on Thai tradition. Like the W, nearly every 
room has visual surprises. 

The historic house is in stark contrast to the 
W next door and offers an easy solution for 
offsite functions. 

‘The W Bangkok has the perfect mix of 
relaxed luxury, and having the historic house 
next door means you could take a group for an 
‘offsite’ dinner without the logistical challenges 
of transporting them across Bangkok,’ says 
Sarah Downey-Groves, cievents.

World DMC, the famil group inspected eleven 
luxury properties, and spent the final night at 
W Bangkok. 

Each W hotel incorporates in its décor, 
aspects from the hotel’s geographical location. 
W Bangkok gives a nod to Thai boxing with a 
pair of oversized sparkling boxing gloves on 
all the beds, and to the crazy traffic with a floor 
to ceiling wall of flashing tuk tuk lights at the 
ground floor lifts. 

The W has its own ‘lingo’, with the ‘Whatever/
Whenever’ room service, FIT gym and WET 
pool area, and accommodation categories 

At The House on Sakhorn heritage complex at 
W Bangkok are, from left, Tania Collins, MTC 

Concepts; Marieke Mendez, Starwood Hotels & 
Resorts; Bert Chamrernnusit, country manager 
Pacific World DMC; Milena Bruce, Thai Airways; 

Sarah Downey-Groves, cievents and Simon 
Urbahn, Inspire Travel 

A wall of flashing tuk tuk 
lights liven up the ground 
floor lifts at W Bangkok

From ‘uber cool’ 
to regal elegance, 
Starwood’s luxury 
proposition in 
Bangkok is affordable 
to groups whose 
budget would 
not usually stretch 
to this level of 
accommodation.

‘There is a perception that these international 
brands are as expensive as elsewhere,’ says 
Marieke Mendez, director global sales New 
Zealand with Starwood. ‘Thailand offers 
exceptional value for money.’

‘relatively new to the Kiwi market, the W 
brand is gaining popularity with New Zealand 
groups,’ she says.

‘It’s a relaxed, rather than formal, luxury and 
this tends to resonate with the  Kiwi culture.’

Starwood, with Thai Airways, recently 
showcased its upscale portfolio in Bangkok 
and Koh Samui when it hosted a group of 
corporate and incentive travel managers to  
Thailand recently.

As well as local sightseeing with Pacific 

By Trish Freeman
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Sheraton puts Koh Samui 
on map for Kiwi business events

The recent addition of 
the Sheraton brand to 
Starwood’s Koh Samui 
portfolio has created 
new opportunities for 
incentive groups, says 
director global sales New 
Zealand for Starwood, 
Marieke Mendez.

to eight suites cluster around a central pool 
area – ideal for families and small groups. Seven 
Pavilion Pool villas and seven Ocean view villas 
make up the 77 keys.

New to the resort is a jetty ocean pier 
available for functions for up to 70 people 
as well as starlit dinners for guests and non-
residential diners. Le Meridien Koh Samui as a 
four treatment room spa - Le Spa - using Thai 
and French product.

Touring Koh Samui 

Koh Samui has plenty of the ‘fun stuff’ sought 
by incentive groups: traditional Thai massage, 
market shopping, beachside dining, casual 
restaurant precincts, nightlife and the Big 
Buddha cultural attraction. 

Bert Chamrernnusit, country manager with 
Pacific World, recommends a day at nearby 
Angthong Marine National Park. 

‘It’s a one hour speed boat ride from Koh 
Samui where guests can do guided kayaking 
and snorkelling. We can set up bean bags, 
sun umbrellas and picnic boxes or cook a  
barbecue lunch.’

‘The rooms are almost evenly split between 
six blocks so it is easy to book groups together 
in one block,’ says Clark.

A 103sqm meeting room seats 90 theatre 
style and is located next to beach side restaurant 
Long Talay. Long Talay and adjacent Monkey 
Bar can be booked for evening functions, as can 
the beach, for around 150 people.

Thai colonial at Le Meridien 

A ‘celebration of the day’ every evening at 
7.19pm epitomises Le Meridien Koh Samui’s 
firm nod to Thai tradition and detail. The lantern 
ceremony at the lobby pool draws out guests 
who can participate in the symbolic ‘releasing 
of one’s misfortunes into the sky while 
simultaneously leading one into a brighter 
future’.  

