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Cruising

Welcome to TrAVELinc’s first digital 
supplement.

Just as those at the coalface of our 
industry must stay savvy to new trends, 
we saw a need to deliver entertaining and 
informative travel news in a fresh, more 
modern and fast-paced way. 

We have therefore further embraced 
digital media by providing Kiwi trade with 
the same great indepth articles, which 
were the feature of our bi-monthly glossy 
magazine, in this more immediate form. 

And it’s not by chance our first online 
supplement (the first of many you will be 
able to access at the push of a button each 
year) puts the spotlight on cruising.

This industry has exploded on to the shores 
of nordic countries, the Arctic, south America 
and, of course, our Pacific neighbours. 

The sector is booming in our nation too – 
more than 254,400 passengers and almost 
92,000 crew members visited new Zealand 
during the 2015-2016 season – up 26%. 
Cruise Lines international Association (CLiA) 
says the best is to come, which will give 
agents a huge advantage when it comes to 
building their businesses (next page).

Also in Cruising, we feature the farewell 
message from Cruise new Zealand’s 
outgoing chairman Kevin O’sullivan (page 
3), learn why the Asia market is one to watch 
and discover what it is about back-to-back 
cruising that has captured Kiwi hearts.

We’ve also looked at a couple of new 
voyages, including the largest cruise to 
attempt the northwest Passage – a journey 
which illustrates the passion we all as 
travellers have for adventures new (page 12). 

And, what’s a travel-trade publication 
without your chance to win some great 
prizes? You’ll find ways to be in to win one of 
four cruises on page 2.

All of us at TrAVELinc hope you enjoy 
this supplement as much as we have had in 
delivering this new 
format to you, and 
we welcome your 
feedback. 

Best wishes,

Lisa Bradley
Editor
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Our cover image, of adventure-
specialist Hurtigruten’s Midnight Sun 
in Tromso, celebrates the growing 
fascination cruise passengers have 
in Norway and in the 
even more remote 
Arctic and Polar waters. 
The cover selection 
also marks Bentours’ 
appointment as 
Hurtigruten general 
sales agent from  
6 September.
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new Zealand is to experience its best cruise 
season yet, as some of the world’s most inspiring 
ships visit its ports, creating a golden opportunity 
for agents to build their cruise businesses.

Over the coming months, towns and cities 
around the north and south islands will be 
welcoming a flotilla of ships carrying tens of 
thousands of cruise passengers to their shores.

Headlining the summer season will be the 
largest vessel ever to visit new Zealand, royal 
Caribbean’s 168,666-tonne Ovation of the seas, 
which will make its maiden visit to new Zealand on 
21 December when it cruises through Fiordland 
before berthing in Dunedin the following day.

Another new visitor will be the youngest and 
the most luxurious ship to visit new Zealand, the 
seabourn Encore, which will arrive in Fiordland on 
9 February, making the first of eight maiden port 
visits in new Zealand only weeks after her official 
naming in singapore.

Also on the horizon are Princess Cruises’ 
Emerald Princess, which will be cruising local 
waters for six months on her first season Down 

under, and Azamara Journey enjoying her 
maiden visit to Australasia.

These ships will be the headline acts in a 
busy cruise season, which is set to focus new 
Zealanders’ attention on cruising more than ever.

Astute travel agents should be looking 
to capitalise on this heightened consumer 
awareness to build their cruise businesses. This 
season will be the time to book existing cruise 
clients on new itineraries and different vessels 
– and to encourage other clients to try their  
first ever cruise.

never before has there been such a wide variety 
of ships sailing in our waters – from ultra-luxury 
through to intimate adventure, from megaliners 
through to family ships. Just as importantly, this 
season will see a huge range of itineraries on 
offer – from two-night coastal hops and longer 
south Pacific sojourns through to legendary line 
voyages to Europe.

This year’s CLiA Australasia Cruise360 
conference, to be held in sydney on  
16 september, will be examining the trends at sea 

and discussing how agents can make the most of 
what lies ahead – both in terms of cruise ships and 
cruise marketing  – to maximise their sales. 

Meanwhile, October will present an opportunity 
for agents to begin building cruise sales. not only 
does it mark the start of a memorable cruise 
season, it is also the time for CLiA’s Plan a Cruise 
Month (see page 2).

Throughout the month, CLiA and its cruise 
line members will be working with agents across 
new Zealand to help drive more cruise business 
through their doors. There will be consumer deals 
for CLiA accredited agents and marketing tools to 
ensure agents can ride the cruise wave this year.

For more information on Cruise360, visit  
www.cruising.org.nz 

Ride the cruise wave this summer
Cruise Lines International Association (CLIA) Australasia 
commercial director Brett Jardine addresses the Kiwi trade, 
telling the industry its best cruise season is about to set sail.

Astute agents will be looking to 
capitalise on a booming industry in the 

next couple of months, says Brett Jardine

nz@chimuadventures.com  |  0800 131 900
www.chimuadventures.com  
Conditions: Tour price is correct as at 12th June 2015 and is subject to change,  contact us 
for more  information and further conditions.

Small Ship Cruising 
in South America

Cruise along the Amazon River & it’s tributaries 
from Peru, Ecuador or Brazil. A wonderful 
addition to your South America adventure. 
Cruises from 4-8 days. For a bit of luxury try the 
beautiful Delfin II - 4 days from $4645 pp.

Amazon River

Sail around Cape Horn and through the 
remote Patagonian Fiords onboard the lovely 
Stella Australis ship. Cruises from 4-7 days. 
Discover Patagonia - 4 days from Ushuaia to 
Punta Arenas from $1695 pp.

