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Japan is a cheerful mix of the modern, 
traditional… and quirky, hence our cover 
shot of eighty two-year-old Eijiro Miyama, 
an artist who has been delighting tourists 
for many years. He is known as the Hat 
Man because he rides his bicycle around 
Yokohama wearing eccentric clothing 
and elaborate headgear. Go to page 10 to 
learn why Japan, already enjoying massive 
tourist attention, is poised to also receive 
a huge influx of sports fans. 
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2017: let us take you there
Hold on to your boarding passes – we’re 

heading with both feet on the accelerator into 
the final days of 2016. and what a year for travel 
– and the industry – it’s been. 

cruise ships are getting bigger. airports  
are getting busier.  

one of the most populated places on the 
planet, china, is fast becoming the world’s 
largest tourist market. and some of the least 
isolated places on earth now have welcome 
mats out on their ice-capped doorsteps.

nations such as Turkey and France have 
been pummelled by terrorism and politics. 
Then there are those countries whose changing 
fortunes have just as easily pushed them back 
into the sun (cuba and iran). 

The only constant thing about the travel 
industry is change, that and the agents, 
wholesalers and industry representatives who 
keep pedalling away keeping clients abreast of 
trends, new products and decent deals. 

Travel, we do it for the love of it. But, here 
at ProMag Publishing, we also do it for the 
good folk we rub shoulders with each week 
at functions, on famils, via emails (so many 

emails) and on the phone. 
like you, we live and breathe travel, so we 

wanted to end 2016 with our best wishes for 
another 12 months of new faces and places 
with Going Places – our second TRaVelinc 
digital publication. 

in this supplement you’ll discover our 
top 10 destinations for 2017, which we 
hope will inspire you for the year ahead. 
some countries are a given – Japan – but 
one or two may surprise you… go Russia. 
We’ve also included some facts about each 
destination just to remind us all that each 
and every nation has its own quirks and is an 
experience waiting to be enjoyed.  

all the best for the holiday season, cheers 
for your support 
and a special 
thanks to those 
whose expertise 
helped bring our 
selection to life.

Lisa Bradley
Editor

www.travelinc.co.nz 
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the good oil for Iran
Tourism 

iRan

Warming international relationships with iran 
has put the country on the map as one of the 
world’s leading must-see destinations. 

sanctions – imposed on the country in 2012 to 
curb iran’s nuclear programme – were lifted this 
year, paving the way for boom times for tourism, 
an industry stifled since the 1979 revolution and 
war with iraq in the 80s.

last year the country recieved 5.2 million 
international tourists, but it is now 
expecting around 20 million 
visitors by 2025.

The destination is already 
popular with europeans. 
air France started flying to 
Tehran three times a week 
from Paris in april.

americans are on the 
bandwagon too. Turkish airlines, 
emirates and Qatar airways fly to iran 
from new York via istanbul, Dubai or Doha.

in new Zealand, iran has always been on the 
hit list for innovative Travel, which has been 
sending Kiwis there for more than 15 years. 

innovative’s managing director Robyn 
Galloway says more and more people are 
clicking on to the destination because the 
recent political developments have given many 
travellers the impression iran is just opening  
for travel. 

‘But the fact is, it has always been open. it has 
always been a safe destination, and our Kiwi 
travellers have been warmly welcomed.’

Galloway says iran is particularly appealing 
among fans of culture and history, and generally 

attracts Kiwis aged 35 years and older. 
solo travellers are another growing market, 

and innovative is meeting their needs in 2017 
with a 14-day, small-group tour which will allow 
them to explore the vast country alongside other 
travellers. This trip complements innovative’s 
existing six-day and nine-day itineraries.

iran has some of the world’s oldest cultural 
monuments, including 19 Unesco World 

Heritage sites. it also has a range of terrains – 
from desert to ski resorts.

Galloway says the ruins of Persepolis, 
a city that began construction in 

the Holy Savior Cathedral 
in Isfahan is commonly 
called the vank, which 
means monastery or 
convent in armenian 
Photo courtesy of Jane Daniels,  
Innovative Travel

515Bc, are a huge pull alongside the  historic 
bazaars of Tabriz and Tehran.

‘isfahan is a stunning city, and it is worth 
spending at least two days there.’

The country is also popular for shopping, 
particularly when it comes to leather goods, 
carpets and mosaic-style ornaments. 

Travellers are well received, she says, but adds 
there are dos and don’ts: ‘alcoholic drinks cannot 
be taken or purchased in iran, and dress is fairly 
conservative – female travellers should wear 
loose-fitting clothes and cover their arms and 
legs. a headscarf is also required.’

Travellers should also be mindful when it 
comes to securing suitable accommodation. 
iran was reported earlier this year as having only 
1100 hotels and guesthouses. Moves are afoot to 
increase the number of four and five-star hotels 
from around 130 to 400 in 10 years. 

The country is presently raking in foreign 
investment in hotels and the government has 
approved an investment package to finance 
accommodation. 

Galloway comments that, like all emerging 
destinations, hotels are starting to overbook 
and so it is advisable to have a reliable local 
representative on board to ensure arrangements 
go smoothly.

one of Galloway’s greatest tips though is to 
hurry: ‘it is a very cool destination and my advice 
is to travel in 2017 to beat the crowds.’

For more details, go to:

www.innovativetravel.co.nz/middle_east/index

those who have visited 
Iran have received a 
warm welcome, but 
visitors are reminded 
they must be respectful 
of the culture
Photo courtesy of Jane 
Daniels, Innovative Travel

Iran’s buildings are said 
to be graced with some 

of the most beautiful 
mosaics in the world

Fun Fact 
Iran dates back 

to 4000BC, 
making it one of 

the world’s oldest 
and continuous 

civilisations
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taking a dip in Iceland’s Blue 
lagoon tops the experience 
list for the upcoming 
generation of traveller 
Photo courtesy of 50 Degrees North

icelanD

The eruption also brought the stark, natural 
beauty of iceland to the attention of the world, 
doubling the number of visitors to the nordic 
island in just six years.  

The icelandic Tourist Board reveals the amount 
of visitors rose from 488,000 in 2010 to nearly 1.3 
million in 2016 – a figure that far outstrips the 
population of 332,000. in fact, it is predicted the 
number of american tourists alone will all but 
match the amount of locals next year.  