Just five years old, the property’s mix of Thai 
and Chinese heritage influences, including feng 
shui, has a harmonising effect as soon as guests 
arrive. Laid out in a village style, details such as 
brass door latches, mini bars housed in Chinese 
treasure boxes and antique touches add to the 
boutique property’s charm.

Six room categories each have accessories 
that relate to the age / stage of a person’s life. 
The further up the room category, the richer 
and more elegant the subtle details become. 
These details include hand painted friezes on 
the walls and silk bed coverings. 

Thirty two suites make up the first three 
categories (16 verandah, 10 Terrace and 16 
Plunge Pool) while the fourth category consists 
of 21 Pool Access Suites where three sets of six 

‘Sheraton is an affordable and well known 
brand for Kiwis,’ she says. ‘Koh Samui has 
traditionally had a lot of luxury product, and 
as such, has been less affordable than popular 
Phuket. The opening of Sheraton Samui resort 
in March changes this.’

Jodie Clark, director of sales and marketing for 
Sheraton Samui resort and Luxury Collection 
property next door, vana Belle agrees. 

‘Samui tends to be higher end 
accommodation so to have the Sheraton brand 
here makes it ideal for groups and incentives.’

Seven hundred and fifty million baht 
(approximately NZ$35m) has been invested in 
bringing what was The Imperial to Sheraton 
brand standard. After almost a year of 
renovations the Chaweng Beach property 
opened in March with the bulk of its inventory 
sitting between deluxe and premium. All but 
10 of the 141 rooms are the same size with 
outlooks varying from partial ocean to full 
ocean views; most are interconnecting.

At Koh Samui’s Big Buddha, Milena Bruce, Thai 
Airways; Simon Urbahn, Inspire Travel; and 
Sarah Downey-Groves, cievents

Chaweng Beachfront 
swimming at Sheraton 
Samui Resort
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UPDATE

NZ will see 
Korean Air’s 
B747-8

Offering cutting edge technology, the new 
747-8 will deliver a 16% improvement in fuel 
consumption and emissions over its predecessor 
the 747-400, while generating 30% less noise by 
incorporating new advanced aluminum alloys 
and carbon composites to reduce weight. The 
new aircraft has a range of 14,815km and will be 
the fastest wide body passenger jet in the world 
with a normal cruising speed of Mach 0.86.

Space and comfort 

Korean Air’s new B747-8 Intercontinental 
is configured with 368 seats in a three-class 
configuration; six first class, 48 prestige class 
(26 seats on the upper deck and 22 seats on 
the main deck) and 314 economy class. The 
aircraft also features the new first class Kosmo 
Suites 2.0 designed with a sliding door and 
higher partitions to provide added privacy for 
passengers. The suites are also equipped with 
updated in-flight entertainment systems, large 
24-inch high-definition monitors and handheld 
touch remotes. The airline’s prestige class suites 
feature staggered seating and privacy panels, 
along with 18” HD touch screens. Inspired by 
the 787 Dreamliner, the B747-8 has an interior 
with that includes new curved, upswept 
architecture, giving passengers the feel of more 
space and comfort.

With the addition of the B747-8 
Intercontinental to its fleet, Korean Air became 
the first airline in the world to operate both 
types of the B747-8. In 2012, the airline 
introduced the B747-8 Freighter and operates 
six of these aircraft.

The new aircraft currently serves flights 
from Seoul to Frankfurt and Singapore and 
the airline plans to introduce the B747-8 on 
the San Francisco and Hong Kong routes from 
November 2015.

Business class prestige suite offers a 21.6 inch wide 
seat and 74 inches of space between rows

Korean Air will fly its 
latest aircraft in to 
Auckland early next year. 
The airline’s first Boeing 
747-8 international 
aircraft will operate 
Auckland to Seoul 
three times a week over 
January; Wednesday, 
Friday and Sunday and 
daily during February.

Air New Zealand has a new 
flagship international lounge at 
Auckland International Airport 
featuring  modern design 
and tailored seating zones to 
meet the changing needs of 
travellers whether they’re flying 
for work or leisure.

At more than 2,000 square metres, the new 
lounge is significantly larger than the previous 
lounge and can comfortably seat more than 
375 customers. 