Patagonia 

Cruise around the Galapagos Archipelago and 
interact with a diversity of marine wildlife found 
nowhere else on earth. We offer a range of cruises 
from 5-15 days. Try the Galapagos Seaman 
Journey with cruises from $3850 pp for 4 days.  

Galapagos Islands

Discover the frozen continent on an 
expedition cruise. We work with 30 ships 
in Antarctica and have 6 exclusive Chimu 
charter expeditions for 2017/18. Cruises 
start from $7595 pp for 10 days.

Antarctica

Visit remote, unspoilt destinations that are 
otherwise inaccessible by land! We offer a 
wonderful range of small ship expedition 
cruises, from comfortable to luxury, which 
can be included into any trip to South America.

Let our team of Latin America and Antarctica 
specialists help you today!

Cruising
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Cruises, money 
to be won

Cruising

Cruises and cash prizes are up for grabs 
for new Zealand travel agents who promote 
cruising during October.

The incentives are part of Cruise Lines 
international Association (CLiA) Australasia’s 
inaugural Plan A Cruise Month, which will 
replace the annual Cruise Week promotion.

CLiA Australasia commercial director Brett 
Jardine says all deposited cruise bookings 
made by CLiA agent members during October 
will go in a draw to win a weekly prize. There 
are four cruises and four double passes to the 
2017 CLiA Cruise industry Awards on offer 
throughout the month.

Meanwhile, all member agents’ social media 
and marketing efforts which incorporate 
#cruisemonth will go in a weekly draw to win 
$1000 in co-op marketing funds.

Jardine says the promotion is designed to 
raise consumer awareness of cruising and 
promote CLiA agent members as cruise experts.

‘Our annual Cruise Week has always been 
a big hit with the trade, but now that it’s 
been transformed into a global month-long 
campaign we’ve created even more reasons for 
agents to get involved,’ Jardine says.

More details about the promotion will roll 
out on 9 september when participating agents 
will be able to access a digital Plan A Cruise 
Month pack via the members’ page on the  
CLiA website.

Participating agents will also be sent links to 
cruise line deals throughout October.
www.cruising.org.nz 

The arrival of Ovation of the seas into 
new Zealand during December will be a Kiwi 
cruise highlight – and there’s little chance 
you’ll miss it.

The 346-metre royal Caribbean vessel 
will take the title of the largest cruise ship 
to have sailed in Kiwi waters when it arrives 
in Dunedin on 22 December after cruising 
through Fiordland. Ovation will then go 
on to Wellington on 23 December, before 
arriving in Tauranga three days later and in 
Auckland on 27 December. 

The new us$1 billion dollar megaship, 
which will arrive at its sydney home mid-
December before leaving on 16 December 
on its maiden 15-night new Zealand voyage, 
will carry 6400 guests and crew.

Ovation – larger than 
life, and coming to a 

port near you

CRUISE THE 
GALAPAGOS
Explore the unique Galapagos Islands, with 
up-close wildlife encounters, expert guides 
and state-of-the art expedition-style vessels 
offering all the comforts.

Save US$500 pp on 2016 sailings,  
or US$250 pp on 2017 sailings

Valid on Santa Cruz II, La Pinta and Isabela II, 3 to 8 night 
cruises, new bookings only, deposited by 30 Sep 2016, 
subject to availability, peak season excluded.

0800 11 73 11
info@worldjourneys.co.nz
www.worldjourneys.co.nz

royal Caribbean Australia and new 
Zealand managing director Adam Armstrong 
has dubbed the liner a ‘supercruiser’, and says 
it will be the biggest cruise ship in Australasia 
and the fourth-equal largest in the world.

The new-build ship features 18 dining 
venues, an iFly skydiving experience, rock 
climbing, bumper cars, circus school and a 
us$4.5 million dollar art collection.

Armstrong says Ovation, confirmed for a 
2017/18 season, is expected to draw crowds 
in Australia and new Zealand during its 
maiden season.  

The newcomer joins the royal Caribbean 
fleet of Explorer of the seas, Voyager of the 
seas, radiance of the seas and Legend of  
the seas.

Ovation will pull 
Kiwi applause
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‘it’s time we got shipshape’
Auckland and Lyttelton:

Cruising

Kevin O’sullivan stepped down as 
chairman of Cruise new Zealand at the 
industry’s 2016 conference held on  
26 August in Wellington. 

O’sullivan, who was also retiring as 
regional harbourmaster and maritime 
manager for Environment southland, 
is moving to Auckland, and taking up 
a fulltime role as Cruise new Zealand’s 
executive officer. 

He has served the board for five years – two 

O’Sullivan steps down

The biggest issues facing the Kiwi cruising 
industry is a lack of infrastructure at Auckland 
and Lyttelton, says Cruise new Zealand’s 
outgoing chairman Kevin O’sullivan. 

‘The country can’t really progress until 
facilities at these two new Zealand centres are 
improved,’ O’sullivan says. 

in particular, Auckland needs to 
accommodate the new wave of larger ships, 
such as Ovation of the seas, which arrives in 
the city with its 6400 passengers and crew on  
27 December, says O’sullivan. 

At 346 metres, Ovation is too long to berth 
at the city’s cruise ship terminals, Princes and 
Queens wharves. royal Caribbean therefore 
plans to berth the vessel in the Auckland 
Harbour and tender its passengers to the 
Viaduct Events Centre. 

The Auckland Port Future study 
acknowledges the  importance of the cruise 
ship sector and recommends ships continue to 
berth at the heart of the city, a move supported 
by O’sullivan. 

He applauds Auckland Council’s decision 
to extend the CBD berth with a dolphin 
(independent structure off the main berth).

‘it won’t be in place until the 2017/18 season, 
but at least it’s coming,’ he says. 