There can be no doubt the popularity 
of the destination is making itself felt. 
new airline services are on the up. 
The national carrier, icelandair, 
alone is delivering large numbers 
of visitors from around europe and 
america twice daily to busy Keflavik 

international airport, situated about 50km 
from Reykjavik.

But if you think this is going to turn off 
wannabe iceland adventurers any time soon, 
think again as the younger generation has the 
country in its sights. That is according to a contiki 
survey, revealing swimming in iceland’s Blue 
lagoon topped the list of 20 coveted travelling 
experiences among the 5000 18 to 25 year olds 

who participated in its no Regrets list.  
That said people who will 
gain the most of getting on 

the iceland bandwagon 
are those who consider 
experiencing the 
country away from the 
mainstream. Firstly, 

suggests 50 Degrees 
north marketing manager 

Jayde Kincaid, clients should 
consider other flight options, such 

as those offered by norwegian air, to beat the 
crowds – and disappointment.  

Kincaid says the company has had to turn 
people way from its 2016 iceland tours from 
about March this year because of its popularity 
and lack of infrastructure. 

‘There was literally nowhere to sleep during 
July and august. The icelanders are now building 
hotels like mad,’ she says.

‘We suggest people go just outside of the main 
summer months and stay in the more boutique 
small fishing village accommodation. We are 
also suggesting to our clients that on arrival into 
Reykjavik, they immediately head away from the 
transfer crowds, grab their car and travel in the 

Iceland 
erupts

Fun Fact 
Iceland has an app  

that tells people whether 
they are related. With 
a population of just 
320,000, the fear of 
kissing your second 

cousin on a date  
is real!

Iceland’s tourism power 
lies in its landscape, but 
the world may not have 
switched on to it had it 
not being for the might of 
a little-known volcano. 
By Julie Cleaver

Falling for Iceland – Kirkjufell 
is a 463m-high mountain on 
the north coast of Iceland’s 
Snæfellsnes Peninsula
Photo courtesty of 50 Degrees North

on to the 
world stage

in 2010 eyjafjallajökull erupted, spewing out 
monstrous amounts of ash into the atmosphere. 
This caused flight paths across europe to shut 
down and news reporters from around the globe 
to stumble over the volcano’s pronunciation. 
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ICELAND
don’t compromise - book with a 
true Nordic specialist 

Best of Iceland - 12 days self drive 
“a premium itinerary”

www.fiftydegreesnorth.com

For more details, go to:
www.fiftydegreesnorth.com
www.onthegotours.com
www.insightvacations.com/nz/destinations/iceland

opposite direction towards the Golden circle.’
intrepid is also experiencing escalating 

demand in the destination. accordingly, 
Peregrine adventures is launching a new trip 
next year called Highlights of iceland.

‘We’ve seen an array of people booking our 
trips – from people wanting to stop and travel 
between north america and europe and Brits 
wanting a short-haul break to somewhere with 
cheap flights, to people from all over the world 
wanting to travel to somewhere perceived 
as safe,’ says intrepid Travel product manager 
steph Millington. 

Meanwhile, Tony laskey from The Travel 
corporation has noted a similar hike in demand 
for the destination. ‘iceland holidays with insight 
Vacations and contiki have proved  extremely 
popular in the past year with the trend set to 
continue in 2017.’

also experiencing the northern light glow 
is australian-based operator on the Go Tours, 
which has taken 2500 passengers to the 
destination this year – 400 of which were Kiwi. 
‘it is only our third year of running iceland tours, 
and numbers have pretty much doubled year on 
year,’ says general manager australia and new 
Zealand natalie James.

‘With some negativity about safety around 
some of the more traditional european 
destinations, countries such as iceland and 
across to scandinavia will continue to see an 
increase in visitor numbers.’

aside from eyjafjallajökull, the big and 
small screens are also propelling iceland on 
to the world tourism stage. The secret life of 
Walter Mitty starring Ben stiller and Game of 
Thrones have showcased the country’s dramatic 
landscape – and won iceland more of a following.

Price is another drawcard. although iceland is 
not the cheapest destination to visit, Millington 
says it has become a more attractive option 

for budget-conscious travellers after the 2008 
financial crisis when some of the country’s banks 
collapsed. The prices are these days comparable 
with london.

iceland’s main pull remains its landscape. 
From lava fields and hot springs to snow-capped 
mountains and pristine valleys, the country is an 
ideal place for all nature-lovers.

Kincaid says iceland’s popularity now means 
it is important for people to get off the beaten 
track, suggesting clients plan early and ‘think 
smart’ about how they want to tick off the 
main sights. 

50 Degrees north offers nine self-drive 
itineraries to clients. The country is ideal 
for this type of experience as a complete 
circumnavigation can be done and dusted in 
about nine days – a popular way to go for Kiwis, 
who like to mingle with locals along the way, 
says Kincaid. 

 ‘There are must-see things to do in most 
corners of iceland, and if people are planning on 
visiting in the peak summer seasons, i suggest 

visiting areas such as snaefellsnes, Westmann 
islands and the Westfjords,’ she adds. 

‘if you are visiting the Golden circle, looking 
for tours that get you to the sights before the 
crowds arrive is a good way to go.’

The famous northern lights (on show from 
september to March) are without doubt one of 
iceland’s star attractions. Millington warns the 
aurora may not be around for too much longer.

‘Where we’re at in the solar cycle, the 
conditions for viewing the lights are likely to 
worsen over the next few years so it’s a good 
time to go now if you’re considering it.’

However, those who don’t catch the northern 
lights can try their luck whale watching. and 
if that fails, the quaint mountain town of 
Reykjavik comes recommended… or a trip to 
eyjafjallajökull for those feeling brave, and who 
want to know what created all this fuss. 

icelanD

the Northern lights are a huge 
draw for tourists to Iceland
Photo courtesy of On The Go Tours
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With more than 17% of the country 
dedicated to national parks and boasting the 
okavango Delta, which was declared Unesco’s 
1000th World Heritage site in 2014, Botswana 
is a frequent feature on Kiwis’ southern  
african itineraries.

caroline clegg, marketing manager at World 
Journeys, says that of all the company’s african 
bookings, 50% of them would be to Botswana. 