The lounge is in a different area of the terminal 
from the previous one. It overlooks the runway 
and has a covered outdoor terrace and fireplace 
offering a year-round outdoor area with views of 
the runway.

Features include:
• 24 different styles of seating allowing 

customers to create the lounge experience 
that works best for them.

• New food theatre with cuisine cooked to order 
at meal times by the lounge’s resident chef as 
well as a buffet offering which customers can 
help themselves to at any time.

• Central bar area offering barista-made 
coffee that customers can pre-order directly 
from the Air New Zealand mobile app as 
well as premium New Zealand wines and 
signature cocktails.

• Separate kids’ area modelled on a Kiwi tree 
house with books, interactive toys and the 
latest children’s programmes to keep little 
ones entertained.

• Business zone with a range of seating and 
tables with electronic charging, wifi and 
printing facilities.

• Enhanced connectivity with more than 
300 power points and more than 300  
USB outlets.

New Air NZ lounge 

Boeing 747-8
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Affordable and 
accessible
North America has registered consistent 
growth over the past three years for Globus 
and Cosmos, says Troy Ackerman, general 
manager, Globus family of brands NZ. 

ice-walk through Maligne Canyon and a horse-
drawn sleigh ride at Lake Louise.’

School up on the South 

Speaking about the new Air New Zealand 
service to Houston, Ackerman says middle 
America is the lesser known part of the country. 
‘The new service is certainly going to be positive 
for these southern states and it will open up 
some wonderful heritage trails and historical 
cities that don’t receive enough attention from 
this market. Texas, Mississippi, Tennessee and 
Louisiana are right there and it’s a fascinating 
part of the country. Agents need to be aware of 
the key points of interest and distances; just as 
they know the West Coast so well, it’s time to 
school up on the South.’ 

NOrTH AMErICA

Sights and sounds of Memphis, Tennessee 
(photo courtesy of Globus family of brands)

which are good value.
‘Globus has more inclusions and stay at 

centrally located four star plus properties,’ 
says Ackerman. ‘Kiwis are prepared to pay the 
extra for Globus and we offer our exclusive 
‘local favourites’, an insiders guide to North 
America’s hidden gems with behind the scenes 
encounters and hands on activities.

‘We go on a pizza tour in Brooklyn, sit down 
to dinner at a stunning Southern Plantation 
mansion or 4WD through Monument valley 
with a Navajo guide.’ 

Ackerman says America’s West Coast 
programmes are the most popular, with four out 
of five tours sold including Canada and Alaska. 
‘The autumn colours are another top seller, with 
most focused on the Eastern seaboard. Our 
winter programme has a new tour for 2016, the 
eight-day Canadian rockies Winter Adventure 
departing vancouver. Highlights include an 
overnight rail journey through the rockies, an 

‘It’s a strong performer for us; being 
affordable, easily accessible and appealing to a 
wide demographic. We are seeing the 50 plus 
market, but also multi generational families, 
grandparents, parents and primarily late teens.’

He points out that Cosmos is the company’s 
value-based product and fills a gap between 
youth and first-class fully escorted tours. ‘It has 
a broader age demographic overall with the 
average age 45 to 50 plus. Cosmos suits those 
more price sensitive travellers who are on a 
tighter budget, and are looking to have the 
essentials covered.’ 

Ackerman says the accommodation is 
three to three and a half stars and located 
close to key areas, but have fewer inclusions 
like meals and sightseeing to allow time for 
personal exploration. ‘It keeps the price down 
and in North America we don’t usually include 
breakfasts, as it can be expensive. Our local 
guides point out diners and restaurants nearby 

By Ruth Scott
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Free choice activity from Scenic 
- Harley Davidson in Jasper

restaurants to choose from within each hotel. 
We travel in GoldLeaf service on board rocky 
Mountaineer for most Canadian itineraries 
with a rail component and cruise with Holland 
America Line or Princess Cruises when there is 
an Inside Passage Cruise.’

New tours for 2016 include a 24 day 
Wondrous Canadian rockies & Alaskan Cruise 
that allows more time in vancouver and Banff 
(three nights in each) and a Breakfast with the 
Bears adventure. The Best of Canada’s National 
Parks spends nine days exploring a number of 
national parks between Calgary and Edmonton.