Also mooted are new walkways and jetties 
around Captain Cook Wharf to accommodate 
increased cruise numbers. 

‘Without these upgrades, the new Zealand 
cruise industry will falter,’ O’sullivan says. 

‘Things are good, but once things are really 
humming in Auckland, you can expect a very 
good knock on effect for the rest of the cruise 
economy in new Zealand.’ 

it is also time Lyttelton Port was placed back 
on the cruise-ship map, he says.

Christchurch City Council is looking to  
provide facilities at the site, which lost its 
industry to Akaroa after the earthquakes. 

O’sullivan says an upgraded Lyttelton 
Port may not happen for three years – and  
possibly longer.

‘There are lots of Ts to cross and is to dot, but 
doing so will significantly improve the cruise 
market in the south island and Canterbury  
in particular.’

O’sullivan describes new Zealand as a 
destination of choice for cruisers, adding 52% 
of them are coming from Australia. 

And he adds the bulk of the country is raising 
the challenge. 

‘Timaru has had three ships, gisborne is 
stepping up, and so too is nelson… Kaikoura. 

‘Dunedin is another success story – Port 
Chalmers, as well as Wellington, are both places 
that have stepped up and made significant 
infrastructure changes.’

O’sullivan says while small Kiwi towns have it 
right on the nautical side, they need to ensure 
passengers have enough to do when they 
disembark.

‘What we need to do is make sure there is 
enough product for the passengers, and that 
the locals are welcoming.’

Fears new Zealand’s burgeoning cruise 
market will have a detrimental effect on places 
such as stewart island have not been met,  
he says.

‘People were nervous when Pacific Pearl 
called in to stewart island and 1500 people 
came ashore, but the place was not swamped.

as chairman. O’sullivan says the organisation has 
significantly strengthened its relationship with 
cruise lines during the last two years, particularly 
Carnival Australia and royal Caribbean Cruises. 

This has had an important knock on 
effect for Cruise new Zealand members 
and shows the organisation is valued,  
he says. 

Filling O’sullivan’s shoes as chair is 
Debbie summers, of shore excursion and 
cruise tour specialist iDnZ. summers will 

be focusing on continuing advocacy 
with government departments 
and on increasing the revenue of  
the organisation. 

‘Our advocacy has been successful but 
we perhaps have not communicated that 
to our members well enough. We will be 
concentrating on that.’

she says the appointment of former chair 
O’sullivan as executive officer, starting in 
January, is a good move for Cruise nZ. ‘One 
reason i put my hand up is that i knew he 
would be there to support myself and  
the board.’ 

Cruise New Zealand’s Kevin 
O’Sullivan says towns need to make 
sure passengers have something to 

do when they come ashore

‘now Pacific Jewel is going there with close 
to 2000 passengers. The bulk of who went there 
were Kiwis – stewart island is on the bucket list 
for a lot of new Zealanders, and cruising is a 
great way to get there.’

     What we need 
to do is make sure 
there is enough 
product for the 
passengers, and 
that the locals are 
welcoming
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Mekong River Cruises  ...a magical experience...

River Cruising  
brochure out NOW

ASIA HOLIDAYS & TOUR EXPERTS

8 days from only $2599pp
Phone: +64 9 360 7669
Email: sales@activeasia.co.nz

The fastest growing numbers of cruise 
passengers are coming from Asia, a Cruise Lines 
international Association (CLiA) report reveals.

The Asia Cruise Trends study shows 2.08 
million people from the region took an ocean 
cruise during 2015 – a 24% increase in passenger 
numbers on the previous year.

The report shows China accounted for almost 
half the region’s cruise passengers. There were 
986,000 Chinese passengers during 2015, up 
from 40% from 703,000 in 2014.  

This figure makes China the world’s fastest 
growing source for cruising in 2015. Australia 

ranks second with a 14.6% growth.
Meanwhile, sailings in the region are also on 

the up. Figures reveal there are 1560 sailings 
scheduled for 2016, up 43% on last year. The 
number of ships sailing in Asia also rose – from 
43 in 2013 to 60 this year. 

The region’s passengers (38% of whom are 
aged below 40) prefer shorter ocean cruise 
lengths. in 2015, almost 30% of passengers chose 
two to three night cruises and half travelled for 
four to six nights. Almost a fifth of passengers 
chose extended cruises of seven to 13 nights. 
As a result, the average length of cruises offered 

increased slightly from 5.2 nights in 2014 to  
5.3 nights in 2015.

Japan is the biggest destination country 
having recorded 1526 port calls in 2016, followed 
by China (850), south Korea (745), Vietnam (466) 
Malaysia (422) and singapore (391).

CLiA Australasia managing director neil 
Linwood says the strong growth in the Asian 
region is good news for the Australasian cruise 
industry.

‘The growing number of people in Asia 
discovering the joys of a cruise holiday, means 
more potential customers for cruise ships sailing 
in our waters. it also opens the way for more ships, 
including newer and larger ships, to be deployed 
in Australia seasonally, complementing their 
Asian deployments,’ Linwood says.

Meanwhile, CLiA president and chief 
executive officer Cindy D’Aoust says the industry 
has responded quickly to the demand for cruise 
travel in Asia by delivering ships with amenities 
and experiences tailored to Asian travellers.