‘so it is a strong destination and one that 
continues to grow in popularity. More often than 
not it is combined with south africa, and in many 
cases namibia, as most new Zealanders fly into 
Johannesburg and travel up to Maun in Botswana 
from there,’ clegg says.

‘okavanga Delta is the obvious attraction and is 

arguably the best safari destination 
in africa, literally teeming with 
wildlife that flocks to the green 
grasses of the flooded plains.’ 

louise levesque, adventure 
World’s marketing manager, 
says the company also sees strong 
demand for Botswana and, again, 
finds that clients are combining it with 
other destinations – including the Victoria Falls. 
‘Botswana is bordered on the north and west by 
namibia, on the north and east by Zimbabwe 
and, on the northern border, is connected by a 
narrow strip of land and to Zambia.’

she agrees that okavavango Delta is a prime 
attraction. ‘While the delta is home to relatively 

few large game animals in comparison to 
other areas of Botswana, its clear waters and 
myriad small islands are home to an astounding 
number of birds, plants and smaller species  
of animals.

‘chobe national Park provides travellers 
with a beautiful grassland reserve that has 
gained international fame for its abundant  
elephant population.

‘and southeast of chobe are Botswana’s 
enormous Makgadikgadi salt pans.’

levesque says adventure World’s Best 
of Botswana itinerary spends two nights in 
Makgadikgadi, home to large herds of blue 
wildebeest, several antelope species and those 
lovers of salt pans – flamingos.

specialist operator, sanctuary Retreats, has 
four luxury boutique properties in Botswana – 
three in okavango Delta and one overlooking 
chobe River. 

Michael Mccall, sanctuary Retreats’ director 
of sales australia, new Zealand and asia, says 

Botswana fits well into the company’s 
philosophy of  ‘luxury, naturally’.

He points out Botswana is one 
of the most sparsely populated 
countries and has a low 
volume tourism policy.

‘This means a safari in 
Botswana is an intimate 

experience where close up 
game viewing is the norm. There 

is a multitude of ways to acquaint 
yourself with the wildlife – on a gently-

poled mokoro (traditional dug-out canoe) trip 
through the waterways, by open 4WD vehicle, 
from the air and on foot.’

ahead of the game
Botswana’s

toasting the stunning 
Botswana sunset is a popular 

way to end a day’s safari  
Photo courtesy of Adventure World

BoTsWana

By Stu Freeman

Fun Fact 
Pula – the currency 

of Botswana – 
means rain in the 
country’s national 

language Setswana 
because rain is very 

precious there

AFRICA
YOUR WAY

OUR 2017/18 COLLECTION OF 
LIFE-CHANGING JOURNEYS
• ‘Mix & Match’ product modules
• Best-selling multi-country itineraries
• Core destination & travel information
• Personal expert recommendations
• Unique accommodation profiles 
• Detailed route maps

0508 496 753 
adventureworld.com

discover@adventureworld.co.nz

CREATE A JOURNEY OF 
A LIFETIME WITH US

For more details, go to:
www.worldjourneys.co.nz/destinations/africa  
www.adventureworld.co.nz/botswana/
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For more details, go to:
www.vivaexpeditions.com

the colourful buildings 
of Cartagena

colUMBia

reputation on the rise 
Colombia:

colombia is now hitting its straps as a tourist 
destination after decades of civil war robbed 
it of the popularity enjoyed by its south  
american peers. 

The government has put a single-minded 
focus on restoring harmony to the nation, 
toppling years of instability and giving rise to 
intrepid travellers. 

Peace talks, coupled with increased airlift, 
attractive exchange rates, a 2015 hike in hotel 
numbers and improved infrastructure, are 
painting a picture of modern colombia ripe for 
the picking among intrepid tourists seeking 
tropical rainforests and beaches (colombia is the 
only south american country which borders both 
the atlantic and Pacific oceans).

The statistics confirm colombia is gaining 
international friends. The World Bank shows 
that from 2002 to 2014 tourist numbers jumped 
from 500,000 to more than 2.5 million – a 350% 

increase. and the picture gets prettier as 2.75 
million visitors are projected to visit this year and 
more than 4.3 million by 2026.  

even the traveller’s Bible, lonely Planet, is 
taking a punt on the country, placing colombia 
second after canada on its list of top countries to 
visit in 2017 for ‘its rich tapestry of vibrant culture, 
nature and hospitality’. 

one Kiwi who doesn’t need convincing 
colombia is a tourism gem is the managing 
director of Viva expeditions, Rachel Williams. The 
south american expert is so impressed by the 
country, she’s visited there four times. 

‘i expect it will grow in the new Zealand market 
in the future,’ Williams says. 

colombia’s capital Bogota is by far the 
most popular destination for visitors, 
attracting more than 50% of all 
tourists going there. The next most 
popular city is cartagena, which 

pulls in 11% of visitors. 
Williams says the two centres have a lot to offer. 
‘[in Bogota] visit the superb pre-colombian 

gold museum, the historic streets of la 
candelaria and the nearby salt cathedral of 
Zipaquirá, which is an underground Roman 
catholic church built within the tunnels of a 
salt mine 200 metres underground in a halite 
mountain near the town of Zipaquirá.

‘cartagena de indias was one of the first cities 
to be founded by the spanish in south america 
and today is famed both for its history and beauty.’

Williams suggests to travellers that they walk 
through thick rainforest to a hidden ruin in the 
lost city Hike, and says Tayrona national Park is 
another must-see.

‘it definitely is one of the most 
beautiful beach destinations i have 

ever visited.’ 
Meanwhile, adventure World 

marketing manager, louise 
levesque, describes colombia as a 

mix of archaeological sites, colonial 
architecture and cobbled alleys. 
levesque’s picks for colombia 

adventures are the coffee Triangle west of 
Bogota and the la Popa Monastery, which 
overlooks cartagena from a 150m-high hill. 

as colombia’s image problem disappears 
more and more into the past, the country it can 
expect to draw visitors further afield than its 
largest tourism pool of america, particularly to 
its urban and provincial cities. 

That done, colombia will give emerging 
competitors such as Mexico and Uruguay a real 
run for their money. 