Scenic offers five trips that include the Arctic 
Circle. ‘Two trips are new for 2016, but they 
all involve a flight across the Arctic Circle and 
everyone receives a certificate to prove they  
did it.’

Home of the ‘King’ 

Kitchener says the 28-day New York to Fort 
Lauderdale is a popular choice with Kiwis. ‘It’s a 
great itinerary that travels into Amish country, 
including an Amish dinner; to Gettysburg, 
Washington DC, then to the southern states 
of Georgia, Tennessee and Louisiana. We visit 
the home of the ‘King’ in Memphis and soak 
up New Orleans for three nights before flying 
to Fort Lauderdale for a seven night royal  
Caribbean Cruise.’

Kitchener adds that Cuba is likely to 
be included in itineraries in the not so  
distant future. 

Scenic uncovered

Scenic’s 2016 
Canada, Alaska & 
USA brochure has 
everything in it that 
a client needs to 
know about North 
America, says regional 
manager New 
Zealand Vaughan 
Kitchener.

‘We are known for our free choice activities, 
free choice dining and signature product 
inclusions. On each trip there is a selection 
of activities to choose from and the most 
popular of these are any that involve going up - 
helicopter and scenic flights, zip lining through 
the tree tops, gondola ride or hiking to a scenic 
look out. The list of activities splits into three 
categories – active, meaning hiking, rafting, 
golf or canoeing; moderate, a Harley Davidson 
sidecar ride or nature walks; and relaxed, just 
take it easy on a horse and carriage ride or relax 
in a spa. 

‘Our guests stay at Fairmont properties 
where possible,’ says Kitchener. ‘The name is 
synonymous with the destination and with 
the free choice dining there are a number of 

NOrTH AMErICA

‘April departures usually have the best 
earlybird deals, but as the snow and ice is 
still melting some of the activity options 
may not be available, like river rafting 
or golf. But the scenery is so varied – 
mountains are still covered in snow, lakes 
are thawing, animals are coming out of 
hibernation, waterfalls are impressive 
with the melting snow and spring 
blossoms are peaking through.’

Key points
• Small group touring with a maximum 

of 40 guests;
• Fully escorted;
• Exclusive hospitality lounge in 

vancouver;
• Stay at Fairmont Hotels and resorts 

where possible;
• Luxury two-door coaches;
• Scenic representative to assist upon 

arrival and departure;
• All tipping and gratuities included. 

‘Most Scenic tours 
operate from late April 
through to September,’ 
says Kitchener.

Get to know 
Scenic
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Travelling the Denali 
Highway, Alaska 
(photo courtesy of 
Adventure World) 

everyone is on the lookout for wildlife. rocky 
Mountaineer offers two classes – GoldLeaf and 
SilverLeaf. Passengers in GoldLeaf travel in a 
two level, glass domed coach with full-length 
windows and have gourmet hot meals in an 
exclusive dining room. SilverLeaf offers a single 
level glass domed coach with oversized windows, 

Sense of 
adventure 
Adventure World’s marketing 
manager Fiona Love says Alaska 
has recorded the strongest  
North American growth for 2015. 

‘Travellers are looking deeper for experiences 
that take them off the beaten track and Alaska 
fits the bill with its mountains, abundant wildlife, 
remote lodges and outdoor activities. US 
National Parks and the rocky Mountain regions 
are also seeing greater interest from Kiwis, as 
well as small ship cruising and ranch stays.

‘Our 2016 North America brochure will be 
released in November and features several new 
products including expedition cruising in the 
Canadian Arctic, more wildlife viewing options, 
heli-hiking, new self-drive itineraries and the 
opportunity to witness the Iditarod dog sled 
race in Alaska. 

‘With the 100th anniversary of the US National 
Park system in 2016, trips featuring some of 
these iconic parks will also be a big focus for us 
next year.’

Go West 

Love says that rocky Mountaineer is receiving 
a lot of attention from this market. ‘Our most 
popular journey is the 8-day Western Explorer 
that includes two days with rocky Mountaineer 
travelling from vancouver to Jasper. The rocky 
mountain scenery is something else and 

Experience

in your own style
NORTH AMERICA

Handpicked tailor-made itineraries
Soft adventures

Wildlife, wilderness, culture, heritage & active adventures

VISIT US AT    adventureworld.com
CALL US          0508 496 753

NOrTH AMErICA

meals served at your seat and complimentary 
beverages throughout the journey,’ says Love.