‘Asian cruise travel has also become an 
enticing way for international guests to visit 
Asia’s fascinating destinations in a comfortable 
and convenient way,’ D’Aoust says. 

http://cruising.org/AsiaCruisetrends

‘good news’  
for Australasia

Asian cruising

Pacific eden in Singapore

Diamond 
Princess explores 

Kagoshima in 
Japan
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See Europe like you never imagined

 *Conditions apply. Prices are per person (pp), NZD, twin share and include port charges. Prices are correct as at 29 August 2016, but may fluctuate due to changes in availability, surcharges, fees, taxes or exchange rates. Price is inclusive of $300 Early Payment Discount. Price based on 
EUMCR15: 11 November 2017 (Cat. E). ALL OFFERS: All offers are available until 31 October 2016, unless sold out prior. Limited suites/cabins/staterooms on set departures are available and are subject to availability. DEPOSITS & FINAL PAYMENTS: A first non-refundable deposit of 
$1,000 pp is due within 7 days of booking. A second non-refundable deposit of $2,000 pp is due by 31 October 2016. Final payment due 100 days prior to departure. EARLY PAYMENT DISCOUNT: Save up to $300pp on tours of 15 days or longer. Offer is applicable on new bookings 
only and may be withdrawn at any time. A first non-refundable deposit of $1,000 pp is due within 7 days of booking. A second non-refundable deposit of $2,000 pp is due by 31 October 2016. Tour must be paid in full 10 months prior to departure date. This offer is combinable with 
applicable airfare offer, Solo Traveller Offer and Travel with Friends discount. AIRFARE OFFERS: All offers are subject to availability of airline and booking class. Once class is sold out surcharges apply. Flights must be booked by APT. All airfare offers are in economy class with Singapore 
Airlines (W class) depending on routing (or another airline of APT’s choosing). Airfare offers are valid ex. AKL/WLG/CHC. FLY FREE: Offer includes return economy class flights to Europe, with air taxes up to $250 pp. Surcharges will apply if air taxes exceed this amount. †Complimentary 
beverages exclude French Champagne, premium spirits and selected wines. ^Selected suites only. Australian Pacific Touring Pty Ltd. ABN 44 004 684 619. APT4741
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RIVER SHIP14

Visit aptouring.co.nz/Europe2017 or call 0800 278 687  or see your local travel agent

Magnificent Europe
Experiencing Europe with APT really is something else. Only with APT can  
you board one of the most awarded, all-inclusive luxury Europe River Cruise.  
Absolutely everything down to the last detail is taken care of so that you  
can lose yourself in the moment. It truly is unforgettable.

INCLUDED – Exclusive Royal Signature Experiences:

  Cocktail Reception and private classical concert at Vienna's  
City Palace, featuring members of the Mozart Boys Choir

  Unforgettable day trip aboard the luxurious Majestic  
Imperator train

  Private tour and a lavish banquet at Germany’s Namedy Castle

INCLUDED – All onboard meals and beverages†, tipping, transfers,  
Wi-Fi and port charges, as well as a butler, room service and  
complimentary laundry service in select suites^ 

INCLUDED – Freedom of Choice inclusions and APT’s exclusive  
Signature Invitations

Budapest to Amsterdam
15 days from $7,495* per person, twin share
FLY FREE* 

BEST RIVER CRUISE
OPERATOR
2015-2016

BEST INTERNATIONAL
TOUR OPERATOR

2014-2015

BEST DOMESTIC
TOUR OPERATOR

2012-2016

http://www.aptouring.co.nz/europe2017
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Enjoy 2 nights at the historic deluxe Mena House hotel 
located right under the Pyramids, followed by a 4-night 
cruise from Luxor to Aswan or vv on the luxury ship MS 
Mayfair, and a second stay in the heart of Cairo at the 
stunning Marriott hotel.
Priced from NZ$4250 pp twin share for travel between  
20 Sep 2016 - 30 Apr 2017 (except peak season 10 Dec -  
04 Jan & 10 - 24 Apr). Inclusive of transfers, accommodation, 
daily breakfast and full board whilst on cruise, sightseeing, 
entrance fees, domestic flights within Egypt.

Discover Egypt’s many treasures 
on an Ancient Kingdoms Holiday

0508 100 111  info@innovativetravel.co.nz 
www.innovativetravel.co.nz

The trusted brand for Egyptian travel

BOOK & PAY BY 30 SEP & SAVE $300 PP

Egypt

3 to 18 day cruises inclusive of all meals, sightseeing, 
open bar. Amazing value! Priced from NZ$285 per 
person per day twin share. Come sail with CroisiEurope 
and discover why river cruising is the most comfortable 
and relaxing way to travel and explore.

info@croisieurope.co.nz   www.innovativetravel.co.nz

European Rivers • Croatian Islands
French Canals • Mekong River

Your dreams are our 
destinations

Taxes and expenses – the 
clouds in a positive industry

The Border Clearance Levy (BCL) that surprised 
the tourism industry last year is already negatively 
influencing cruise lines when it comes to deciding 
on ports of call, Cruise new Zealand’s conference 
in Wellington heard last week. 

next year the sector is expecting a dip of 8% 
in passenger arrivals (2016–2017), primarily 
due to the exit of Pacific Pearl, which had a 
monopoly on taking new Zealanders on winter 
cruises over the past year.

Outgoing Cruise new Zealand chair, and now 
executive officer, Kevin O’sullivan points out that 
this overall drop in numbers will be offset by an 
increase in international exchange activity – 
where the cruise begins or ends in new Zealand 
– which has a 40% higher value. 

He also emphasises that passenger numbers 
will be back on the rise in 2017–18 with an  
11% increase.

However, tax-related storms have been forecast 
by other speakers at the conference.

‘The feedback we get from customer surveys 
is that new Zealand is expensive,’ says Michael 

Mihajlov, director, destination management with 
Carnival Australia.

‘it is a mutual challenge for us and we (cruise 
lines) need to work with other partners for a 
solution. The Border Control Levy is a big part  
of this.’

Mihajlov pointed out that Papua new guinea 
had two Carnival itineraries in 2013 – it has 26 
in 2017. ‘There is competition out there and it 
is fierce.’