Fun Fact 
Colombia 

produces 60% 
of the world’s 

emeralds

Colombia has more 
than 300 beaches. this 
one, tayrona National 
Park, is a standout
Photos courtesy of Viva 
Expeditions
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cHina

The groundswell in tourism numbers 
converging on the world from china is a 
development well anticipated in tourism circles 
everywhere, not least in new Zealand. 

chinese visitor numbers to new Zealand are 
expected to almost double to around 921,000 
by 2021. The upswing is being helped along by 
a proliferation of carriers and airline services that 
will up the number of weekly flights to china to 
72 during the peak season from January next 

year. That is a lot of flights in anyone’s language, 
and a glowing sign travel to china is getting a 
whole lot easier for Kiwis. 

on the flipside, china is the fourth largest 
inbound market in the world after welcoming 
around 133 million tourists last year (France is 
at the helm). Kiwis don’t figure highly in china’s 
inbound statistics, but the increased 
connectivity will put popular spots 
such as Beijing – and the nearby 

Great Wall of china hotspots of Badaling and 
Mutianyu – in far easier reach of the minds and 
(if predictions are correct) pockets of many more 
new Zealanders.

Modern megacity shanghai – with its 
easygoing east-meets-west charm – will appeal 
to a younger generation and families will happily 
embrace excursions from there to places such 
as the water town of suzhou (known as oriental 
Venice) a 90-minute bus ride away. 

While these bustling cities are well known, 
the china national Tourism administration and 
the chinese government have an entirely new 

destination in mind when it comes to 
its inbound tourism market – the 

silk Road. 
The around 700km ancient 

trade route, dating back to 
about 210Bc, connects china 
to the Mediterranean sea. Back 

in the day, it was the original 
rockstar travel trail that gave rise 

to china, india, Rome and Persia. 
The chinese government has been 

putting the route back on the map since 2013 
with the one Belt, one Road policy, pumping 
billions into forging closer ties with Russia, the 
Ukraine and europe. 

in June, 600 tourism representatives from 38 
countries went to the silk Road international 
Tourism Festival in the Gansu province of 
lanzhou. at the opening function, cnTa 
chairman li Jinzao told an about 1000-strong 
audience the silk Road initiatives not only 
cemented cultural exchange, but opened a 

An unprecedented number of new Chinese airline services 
to New Zealand means China-bound Kiwis have never had 
it so good. But attention is also turning to a more ancient 
route – the Silk Road. Story, photos by Lisa Bradley

the road less travelled: Danxia National 
Geological Park in Zhangye – the Chinese 
government is working hard to draw the 
world’s attention to the tourist attractions 
along the Silk road

the Magao Caves on the Silk road were 
abandoned for many years until a roaming 

taoist monk stumbled upon them… now the 
caves are the hottest ticket in town

it’s a two-way street
China

Fun Fact 
More than  

30 million people live  
in caves in China.  

A basic one-bedroom 
cave without plumbing 

costs about US$30  
a month.
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For more details, go to:
www.ctstours.co.nz

cHina

the modern might of 
Shanghai’s financial district

a herder selling camel 
rides in Gobi Desert 
near Dunhuang

new golden tourism destination to the world. 
Representatives from PaTa and the Un pledged 
their support. 

Just how golden a destination the silk Road 
is was then revealed to the international trade 
delegates who were taken deep into the Gansu 
province, first on high-speed trains and then in 
a convoy of 12 buses through the desolate and 
awe-inspiring vastness of the Gobi desert.

Top of the bill for many was the 322sq m Danxia 
national Geological Park in Zhangye, an area the 
chinese describe as being a seven-coloured 
pagoda because of its many colours. although 
the landscape was formed many millions of 
years ago, it was only officially designated as a 
geopark this year. nonetheless, there is already 
a slick tourism operation in place, which fits in 
with – and protects – the environment. a series 
of discreet boardwalks and access roads have 
been built to help visitors explore the ‘eye candy’ 
rock formations. 

But perhaps the most memorable attraction 
for those on the trade tour was Mogao caves, 
situated about 25km near the town of Dunhuang. 
The Unesco World Heritage site is a network 
of 492 caves dating from between the 4th and 
14th centuries containing Buddhist frescoes and 
statues said to span 1000 years. 

The caves were quite the meeting point for 
traders and religious types along the silk Road 
back in the day. incredibly the area lost favour 
and was forgotten until a wandering monk 
stumbled upon it in the early 1900s.

and now the bustle is back. The number of 
visitors to the caves is limited to 6000 per day, 
and reserving tickets is a must during the peak 
season from 1 May to 31 october. entry is so 
sought after tickets are sold on the black market. 

another must-see attraction in Dunhuang 
is echoing-sand Mountain – a small crescent-
shaped natural spring set among the Gobi 
Desert sand dunes. adventurers can further 
explore the area on one of around 800 camels. 

Travel associate’s sarah Jamieson, who was 
part of a Kiwi contingent taken on the silk Road 
journey by cTs Tours nZ, says a trip highlight for 
her was being able to wander around a section 
of the Great Wall at Jiayuguan without having 
to compete with the masses of tourists seen in 
other parts of china. 

However, it is fair to predict more and more 

visitors will be jostling for position in the area 
in the future. although the locals are relatively 
new to the ways of western travellers, they 
know international visitors are coming and they 
are gearing for it. in Dunhuang there was talk 
of upping the tourist guide numbers from the 
present around 1000. The town’s airport is also 
being upgraded and there are immediate plans 
to open at least three four-star hotels. 

it would therefore seem like a fitting time for 
new Zealanders and the Kiwi travel trade to start 
educating themselves on what china has to over 
outside of Beijing and shanghai. 

That was the conclusion of former auckland 
council and aMa Travel owner arthur anae as he 
waited to board his china eastern airlines flight 
back to new Zealand after the silk Road tour.   

‘Kiwis are open to china so it is timely trade 
stimulate that interest further,’ says anae. ‘it’s a 
win for consumers with the new airlines and i 
think we’re ready.’  

Jamieson agrees: ‘Travel agents definitely 
need to spread the word about the Gansu 
province. i was blown away, and feel lucky to 
have experienced it.’

Bridging the gap
The growing chinese inbound market into 

new Zealand has come with it a bounty of 
new flights, easing the passage between the 
two nations. 

Five airlines from mainland china and one 
from Hong Kong have entered or announced 
their entry into the city of sails since china 
southern airlines began flying there during 
april 2011. 

after Hong Kong airlines commenced 
flights this month and Hainan airlines and 
Tianjin airlines officially join the fold in 
December, there will be 72 weekly flights 

to mainland china and Hong Kong from 
auckland during the peak season from  
1 January, 2017.  

other airlines to bridge this gap are china 
eastern airlines, air china, cathay Pacfic and 
air new Zealand. 