‘From Jasper, the tour continues on the 
Icefields Parkway to Lake Louise and includes 
an Ice Explorer ride on the Columbia Icefield. 
From there we head to Banff and onto Calgary, 
where the tour ends.’

Be part of the Alaskan Iditarod 
dog sled race (photo courtesy 

of Adventure World) 
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Corporate News brought to you by Jetstar

Corporates target for new Suva hotel
operation in Asia Pacific and with the signing 
of Park Inn by radisson Fiji Suva, there are now 
13 NexGen Park Inn by radisson hotels under 
development in the region. 

The announcement follows the signing of 
a management contract between Carlson 
rezidor Hotel Group Fund Trust Joint venture, 
set up by majority shareholder iTaukei Trust 
Fund and minority shareholder Methodist 
Church Holdings Trust, to develop Park Inn® by 
radisson Fiji Suva. 

The hotel is served by Nausori International 
Airport, which is about 17km or a 30-minute 
drive away. A complete refurbishment exercise 
to upgrade the airport to a domestic and 
international air hub, is expected in the future. 
The airport currently has flights to key domestic 
and regional destinations, as well as major 
international destinations including Auckland, 
Port vila and Sydney. 

and also the first international midscale hotel  
in Suva. 

It is a 130-key new build hotel located 
within walking distance of the main street, 
the wharf and the city’s main bus terminal. 
It is close to shopping malls, offices, banks, 
the headquarters of religious organisations, 
the European Union office and many Non- 
Governmental Organisations (NGOs). 

To cater to demand from the meetings, 
incentive, convention and exhibition segment, 
the hotel’s meetings facilities will include a 
ballroom and meeting rooms. There will also be 
a fitness centre and ample parking lots. Park Inn 
by radisson Fiji Suva will have an all-day dining 
restaurant and a lounge.

NexGen Park Inn by radisson hotels can 
be found in capital cities and economic hubs, 
often close to city centres, airports and railway 
stations. There are six hotels currently in 

This is the second Carlson rezidor hotel 
in Fiji, following radisson Blu resort Fiji  
Denarau Island.

Park Inn by radisson Fiji Suva is the first 
NexGen Park Inn by radisson hotel in Australasia 

Park Inn® by Radisson 
Fiji Suva is set to open 
in the second quarter of 
2018 and is expected to 
capture the corporate 
market as well as the 
growing leisure traffic to 
the destination.

A close understanding between 
brokers and ‘the mother ship’ 
is a key to top performance in 
the business model, according 
to Keith Sumner, managing 
director of Gilpin Travel.

years ago to focus more on that side of  
the business.

‘We have about a dozen brokers and it 
has been growing steadily, but it is about 
quality not quantity. It is important to have 
a close relationship with (your brokers) and 
understand the business they are in.’

He sees brokers as a ‘big part of the 
solution’ in the travel industry’s future but 
says corporate clients, in the main, will still 
want to work with agencies. ‘They tend to 
require shared services that need to be  
located together.’

He says even clients happy to work with 
a broker like to know there is solid ‘mother 
ship’ behind the individual.

‘A lot of clients still want to see bricks and 
mortar for reassurance. They understand 
there is substance behind the name.’

Relationship 
key to broker 
success

Travel policy
evolution

Keith Sumner… brokers are a big part 
of the solution in travel industry

‘Particularly in the conference and 
incentive area, I think brokers need to 
look beyond just the relationship with 
the clients. If they can extend the offer to 
reporting, bonding, later ticketing and 
later payments, and after hour services 
then we can all chase and retain valuable 
clients together. 

‘I think the brokers that get the 
partnership right will be the ones who are 
successful in the future.’

Sumner says Gilpin Travel has had a long 
association with brokers and the broker 
model but made a decision two or three 

The Association of Corporate Travel 
Executives (ACTE) recently launched The 
Evolution of Travel Policy: A Global view on 
the Future. 

Created in partnership with American 
Express Global Business Travel (GBT), the 
report surveyed over 350 corporate travel 
managers around the world to explore the 
future of travel policy.