While the mood at the conference was 
overwhelmingly positive, high taxation and lack 
of infrastructure came up on a regular basis.

Adam Armstrong, managing director Australia 
and new Zealand at royal Caribbean Cruises, 
points out that Voyager of the seas and Explorer 
of the seas are not coming to new Zealand at all 
this season. A number of factors influenced the 
decision, but the BCL was one of them.

‘For luxury cruises this is less of an issue but 
at the mass market, big end of town it is more 
of a factor and it is influencing decisions. i can 
definitely see it affecting the long term future of 

new Zealand as a destination.’
He says the arrival of the line’s massive Ovation 

vessel this season will fill some of the gap left by 
the other two ships. ‘But it is an exception to the 
rule and the reason Ovation is coming here is 
because you have ports that can cope with the 
large ship.’

Debbie summers, executive director iDnZ and 
new chair of Cruise new Zealand, says cruise lines 
are big business and things like unexpected taxes 
‘go right to the top’.

summers feels the taxes will make a difference 
in the medium term and will not be positive.

‘We need to be vigilant on what’s coming next 
– we hope there are no more surprises.’

Debbie Summers, ID New Zealand and 
new chair of Cruise New Zealand
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Almost 500 agents and cruise identities are 
expected to attend CLiA Australasia’s third 
annual Cruise360 conference in sydney on 
Friday, 16 september. 

The event, being held at the star Event 
Centre, will include panel sessions featuring 
senior cruise industry executives and 
keynote speakers. There is also a business- 
oriented tradeshow. 

The navigating the Future conference 
will be attended by newly appointed CLiA 
global president and CEO Cindy D’Aoust, 
who will give an address on the state of the  
cruise industry. 

A conference highlight is the panel 
discussions.

The first, How industry Trends are impacting 
Decisions, will determine how issues such as 
ship design and hotel operations play a part in 
the passenger experience. 

The panellists include P&O Cruises president 
sture Myrmell, royal Carribbean international 
managing director Australia and new Zealand 

Adam Armstrong and Ponant’s Asia Pacific 
chairman sarina Bratton.  

Another discussion, featuring industry 
representatives such as Emirates divisional vice 
president Australasia Barry Brown and P&O 
Australia destination director Mike Mihajlov 
will discuss the challenges of creating the right 
destination experience for consumers. 

Peter Kollar, head of training and 
development at  CLiA Australasia, will then 
looking how consultants can build their 
business through accreditation, before the 
conference turns its attention to how agents 
can stay ahead of the game. 

social researcher and author Michael 
McQueen will then speak on the  Battle for 
relevance before joining a panel of cruise 
industry executives to put the needs of 
consultants under the microscope. 

The conference costs A$275 
for CLiA members. go to www.
cruising.org.au/coresoftcloud001/
ccms.r?PageID=10005&tenID=ClIA

*Offers are for new bookings only, per stateroom, share twin. Beverage Package daily limit 
is 15 beverages. Reduced fares for friends & kids based on sharing with 1st & 2nd guests, on 
select sailings. Taxes & Port Fees apply to all 3rd/4th offers. Offers are capacity controlled and 
may be modified or withdrawn without prior notice. Subject to availability. Additional Terms 
& Conditions apply. Explore4 ends 18 November 2016.

EMBARK ON A 
JOURNEY 

WORTHY OF A MEMOIR
Cruise in classic style and encounter new places, 

cultures and experiences on Holland America Line

1	 	SIGNATURE	BEVERAGE	PACKAGE
2	 	PINNACLE	GRILL	DINNER
3	 	REDUCED	CRUISE	FARES	FOR	FRIENDS	&	KIDS
4	 	50%	REDUCED	DEPOSIT

SUITE	GUESTS receive an additional US$200	INTERNET	
CREDIT and PREPAID	GRATUITIES (hotel service charges)!*

Contact	Francis	Travel	Marketing:	
09	444	2298	|	0800	422	784	|	reservations@ftmcruise.co.nz

DESTINATIONS	INCLUDE:
Canada & New England • Bermuda • Caribbean  

• Northern Europe • Mediterranean • Prinsendam Europe 
cruises • South America • Panama Canal • Australia  
• New Zealand • South Pacific • Asia • Alaska Cruises  

• Alaska Land+Sea Journeys • Hawaii & Mexico

DISCOVER	THE	WORLD	WITH	FOUR	
OFFERS	VALUED	UP	TO	US$2000

Book select January 2017 – April 2018 
curises and receive all four offers below:

Cruising

Industry sets sail for
Sydney conference

Cruising briefs

Super ship revealed
uniworld’s latest Europe brochure unveils 
new programmes, a super ship, Joie de Vivre, 
and new onboard services such as 24-hour 
room service. uniworld.com 

New kid on the block
Patagonian cruise line Australis has 
announced its new ship will be called 
Ventus Australis. The 210-passenger ship is 
being constructed at a shipyard in Valdivia 
in southern Chile ahead of her launch 
in late 2017 for the 2017/18 Patagonia 
cruising season. it will replace the smaller, 
136-passenger Via Australis.

Dropping in Down Under
Holland America Line’s ms Maasdam 
will be deployed to Australia in October 
joining ms noordam for sailings around 
the south Pacific. it will be the first time the 
1259-capacity vessel has visited the region. 
it will leave on 22 november, 2017, for the 
inaugural 31-day Pacific Explorer trip, which 
will call on destinations such as Tauranga, 
nuku’alofa and Moorea and more.

trAvelinc digital september 2016   7

http://www.francistravelmarketing.co.nz/pdf/HAL_EXPLORE4_16.pdf
http://cruising.org.au/coresoftcloud001/
http://uniworld.com/


Cruising

Mississippi river is proving to be a 
popular choice for cruises now a cloud 

is hanging over parts of europe
Photo courtesy of Francis Travel Marketing

Why have one cruise, when you can have 
two? And why stick to oceans during your 
holidays, when you can sail the rivers too?