There were 406,000 chinese visitors to 
new Zealand in the year to september 2016, 
making it the second strongest inbound 
market after australia. numbers are expected 
to swell to 921,000 by 2021. However, when it 
comes to spending, china will take the lead, 
shelling out an estimated $2.7 billion next year.
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Nuns make their way to  
Koe-thaung temple (which 
translates to the shrine of 90,000 
images of Buddha) in Mrauk U 

Meet me in
Myanmar  

Travellers who are over the ‘touristy’ hustle and 
bustle of Thailand and cambodia are flocking in 
increasing numbers to the relatively untouched 
southeast asian nation of Myanmar. 

The growing confidence in the country is 
in line with Myanmar’s five-year transition 
from being under the thumb of dictatorship 
to democracy. america’s recent decision to lift 
sanctions further cements the country as a 
serious travel choice in asia.  

Figures from the World Bank support show 
tourism numbers to Myanmar rose from 792,000 
in 2010 to more than three million in 2014 – a 
growth of 289%.  as the numbers go up, so too 
does the Myanmar government’s optimism. it 
now predicts its inbound visitor numbers will 
reach a record six million this year or up 25% on 
last year’s 4.68 million travellers. 

The government has accordingly put a focus 
on infrastructure to cater for growing visitor 
numbers, and now the asian Development Bank 
is picking the travel industry will be one of the 
country’s largest driving forces. 

Piqued interest in Myanmar has been noted 
by Kiwi travel agencies. among them, adventure 
World and Total Holiday options are increasing 
their focus on the nation. 

adventure World’s marketing manager 
louise levesque says escalating enquiries about 
Myanmar prompted the company to introduce 
several new itineraries to the destination in 
2017/2018, including a seven-day biking journey 
(Manadalay to Bagan by Bike) taking in jungles, 
mountains and temple sites.

‘Myanmar remains one of the most mysterious 
and undiscovered destinations on the planet,’ 
levesque says. 

Meanwhile, Total Holiday options managing 
director amaan Khan notes that sales to Myanmar 
are constantly on the up following the positive 
changes in the country’s political fortunes. 
‘now you can freely travel and 
experience the county which i 
call “Unexplored Paradise”. it 
has played a very important 
role and has given a sense of 

security and confidence to travel,’ says Khan.
Myanmar is the largest country in mainland 

southeast asia and has a population of around 53 
million. More than 80% of the nation is Buddhist, 
and travellers can experience a slice of this culture 
by visiting some the many temples and pagodas 
around the land. 

Myanmar adventurers generally start their 
journeys from Yangon (formerly known as 
Rangoon), before heading to the country’s last 
royal capital Mandalay, Bagan and inle lake.

Khan says highlights include the Unesco 
World Heritage sites (Pyu ancient cities) and 
cruising on the irrawaddy and chindwin rivers. 
The weekly bazaars will transport you back in 
time, he says. 

However, Myanmar is considered expensive 
compared with its southeast asia 

neighbours. Guesthouses are pricey 
and limited, leaving travellers with 

few options. 
There is still a way to go with the 

infrastructure – the train system is 
slow, bumpy and often late. There 
is also a limited number of aTMs, 

and so travellers are encouraged to 
bring clean Us bills with them – dirty 

or ripped ones are often not accepted.
But what the country lacks in money 

machines, it makes up for in kindness. The 
Burmese, still unaccustomed to swarms of 
foreign visitors, are known for their warm smiles 
and sweet demeanours. 

‘i recommend this destination to those who 
love meeting locals and understanding culture,’ 
says Khan.

Fun Fact 
In Myanmar people 
squeeze their lips 

together and make a 
kissy sound in order 

to get a waiter to 
bring then beer

By Julie Cleaver 

For more details, go to:
www.adventureworld.co.nz/myanmar/ 
www.totalholidayoptions.co.nz

MYanMaR

8   travelinc digital november 2016

http://www.adventureworld.co.nz/myanmar/
http://totalholidayoptions.co.nz/


Russia is in from the cold in the hearts and 
minds of travellers. 

it is leaving the poor press of the 2014 
Ukraine conflict behind to bask in top tourism 
awards for st Petersburg, growing fervour for 
the country as it prepares to host the 2018 
FiFa World cup and a rise in tourist popularity 
thanks to a devaluing ruble. 

and, say new Zealand travel experts, Kiwi 
travellers are getting on the bandwagon. 

Tara Kennaway, intrepid Travel’s product 
manager, says there was a dip in the number 
of people heading to Russia after the crisis, 
but the amount of travellers has doubled  
since 2015.

To meet demand, the company 
has created new itineraries to 
the region, including Russia 
Highlights and expedition 
– Footsteps of Russia’s 
Reindeer Herders.

‘People are really 
interested in Russia due 
to its wealth of history, art, 
architecture and culture. They 
are intrigued by the country and 
keen to see what it is really like.’ 

innovative Travel’s product manager 
nicholas Bloom has also noted there has been 
a resurgence of interest in the destination in the 
last six months.

‘Russia and the Baltic states are really seen as 
the emerging mainstream destinations for our 
markets, perhaps in the same way Turkey was seen 
two to three years ago… they are more accessible, 
less challenging and have more of a variety  
of product’.  

Bloom says a number of companies are 
capitalising on the trend, particularly within 
the ocean-cruise market. in particular, Princess 
cruises has added more journeys around the 
area in its 2017 itinerary. 

‘We have seen a lot of clients and agents 
combining ocean cruise and touring 

programmes in Russia,’ says Bloom.
Robust demand is also being seen for Russian 

rail journeys, he says, adding there was a shift 
in popularity from short three-night train trips 
from lake Baikal to Moscow in favour of more 
explorative journeys taking in areas such as 
Yekaterinburg and Kazan.  

People are also opting for private rail 
journeys, says Bloom.  

‘in the past six months there has been a growth 
in private rail journeys costing Us$20,000 plus.’

However, Kiwis are not discounting  
river cruises. 