Over the last one to two years, 52% of 
respondents say savings was the primary 
driver of their managed travel programme, 
followed by duty of care (23%) and traveller 
service (16%).  

The balance between savings and service is 
expected to change significantly as corporate 
travel managers look to traveller behaviour, 
rather than supplier cost reductions, to drive 
savings. Eighty-four percent of respondents 
say savings will be achieved through 
demand management and compliance in 
the next one to two years. However, 44% 
of respondents say they have no formal 
systems in place for gathering feedback  
from travellers.
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Jetstar to fly 
to the biggest 
towns in NZ 
starting with ‘N’

New Plymouth

Nelson

Napier

Palmerston North

Subject to Government and Regulatory approval. Flights are operated by Eastern 
Australia Airlines for Jetstar Airways.

COrPOrATE TrAvEL

Serko tackles ‘hotel 
leakage’ in corporate 
travel bookings
The new Serko Online functionality 
tackles the issue of hotel leakage using 
newly integrated content feeds from 
Expedia, Wotif and Booking.com.

As much as 50% of hotel bookings ‘leak’ at time of booking (ie users book 
their flights but for whatever reason don’t book a hotel), which is a serious 
problem for corporates because it means they have to deal with unmanaged 
travel and duty of care compliance issues.

The new functionality prompts users that require a hotel as part of their 
trip to provide a detailed reason if they do not book one. It also invites users 
trying to complete a booking without a hotel, to return to the booking 
workflow and search the inventory provided by Expedia, Booking.com and 
Wotif. This is significant as research (from Expedia) shows that:
• 37% of travellers leave an Online Booking Tool (OBT) because they 

think they can get cheaper accommodation rates with leisure sites  
like Expedia;

• 45% of travellers have an accommodation preference that hasn’t been 
available through GDS inventory;

• 45% of corporate travellers are already using Expedia to book 
accommodation.
Serko chief executive, Darrin Grafton, says when users leave the Online 

Booking Tool without booking a hotel, it’s often because they believe they 
can get a better deal, or a better hotel (that’s not offered by the GDS) through 
their preferred leisure brand. 

‘Our solution is to bring the content that users are booking elsewhere, 
into the Online Booking Tool so it can be searched and booked through the 
managed channel which is a win for the user, the corporate and the TMC 
(travel management company).

‘This will help to reduce compliance burden for corporates, improve travel 
policy compliance and – ultimately – drive further savings through their 
managed travel programme.’

Another partnership 

Serko also has a new partnership with The Hotel Network (THN).  This will 
give Serko Online customers the ability to search, book and pay for THN 
branded content through Serko’s online corporate travel booking tool (OBT), 
Serko Online.

THN offers Serko Online customers instant access to more than 5,500 
hotels across Australia at extremely competitive ‘pay on departure’ rates. 
THN also gives organisations that use Serko Online the ability to pay for 
accommodation ‘on account’, rather than using a credit card at the time of 
booking, which is an attractive proposition for organisations that prefer to 
centralise their procurement. 

Serko Online customers will be able to access THN inventory from  
late October 2015. 

Jetstar is significantly expanding its domestic offering in 
New Zealand, launching six new domestic routes in the next 
four months.

From late October Jetstar will offer a three times a week 
Wellington-Dunedin jet service, complementing the current 
daily Auckland-Dunedin service. Just over a month later 
Jetstar will start flying its first regional services. 

Nelson-Auckland and Napier-Auckland flights will take off 
from 1 December. The initial schedule will be up to three 
flights a day, moving to four flights a day from February 2016.

A further three new regional routes will begin on 1 
February 2016, with up to four flights a day Palmerston 
North-Auckland and New Plymouth-Auckland and three 
flights a day Nelson-Wellington.

All regional flights will be operated using 50-seat Q300 
aircraft with refreshed interiors, including comfortable 
leather seats with a generous 32-inch seat pitch.

Mick Cottrell, Jetstar Manager New Zealand Sales, said the 
expansion was a significant investment and commitment 
from the airline to its customers.

‘Business travellers in the regions have been calling for 
airline choice for many years .’

Cottrell said the additional flights bolster the carrier’s 
domestic business offering and come at a time when 
business customer satisfaction has reached a new high.