Cruise operators say there is a growing move 
among new Zealanders to string together a 
couple of cruising options to provide a variety 
of experiences and cover more distance. 

And they say cruisers are not only selecting 
double trips on the ocean, but opting to mix it 
up by joining the growing numbers signing up 
for a more relaxing river excursion. 

Back-to-back cruising has been on our radar 
for a while, says APT Travel group’s head of 
marketing Justine Lally, adding the company 
is designing its Europe and Asia tours with the 
trend in mind. 

Among the itineraries, APT has linked three 
cruises under its Best of France 22-day trip. 
in Asia, three countries are covered over 35 
days on The Hidden Wonders of Burma with 
Vietnam & Cambodia three-cruise tour.  

 ‘These guests are wanting to maximise 
their time overseas to create longer and more 
immersive journeys,’ Lally says. 

‘some just want to cover off their goals in 
one seamless journey.’

Letitia Eyes, from Avalon Waterways, and 
innovative Travel’s nicholas Bloom agree Kiwis 
are jumping on the double-dip cruising trend. 

Eyes says the company has been linking up 
ocean and river cruises as well as others on land 
for Kiwis who find the standard cruises are too 
short given the time it takes to travel to Europe. 

Bloom has noticed more are combining river 
and ocean voyages, adding this is an area agents 
could step up to help travellers join the dots. 

‘it’s more relaxing than spending hours in a 
coach and it is on price parity. We could coin 
it – unpack twice,’ Bloom says. 

Among the retailers, Chris Harrop from 
You Travel, Mairangi Bay says back-to-back 
cruising are the buzzwords for clients sailing 
the Caribbean. 

‘Many of the cruises in these areas last 
for only seven days, and so now most of our 
bookings are for two consecutive cruises,’ 
Harrop says.

‘Cruise operators in the Caribbean are well 
geared to handle this booking style.’

The trade universally agrees Kiwis are more 
and more switching on to river cruising, saying 
the need to book in advance is becoming  
more pressing. 

g Adventures says the Australasian love 
affair with this market has grown so much the 
region now accounts for 20% of global river 
cruising sales. Company managing director for 
Australia and new Zealand Adrian Piotto says 
the Kiwi river cruising market has picked up 
‘dramatically,’ particulary among those aged 
from 55 to 65 years of age. 

However, it seems the stereotypical European 

river cruise has been dealt a blow in the wake of 
a series of unrelenting terrorism attacks.  

Kelly Bates from Francis Travel Marketing 
says the situation in Europe is impacting travel 
decisions. 

‘While we are seeing last minute deals 
generating bookings for the remainder of 2016, 
confirmed bookings for 2017 are certainly not 
where we would expect them to be.’

Harrop has noted also a growing concern 
among customers that their Europe cruise 
itineraries could be jeopardised by the unrest.

But there are exceptions.
innovative’s Bloom says the number of 

people taking up CroisiEurope river voyages 
has grown 25 to 35% year on year.’

‘We have plenty of European charters on our 
books,’ he says. 

‘russia is reemerging as a river cruise 
destination. it has classic culture and 
unsurpassed scenery, and as it moves forward, 
we see great potential.’

Whether Europe is buckling under a growing 
disquiet among safety-conscious travellers, 
there is no denying other destinations are 
enjoying a flush of interest. 

Harrop and Piotto say river cruising in Asia, 
particularly along The Mekong, are getting top 
billing among Kiwis. 

 But fresh itineraries are on the rise. 
Bates and Harrop say Air new Zealand’s 

flight to Houston is ‘coming into its own’, and 
is bringing some new cruise products to light. 

The Mississippi river on board the American 
Queen is gaining Kiwi attention, says Bates.  

‘The Houston service has certainly opened 
up the south, and new Zealanders are making 
inroads there now,’ she says. 

More is more for seafaring Kiwis

New Zealanders are 
not only jumping 
on the river trend, 
but tacking the 
experience on to 
the end of ocean 
cruise holidays

Stunning Princess Cay  
in the Bahamas  
Photo courtesy of GO Holidays
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Alaska’s Voyage of the Glaciers  
with Denali Explorer

Land & Sea Holiday includes:
• 7 night Voyage of the Glaciers cruise onboard Star Princess®

• Main meals and entertainment onboard the ship
• Port charges and government fees
• Direct-to-the-Wilderness® rail service
• 1 night Denali Princess Wilderness Lodge®

• National History Tour into Denali National Park
• 1 night Mt. McKinley Princess Wilderness Lodge®

• 1 night Anchorage

TRADE ENQUIRIES 
Level 4, 66 Wyndham St, Auckland Central | PO Box 505, Auckland.

PHONE: 09 914 4675 EMAIL: cruising@goholidays.co.nz

10 night cruise & land tour  
from $2069*per person share twin

Regular departures available from 06 May 2017

CRUISE  
ALASKA

2017

Gulf of
Alaska

Alaska017_N/S_R1_(AA3, AB3)_Denali Explorer_NL

Anchorage

Talkeetna

Skagway
Juneau

KetchikanGlacier Bay
National Park

College Fjord

Prince William
Sound

Hubbard Glacier

Vancouver, B.C.