Bloom says cruising the Volga River and its 
canals is a popular way to view Moscow and  

st Petersburg.
although these cruises are 
considered to be a lower standard 

than those on offer elsewhere in 
europe, Bloom says innovative 
Travel has a cruise range stretching 
from a three-star cruise to a 

12-night excursion, The Volga 
Dream, for passengers looking for a 

top-end experience. 
When it comes to cities, there can be 

no discounting st Petersburg, which has been 
recognised as the top european destination by 
the World Travel awards for the past two years.

The must-sees include the Hermitage 
Museum, Treasure Gallery, the gardens, 
fountains and artwork at Peterhof 
Palace, catherine’s Palace and st  
isaac’s catherdal.

 ‘it is a stunning city with lots to offer – a stark 
contrast to the perceived communist grey 
and drab. The same can be said for Moscow,’  
says Bloom. 

St Petersburg has been named 
europe’s best destination for 

two years in a row
Photo courtesy of Innovative Travel

Rush on for
Russia

For something  
a little different...
Visit Chernobyl
History buffs and post-apocalyptic 
movie fans alike can now enjoy tours 
around the destroyed city of chernobyl 
in Ukraine. Thirty years ago a reactor in 
the chernobyl power plant exploded, 
contaminating a large portion of europe 
with radiation and forcing hundreds of 
thousands of people to evacuate their 
homes. The city is still abandoned and 
highly dangerous to enter, therefore tour 
participants must wear full safety suits 
and stick to their guide.

Check out Lenin’s tomb
For those who don’t find dead people 
too creepy, Vladimir ilych lenin’s body 
is on display in Moscow’s Red square. 
This ex-leader is responsible for turning 
Russia and the soviet Union into a single 
communist state. When lenin died in 
1924 the people of Russia asked the 
government to preserve his body, and he 
is now one of the most famous mummies 
on earth. 

Experience weightlessness
ever wondered what it would feel like to 
be in space? With Russia’s zero gravity 
simulators visitors can now experience 
that sensation without leaving the 
planet. The simulations are in Russia’s 
space exploration capital star city, 25km 
east of Moscow.  

Eat from a toilet bowl
Whoever said toilet talk should never enter 
dinner conversations has clearly never 
been to Moscow. last year a bathroom-
themed eating venue called the crazy 
Toilet café opened up and has since been 
a raging success. The food and interior 
are toilet themed, from poo cushions to 
cocktails served in mini urinals. 

Take the family to  
‘Military Disneyland’ 
swap Mickey and Donald for guns and air 
missiles, and you’re in for a day of family 
fun in Russia. Patriot Park in Kubinka – 
west of Moscow – has been dubbed as 
the ‘Military Disneyland’, and Putin says it 
is designed to instill a sense of patriotism 
and military interest in the youth. at 
the park people can witness military 
equipment in action and listen to heroic 
military stories. 

Fun Fact 
Every year on  
12 September 

Russians are given 
the day off to have 
sex. This holiday is 
known as the ‘Day  

of Conception’

For more details, go to:
www.innovativetravel.co.nz/files/docs/
eetb/2017/2017%20volga%20dream%20
compressed.pdf

www.intrepidtravel.com/russia

RUssia
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rugby – and the Japanese tourism industry 
– will be the winners on the day when the 

World Cup heads to the land of the rising 
Sun in 2019 Photo courtesy of All Blacks Tours 

Japan’s tourism industry has been 
blossoming for some time, and the indications 
are it is only going to get more and more 
popular in the years ahead. 

The country scored international-event gold 
– and all the tourism spoils that go with it – by 
securing the 2019 Rugby World cup and the 
olympic and Paralympic Games in Toyko the 

following year. 
Mariko Tatsumi, executive director of Japan 

national Tourism organisation’s sydney office, 
says visitor numbers are rapidly rising. in 2015, 
Japan welcomed almost 20 million travellers – a 
47% hike on the previous year. 

now the Japanese government is aiming to 
lean on the back of the international fixtures to 
double that tourist figure to 40 million a year 
by 2020. 

‘it is an ongoing conversation in Japan,’ says 
Tatsumi. ‘We are doing our best to become a 
country that is more friendly and welcoming to 
foreign visitors.’

Under the process, Japan is busy ensuring its 
accommodation sector, transport systems and 
domestic airports can rise to the challenge of a 

mass invasion of sports fans. Discussions are also 
under way with banks to up aTM standards for 
international users, while work is being put into 
ensuring the country has multi-lingual strength 
and that its wifi connectivity is up to scratch.  

in other words, says Tatsumi, every effort 
is being put into ensuring the hike 

in visitor numbers is not a one-
off boom: ‘our aim is to make 

sure Japan will keep shining as 
a travel destination after the  
sporting events.’

certainly Japan is already a 
gleaming prospect for china. 

numbering 4,993,689 travellers 
last year, the chinese are the 

destination’s strongest tourism market. 
australians come in at seventh place with 
376,075. The Kiwi visitor pool may be low on 
numbers (49,402 last year), but is high on  
Japan’s agenda. 

‘new Zealand travellers tend to stay longer and 
have a higher disposal income, which is why we 
believe there is great potential in the market,’ says 
Tatsumi.

The Travel corporation’s director of marketing 
and communications, Tony laskey, says Japan will 
have no problems luring more Kiwis there.

‘it has been growing in appeal as a travel 
destination for several years now and it is no 
surprise it is near the top of any list of hot 
destinations says laskey.

 ‘From a youth travel perspective, contiki 
announced Japan as a new destination in 2014 
and we moved quickly to double the number 
of departures available for our 13-day Japan 
Unrivalled trip to keep up with demand for the 
destination for 18 to 35 year olds.’ 

contiki is also adding a 12-day Japan – city to 
slopes trip from January 2017, which combines 
visits to Tokyo, osaka and Kyoto with four days in 
skiing-spot Hakuba, laskey adds.

Meanwhile, Trafalgar has also seen an increase 
in popularity for Japan. success with its 13-day 
splendours of Japan with Hiroshima and nine-day 
splendours of Japan itineraries, has prompted the 
company to add a 10-day leisurely Japan holiday 
from osaka to Hiroshima from March next year. 

numbers can only go up when the Rugby 
World cup kicks off, and Japan is hoping the 
event, being held in 12 arenas nationwide, will 
disperse visitors from the major cities of Tokyo, 
osaka and Kyoto to smaller towns throughout 
the land. 

all Blacks Tours is already gearing up for  
the event. 

it helped more than 4000 Kiwis embrace the 
Rugby World cup in england last year, and is 
expecting even greater demand for Japan given 
its proximity to new Zealand and ‘attractiveness’ 
as a destination. 