Cottrell attributes record business customer satisfaction 
to over two years of consistently high on-time performance, 
increased use of time-saving products like ‘straight to gate’ 
web check-in, and the ability to earn Qantas Points on all 
domestic flights.

‘Our partners in the travel trade have been invaluable 
in helping us to focus in on what really matters to business 
customers. We will keep talking to them and further refine 
our product.”

Jetstar – six new routes
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Cityhop or Airbnb, then you have experienced 
the sharing services trend. For example, Uber 
is an app based service that instantly puts you 
in touch with an Uber Driver. It’s efficient and 
I have used it countless times on my travels in 
America, Europe, and at home in New Zealand. 

Discovering and trialing new trends like 
sharing services helps you stay abreast of 
developments that could impact your business 
or industry. It’s only through trial and error 
that we can determine if a product or service is 
worth implementing by adding value into our 
professional or personal life.

Although these types of shared services have 
been adopted by many people from all over 
the world, is there really a place for sharing 
services within the tourism industry? Will it 
impact the top end tourism market such as 
inbound and would I recommend using these 
types of businesses in lieu of traditional service 
offerings? The simple answer is no – not yet. 

For example, if we take Uber, it wouldn’t be 
feasible to use this particular sharing service 
for an inbound travel group – simply because 
you need coaches, mini vans and luggage 
trucks to transport guests and their belongings 
which has to be arranged around your groups 
schedule. You cannot wait for an Uber taxi 
to be called because you can’t pre-book. In 
our business, travel services are very precise 
and specific; requiring tailored and bespoke 
solutions which sharing services like Uber just 
can’t give you currently. 

So who in the tourism market does benefit 
from using sharing services? Generally 
speaking, sharing services are more geared 
towards fully inclusive travel, some groups 
or the individual traveller who seek low cost 
alternatives and are willing to forgo a high 
level of comfort. An example of this is a service 
I saw while travelling in Miami; where the Uber 
concept is taken one step further. You share a 
sharing service - in other words, you hire an 
Uber car, but there might be someone else you 
share it with. This certainly would not work for 
a group on a tight schedule as they would be 
very disappointed if the Uber driver was late 
or if they had to share the car with a stranger. 
However it is perfect if you are just looking to 

Sharing services such as 
Uber and Cityhop are 
becoming increasingly 
popular in mainstream 
society. Eugene De Villiers 
gives his opinion on how 
these new age services 
are impacting the travel 
industry and points out 
who should be using 
them to get ahead.

get from A to B for the most cost effective price 
and the least amount of hassle. 

This demonstrates that sharing services 
- while not appropriate for professional 
inbound tour operators just yet, are a fantastic 
alternative for individual travellers and one 
we, as industry experts can recommend to our 
clients if suitable. 

My top tips for engaging this trend are:

• For specific and specialised events, sharing 
services cannot compete (at the moment) 
with pre-booked, pre-prepared services, 
especially not for high end clients.

•  If you or your clients are travelling individually 
or on a fully inclusive trip, sharing services 
are the future. Download the apps and enjoy 
the low cost, savvy travelling alternatives.

• My last tip is directed at organisations 
such as YMCA or backpackers that get 
enquiries regarding internet bookings from 
international travellers. I would suggest that 
those companies promote other sharing 
services alongside their own, so they can 
provide an entire suite of services.

 •  In the future, we will see more of these services 
as internet and web related products grow. 
Sharing services are no doubt a revolutionary 
trend and with time will continue to improve 
so that they can compete with traditional 
service providers. I think it is just an exciting 
part of what the future is going to be and as 
such should be firmly on the radar of every 
travel industry professional as it is already on 
the radar of our customers.

To those not in the know, sharing services 
are one of the most recent socio-economic 
trends to hit our fair shores. By definition, a 
sharing service is the sharing of human and 
physical resources by different people and 
organisations. If you have ever used Uber, 

Eugene De Villiers is the managing 
director of the Auckland-based Extra Mile 
Company, which specialises in creating 
cost effective behavioural change 
programmes, utilising a range of awards 
including travel, merchandise, recognition 
and branded cash. For more information 
contact Eugene@extramilecompany.com 
or follow him on linkedin.com/company/
extra-mile-company 

OPINION

Will sharing services 
add value to your 
travel business?