ALASKA

CANADA

Denali National Park
Denali

Northbound Voyage
Southbound Voyage
Motorcoach
Rail

Mt. McKinley Princess
Wilderness Lodge

Denali Princess
Wilderness Lodge

Whittier

In
sid

e
 P

assage

Price based on 06 May 2017 departure

Cruising

new Zealand travel agents who really 
want to maximise the potential of the sector 
need to become a certified cruise specialist 
via the CLiA accreditation programme, says 
Linda Halliday, general manager, cruise at 
House of Travel.

‘The cruise industry leverages the 
expertise of cruise specialists to guide 
clients in making an informed decision,’ 
says Halliday.

‘First time cruisers are looking for 
assistance in selecting the cruise line and 
ship that best suits their needs. research 
indicates clients are looking for a qualified 
consultant to guide them through  
the process.’

Halliday says there are several several 
new cruise audiences emerging. ‘The 
innovation and creativity both ocean and 
river cruise lines are introducing across 
their fleets is attracting the millennials (18 

to 35 year olds) as well as ensuring the more 
traditional cruiser returns again and again. 
Celebratory parties for a special birthday or 
anniversary is also a growing market segment, 
bringing several generations on board.’

she says clients are also seeking a more 
personalised experience, whether they be 
cruising river or ocean. ‘This could be a private 
audience experience at a cultural event 
or show, kayaking among the glaciers in 
Antarctica, overland touring to provide access 
to landlocked places of interest, or guided 
bike ride tours through vineyards and rolling 
countryside.

‘The shift is driven by consumers seeking a 
learning experience and wanting to be more 
involved in the communities they visit on their 
cruise. They are desiring a more interactive 
experience.’

Halliday says that for big ships the 
development of new and exciting on-board 

Expertise wins as 
clients get personal

linda Halliday,  
House of travel

experiences creates enormous interest. ‘This 
includes activity based options such as zip 
lining and bumper cars to designer shops, 
kids’ clubs and adult-only areas.’
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0800 443 510  |  res@bentours.co.nz  |  bentours.co.nz

EXPEDITION CRUISING 
& VOYAGES BROCHURE

DOWNLOAD NOW 
• New Ships • New Expeditions 
• New Voyages • New Experiences

SVALBARD | FINLAND | ICELAND | GREENLAND

RUSSIA AND THE FAR EAST | ESTONIA | LATVIA | LITHUANIA

NORWAY | SVALBARD | SWEDEN | ICELAND| GREENLAND | BALTIC SEA 
RUSSIA & THE FAR EAST | CANADIAN HIGH ARCTIC | CHILEAN FJORDS 
& PATAGONIA | ANTARCTICA | SOUTH GEORGIA | FALKLAND ISLANDS

CO
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G 
SO

ON

Paul safe has been in the business of selling 
river cruising trips for around eight years, but 
he’s not set sail himself – until now. 

‘i guess i never got round to taking a trip – 
usual story… so many things get in the way,’ says 
the Active Asia managing director. 

safe and his family boarded the rV 
Jayavarman for an eight-day cruise on The 
Mekong last month. 

The journey stretched from Ho Chi Minh 

City to siem reap in Cambodia, and the 
travel identity couldn’t have enjoyed the  
experience more. 

‘i chose this cruise because i wanted to end 
our holiday at the Angkor temples,’ he says. 

‘But what i particularly liked were the small 
passenger numbers – the ship was about half 
full, and so there were only about 22 people 
onboard from new Zealand, Australia, Canada, 
France and Denmark,’ he says. 

Dining was another standout. 
‘The chef was a cheerful character from 

singapore who quickly became everyone’s best 
friend with the meals he served up.

‘Five-course dinners, buffet breakfast and 
lunch certainly expanded our waistlines. The 
only thing we had to pay for was laundry and 
alcohol, which was not expensive.’

The safe family also kept busy with excursions 
to villages, a school and floating fish farm. 

‘Transport was a treat, using motor-bike, 
cycle rickshaw and bullock cart which was 
hilarious and fun, even if not that comfortable 
for western derrieres.’

Other highlights were a cooking class, cultural 
performance by school children and Buddhist 
monk’s blessing. 

safe says the experience was a great way to 
learn firsthand about the product for clients, but 
most of all it was a memorable family holiday.

‘i’m hooked,’ he says. 
‘We settled into ship life. it was relaxing and 

exhilarating watching the happenings on the 
river –sometimes it was heartwarming; at other 
times it was heart-wrenching.’

it was a fun-filled holiday that i can highly 
recommend to anyone, safe says. 

‘Well, of course i’ve been doing that for years, 
but with all honestly i can say river cruising is a 
good way to take your family on an adventure.’

Take me to
the river

Paul Safe gets a firsthand 
experience of river 
cruising in Asia

Cruising
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itineraries and shore excursions that 
reveal the culture of a place and what that 
destination’s people are all about are the 
‘hot buttons’ when it comes to modern-
day cruising, says Larry Pimentel, president 
and CEO at Azamara Club Cruises.

‘The reason people cruise is the land, 
people want to see the destinations. Yes 
the ships are beautiful but people still 
want to get out and explore. if you put 
ships in the wrong destinations people 
tend to not be so interested.’

Pimentel was a keynote speaker at the 
recent Cruise new Zealand conference 
in Wellington and says passengers are 
looking for bespoke shore excursions for 
10, 12 or 15 people. ‘They want to see 
things localised. it is a diversified world 
and that’s what we need to offer.’

He says everyone in the industry needs 

to remember that ‘anything and everything’ 
can be googled. ‘so we need to be showing 
them things that only a few people can see.’

Pimentel says cruise passengers at 
the upper end of the market (the sector 
Azamara caters to) want ‘insider access’ and  
human connections. 

‘i think part of the exclusivity we can offer has 
to do with walking. People love a walking tour, 
they can get localised authentic experiences 
that way – see the people and taste the food 
and drink of the country.’