‘Rugby World cup 2019 will be the most 

The Land of the Rising 
Sun is getting ready  
for two major sporting  
events – and  
20 million extra tourists.  
Lisa Bradley reports

Turning Japanese

Fun Fact
Japanese Kit Kat bars 
come in the following 

flavours: sweet potato, 
passion fruit, sakura 

flower, pumpkin cheese 
cake, red bean paste, 

apple vinegar and 
green tea

travellers on the hunt for a 
more traditional experience 
are encouraged to stay in a 
Japanese-style inn or ryokan  
Photo courtesy of Contiki

JaPan
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12 DAYS FROM $4716

CARVE UP HAKUBA 
Widely recognised as one of the world’s best ski spots. 

We are the only operator combining a tour and a  
ski adventure in one. 

JAPAN  
CITY TO SLOPES

contiki.com/agents

Japan – tis 
the season

The Japan national Tourism 
organisation says it is important to 
know the country has four very distinct 
seasons, and each one brings a different 
reason for visiting. 

The best time to visit Japan is spring 
(March to May or autumn (september 
to november). in spring, the country 
is awash with white and pink cherry 
blossoms and, during autumn, red and 
scarlet leaves grace the land.

summer arrives during June and 
august – and so too does the rainy 
season. it is then Japan comes alive 
with festivals and fireworks.

During winter (December to March) it 
is time hit the ski slopes of Hokkaido  
or nagano.

For more details, go to:

www.trafalgar.com/nz/destinations/asia/japan

www.contiki.com/destinations/asia/japan

www.allblackstours.com/japan-2019

www.tictokyo.jp/en/

White and pink cherry blossoms are a 
major tourist attraction ifrom March to May 
Photo courtesy of Trafalgar 

JaPan

Tatsumi dispels concerns Kiwis will struggle 
with the language barrier when visiting Japan, 
saying the country is home to more than 700 
tourist information offices. 

The country also has a tourism-friendly railway 
network, which includes bullet trains. Travellers 
can buy seven, 14 or 21-day Japan Rail passes if 
they plan to go long distances – not a bad thing to 
have if you are on the rugby trail in 2019.

unique tournament to date. it is the first 
time it has been held outside one of the 
traditional rugby nations and the first time in 
asia,’ says all Blacks Tours marketing manager  
Matt Poland. 

‘The Japanese public will get right 
behind event and it will be a great 
excuse for Kiwis who have Japan 
on their list to make the trip’. 

When building an itinerary, 
Tatsumi advises agents to consider 
suggesting a temple stay on Mount 
Koya in the Wakayam prefecture, 
south of osaka to clients.

Walking is a must-do Japanese experience, 
and one of the most popular hiking spots is the 
Unesco-listed Kumano Kodo Pilgrimage – a 
route made up of seven trails through the Kii 
Mountain Range.

Tatsumi says adventure-loving new 
Zealanders will enjoy cycling the around 70km 

shimanami Kaido bikeway running between 
onomichi in the Hiroshima prefecture and 
imabrari in ehime as well as visiting the small 
islands around the setouchi area.  

‘staying in a traditional Japanese-style 
inn or ryokan’ and enjoying an open-air 

bath in a hot spring after cycling will 
make for an unforgettable holiday,’ 
he says. 

other drawcards are Mount Fuji 
and the Jigokudani Monkey Park 

near nagano, where wild snow 
monkeys languish in the warm hot 

springs by day and return to the security 
of the forests in the evenings. 

Japan is a mix of traditional and modern culture, 
and many visitors are charmed by the destination’s 
pop culture. Families will feel at home at Universal 
studios in osaka and Tokyo Disney Resort, but 
for a complete sensory overload, you can’t look 
beyond the Robot Restaurant in shinjuki, Tokyo.  

Fun Fact 
Gas stations  
are usually 

full-service, and 
attendants bow as 

cars pull out of  
the station
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settling on a travel itinerary in canada – the 
second largest country on the planet – isn’t easy, 
but the signs are more and more travellers are 
saying ‘go east’. 

The eastern provinces of canada – Quebec, 
ontario, new Brunswick, newfoundland and 
labrador, nova scotia and Prince edward island  – 
offer cities with a european feel, natural wonders 
and postcard-worthy scenery. 

Travellers who have had their full of bears, 
Vancouver and the Rockies on the west, now 
want to dip their toes into the more cultural 
experiences these eastern provinces provide, 
particularly in Quebec where international visitors 
rose 12.8% in just five months to May this year.

adrian Piotto, managing director of G 
adventures, australia and new Zealand, agrees 
tastes are changing. He says canada has always 
been a popular destination for Kiwis, but more 
and more of them are opting for trips to the east. 

‘our Highlights of eastern Us and canada 
travels up to Montreal – the numbers on this trip 
alone have increased by 37% in the past year.’

World Journeys is on board with the trend, and 
recently took 10 Kiwi travel agents on a eastern 
canada famil, which explored Toronto, Montreal, 
Quebec and niagara Falls.  

Joelle Hiini-neilson, World Journey’s canadian 
expert led the famil, and says the destination’s 
star is definitely on the rise. 

‘We are seeing more interest in it. People have 
done the west and are looking for something 
different,’ Hiini-neilson says.  

‘The locals are very, very French. There is a 
strong cultural aspect that comes through as well 
as great architecture. These things are a pull.’

Bolstering the hike in popularity, canada’s 

East is the 
new west in
Canada

the mighty Niagara Falls is a given when 
travelling to east Canada. those in the know 

suggest staying at the small village of Niagara-
on-the-lake, about half an hour away by car

Canada photos courtesy of  World Journeys

Montreal’s Notre-
Dame Basilica 

features an organ 
which towers over 

the choir loft

easTeRn canaDa

By Lisa Bradley
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canada tph

easTeRn canaDa

• The French heritage and cuisine of Montreal 
& Quebec

• The Atlantic Maritimes, Newfoundland and 
Labrador

• Winter delights and Christmas packages
• The Arctic Circle, with Tundra Buggy Lodge 

and Polar Bear viewing
• VIA Rail and self-drive options

EASTERN CANADA
TAILOR-MADE TRAVEL TO THE BEST OF 
EASTERN CANADA

0800 11 73 11
info@worldjourneys.co.nz
www.worldjourneys.co.nz

second largest city, Montreal, is hosting a c$200 
million birthday bash in 2017 to celebrate its 
375 years of history (canada turns a mere 150 
next year). 