Eugene De Villiers
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Words on a postcard

‘My aunt wrote she was walking everyday, 
enjoying great food and wine, and her bags were 
transported between hotels. What a wonderful 
concept, so after securing (representation of) 
the agency here, I set about promoting walking 
and cycling tours. It was a hard model for Kiwis to 
get their heads around, but after a few years the 
penny dropped and things took off.’

A Walker’s World today has over 60 operators 
across Europe, and Grant and members of her 
team travel each year to uncover new product. 
‘Walking, cycling, or any form of exercise keeps us 
fit and Kiwis definitely gravitate to the outdoors. 
Keeping our tours and trails fresh keeps our 
people coming back.’

Grant quickly recognised the need to diversify 
the product range. ‘We were receiving requests 
from people with varied interests – diving, 
kayaking, sailing combined with history, culture 
and food and wine, so we expanded to cater for 
this market. Our Bike and Barge and Bike and Boat 
tours incorporate the ‘unpack once’ philosophy, 
with days spent exploring the villages and 
waterways of Europe at your own pace by bike. 

‘You don’t need to ride everyday if you don’t 
want to and some guests choose to stay on the 
vessel and take a break. 

‘Two thirds of our biking trips now offer the 

option of choosing an electric bike, and this has 
opened up another demographic of travellers. 
People who are not so confident on a bike or 
perhaps have a slight injury are being lured onto 
these (electric) bikes. 

Never too late 

‘We have a large repeat business – what we call 
the ‘Eurofies’ – returnees to Europe,’ says Grant. 

She says most of these people have travelled to 
Europe for their OE, and are looking to rediscover 
regions or counties in greater depth. ‘Cycling from 
one major capital to the next is popular, like Pisa 
to Florence to rome, and the beauty of Europe 
is that the villages are close together - offering 
greater points of interest and more opportunities 

for exploration.’
She points out that Europe’s tracks were 

established centuries ago as a means of 
communication and today the miles of walking 
and cycling trails are a part of history. ‘Italy is the 
walking mecca for Kiwis. They love the Cinque 
Terre, the Dolomites and the Amalfi Coast, but 
Spain is fast becoming a favourite. Walking the 
Camino de Santiago has made a resurgence, and 
this could soon surpass Italy. 

‘This ancient trail has been walked by pilgrims 
for hundreds of years – year round, but we only 
recommend doing it April to October, the winter 
weather is unpredictable and can be dangerous. 
Our walkers have their accommodation 
prebooked, their luggage transported and we, 
most importantly, have a good local contact. 
Some days are long and more support is needed 
on this trail.’

Where to next? 

Grant also has a passion for Africa. After many 
years of escorting trips to the continent, she has 
added guided safaris in Botswana, Namibia and 
South Africa to her portfolio. 

‘The next logical step was to move into 
South America. Most trips here are three to five 
weeks in duration and made up of components. 
Clients start with walking the Inca Trail, either 
the standard camping trip or the lodge-to-
lodge option, and then add on four nights in 
the Amazon Jungle with a few days in Chile and 
Argentina. Some head to the Galapagos Islands 
and Quito, depending on budgets and interests. 
The new Air New Zealand service to Buenos Aires 
has certainly grabbed the attention of many who 
thought South America was out of reach, and we 
expect to see more interest in the coming months.’

A postcard from an aunt 
detailing her walking 
holiday in Switzerland 
was the catalyst for Jill 
Grant to set up A Walker’s 
World/Cycling Europe 
some 23 years ago. 

PrOFILE

Jill Grant in Tikal, Guatemala

By Ruth Scott Cycling the Loire Valley past 
Chambord Chateau
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Our newest aircraft B747-8i will be operating from Auckland.
Operating 3 times weekly in January 2016 and daily in February 2016.

New Economy Class 
► Comfortable seats up to 34 inch seat pitch 
► Efficiently designed with sliding cushions for
     easier reclining 
►10.6 inch LCD monitor at every seat 
► In-seat power system and USB port for
     convenient charging 

Prestige Suites 
► Ultimate privacy with easy aisle access
     without interference from other passengers 
► 75 inch private space with wider
     and more comfortable seats 
► Movie theater in the sky with
    18 inch personal LCD monitor 
► Enlarged storage space for laptops
     or personal belongings 
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