The city – which hosts 108 festivals in an 
average year – has got 375 events planned for 
its birthday and so is starting the celebrations a 
month early in December. The birthday spending 
spree includes c$40m to light up the Jacques 
cartier Bridge, street parties and giant puppets. 

Partied out? Montreal’s notre-Dame Basilica 
leads most everyone’s to-do list in the city, and is 
considered the crown jewel of the city. 

Hiini-neilson says Quebec city, known for 
its historic old city and fairy-tale castle le 
chateau Frontenac (now a hotel), is another  
standout location.

Quebec’s old city features horse-drawn 
carriages and rotating shifts of street entertainers, 
singers and artists.  

‘it’s great just walking around. one night we 
came upon a couple dancing away 
to a street musician and singer.’

The island of orleans, 
sainte-anne-de-Beaupre 
and the Montmorency Falls 
are named as top spots to 
visit near Quebec city. 

and do try to tag on The 
Falls, Hiini-neilson says. The 
niagara Falls, that is. The famil 
group viewed the world-famous 
cascade by helicopter, boat and ‘from behind’ 
through a tunnel. 

The 19th-century village of niagara-on-
the-lake in ontario is a good base for a trip to  
the waterfalls.

‘it will appeal to Kiwis who would like to hire a 
car and stay at a boutique hotel or rent a holiday 
home. They can potter around for a few days 
on the lake, visit the many local wineries, shop 

around the township or just relax  
with a book.’
sights aside, another pull to canada is its 

exchange rate (now standing almost dollar-
for-dollar with new Zealand). Meals compare 
with auckland prices on cost and america sizing  
 on servings.

and the people? ‘French canadians are super 
friendly, super welcoming and super helpful. i 
can’t speak French but that is not a stumbling 
block either,’ says Hiini-nelson.

helloworld Masterton director laura Dawes, 
who was along for the famil, was also taken by the 

For more details, go to:
www.worldjourneys.co.nz/destinations/canada-
usa/canada/enchanting-eastern-canada/122/

warmth and friendliness of the people. 
‘With those living in Montreal and Quebec 

speaking French and english equally – you could 
be forgiven for thinking you were in Paris.

Dawes has noted Kiwis are getting more and 
more keen on visiting eastern canada. 

‘i do believe it will become more popular once 
people have “done” Western canada. can i interest 
people in going there? i am sure i will be able to.’ 

the old city of Quebec 

Fun Fact 
Canada has used 

about 13 different flag 
designs since 1497. It 
settled on the widely 
recognised maple leaf 

design in 1965 
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as Korea finds its tourism feet, many 
travellers are finding themselves by signing 
up for a templestay experience

the 2018 Winter Olympics 
will put the focus on Korea 

for young ski fanatics
Photo courtesy of Korean  

Tourism Organization

KoRea

in the game
South Korea:  

The 2018 Winter olympics in Pyeongchang will 
not only focus world attention on Korea but also 
fit well with the Korean national Tourist office’s 
objective of spreading tourism beyond the high 
profile gateway of seoul.

The event highlights to new Zealanders 
that the country has skiing and snowboarding 
opportunities but there is also so much more that 
may not immediately register with clients.

Hee Jin cho, director of the meetings, 
incentives, conventions and events (Mice) team 
at the Korean national Tourism organisation, says 
the office is promoting attractions such as the 
historical area of Gyeongju where travellers can 
discover their inner confucius or go further back 
in time to the giant tombs of the silla Dynasty.

an insight into confucian living in the 1700s 

can be found at Gyeongju’s Gyochn Village, 
where small groups can partake in an academy 
that covers historical skills such as tea preparation, 
rice cake making, traditional archery and other 
games.

However, it is also possible just to look 
around the village, with the highlight being the 
Millionaire’s House and its set of ‘instructions 
and attitudes’ for life – most of which would be 
recognised as an early form of socialism (or at least 
social conscience) by the modern visitor. They 
include allowing no one to starve within a 25km 
radius of the house, and giving a discount on rent 
during a year of good harvest. By following these 
rules the Gyeongju chose family became well 
respected in the community.

any client who visits Gyeongju should also be 

pointed towards the giant silla tombs, many of 
which are still being excavated. it is possible to 
enter one of these – cheonmachong, the tomb of 
the flying horse – so called because of a painting 
on a saddle found there. This saddle is just one of 
11,500 historical artefacts found in the tomb.

Much like the egyptian pharaohs, silla Kings 
were buried with their treasures (and sometimes 
servants) and then steps were put in place to 
deter grave robbers – not with a pyramid but 
massive mounds of dirt.

For more recent history, travellers can head 
to Korea’s second city – Busan. This was a small 
village before 1950 but during the Korean War 
many refugees flocked away from the northern 
conflict and Busan became the temporary capital 
(of south Korea).

The 1950-53 battle has been recalled by history 
as a series of punches and counter punches 

that led to the signing of a treaty by 
the Un/Us forces who responded to 

the invasion, the chinese and the 
north Koreans.

Modern travellers can best see 
the legacy of this time by visiting 

Gamcheon Village. in the hills 
around Busan, refugees gathered in 

small houses, sharing toilet facilities. 
Typically (as can be seen in a ‘show’ house 

in the village now) these homes would have one 
small bedroom and a kitchen off to the side.

around the 1970s the village life deteriorated 
into slum conditions, but in 2009 was revitalised 
and given a slice of life as an important historical 
site and tourist village.

More than 4000 people still live here, so while 
it has building and shops which are open to 
the public, visitors need to respect privacy by 
being quiet in some areas and not intrusive with 
photography.

Visitors to Busan should also be encouraged to 
visit the bustling fish markets, with their sights, 
sounds and (especially) smells. Fish and other 
seafood can be purchased here and then cooked 
on the spot at one to the surrounding restaurants.

Fun Fact 
When you are born in 
South Korea, you’re 

already considered to be 
a year old. This means 

South Koreans age 
faster by a year  
than Westerners

By Stu Freeman
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