He says cruise lines need to think more about 
night attractions and work with destinations 
to showcase these. He says in a number of 
Mediterranean ports, for example, the nightlife 
is the key to the experience.

‘The best part of the day in some ports 
is night time, so if you leave by 5pm you’ve 
missed the destination.’

Cruising– it’s a shore 
thing: Azamara boss

larry Pimentel… we need to be 
showing passengers things that 
only a few people can see
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Arctic warming has paved the way for a 
trailblazing – and controversial – cruise voyage 
through the northwest Passage.

Crystal serenity left Anchorage on 16 August 
for a 32-night expedition north through the 
Bering strait and the Canadian Arctic and further 
on to greenland before docking in new York. 

The 68,870-ton vessel is the largest to 
attempt the crossing, which has closed the door 
to countless pioneers since John Cabot first 

explored the area during 1497. 
in 1905, norwegian roal Amundsen 

successfully sailed the passage. since then, there 
have been 240 transits – most of which came 
after 2007 when the route was declared to be ice 
free during summer months. 

The Crystal Cruise vessel is not the first 
passenger ship to make the journey. The World 
carried 481 passengers through the area in 
2012 but, with 1070 passengers, Crystal serenity 

is a considerably bigger operation – and a 
dangerous one too.  

The 13-storey ship will have to wade its way 
through a maze of waterways (only 10% of them 
have been chartered).  

Accordingly, Crystal is taking safety 
precautions, which include forward-looking 
sonar, two ice pilots and an ice-scanning radar. 

The liner is also being escorted by a logistical 
ship, which will provide logistical support as 
well as carry two helicopters and emergency 
supplies. 

not surprising, the passengers are required to 
have insurance coverage of at least us$50,000. 
But this is unlikely to be a problem given 
most paid us$22,000 to us$120,000 for the 
experience. 

Although pioneering, the journey into such a 
pristine and sparsely populated area has drawn 
the wrath of environmental groups concerned 
about a growing muster of passenger ships – 
and the increased potential for oil spills.  

serenity has taken steps to address its own 
hazards, and has opted against burning the 
usual heavy fuel oil on the voyage.

it has also given consideration to those 
living in the area, meeting with the inuit 
communities in the lead up to the journey, 
schooling passengers on their needs and 
limiting excursion numbers so cruisers don’t 
swamp small towns along the way. 

This voyage has been two years in the making 
for Crystal Cruises, which has already said it will 
repeat the journey next year if it’s a success.

However, if the expedition goes off without 
a hitch, it could do a lot more than that – many 
anticipate this journey will break the ice for other 
cruise liners looking for fresh and even more 
adventurous itineraries. 

is melting ice our pass 
to the final frontier?

Rite of passage:

More than 1000 affluent 
tourists are descending on 
areas fresh to tourism

Safety first: Crystal 
Serenity is being escorted 
along the way
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Soft Adventure CruiSe 
Around frenCh PolyneSiA 

e: info@aranuicruises.com.au    p: (+61) 3 9449 3778    www.aranuicruises.com.au    follow us

•	 14-day	freighter	cruise	aboard	
the	new	ship,	Aranui	5

•	 Explore	the	remote	Marquesas	
Islands

•	 Cruise	to	nine	islands	with	17	
ports	of	call

•	 Price	includes	3	meals	per	
day,	(French	and	Polynesian),	
onshore	picnics	and	BBQ,	
cultural	experiences,	4wd	
sightseeing	tours,	guided	
hikes	and	more.

Aranui	Cruises	is	renowned	for	its	exploration	voyages	to	the	
most	remote	islands	in	the	world,	the	Marquesas	Archipelago

Map not to scale

ArAnui CruiSeS’
inCludeS

Lounge

2017 rates with NZ wholesalers

Superior Deluxe

Download 2017 
brochure

http://aranui.com.au/ARANUI_16.pdf


Caroline Clegg,  
World Journeys 
‘From the company’s perspective, 
the last five years have seen a huge 
shift in the mindset of what cruising 
can be. There has been a surge in the 
popularity of boutique river cruising, 
expedition-style cruising and small-ship 
cruising. The Antarctic, the Arctic, the 
galapagos, the Amazon and the rivers of 
Myanmar, indochina and india are now 
all accessible.’

Chris Harrop,  
YOU Travel Mairangi Bay 
‘Agents need to be across world (and 
local) events. Clients are asking a lot 
more questions on safety, and are 
seeking advice. They are aware of world 
situations, but are still travelling. There 
is a slight shift away from mainstream 
cruise destinations, to the emerging 
river cruises in Portugal and spain. These 
destinations are among the “hot ticket” 
regions for us at the moment.’

Rachel Williams,  
Viva Expeditions 
‘My advice is to ensure the cruise the client 
wants is right for them. Talk to the experts 
for destination information and specials 
and deals. it’s an ever-changing issue, 
particularly for cruises with limited sailings 
and inventory. And guide your clients 
on their port activity options. it may be 
cheaper if they wait until they get to the 
port before booking.’

Donal O’Sullivan,  
Cruise World 
‘There is the perception that river 
cruising is expensive and pitched for the 
older clientele. But agents need to know 
there are a number of cruise companies 
making a name in the market by 
putting river cruising in front of a new 
demographic, particularly in relation to 
cost and value for money.’

Lisa Johansen,  
GO Holidays
‘Cuba is selling like hotcakes. With Air 
new Zealand’s Houston service, cruising 
the Caribbean is more accessible and 
the cruise prices are “sharp”. it’s a good 
idea to combine the Caribbean with 
Cuba to create an attractive Latin 
American itinerary. Agents need to 
stay on top of the online training 
programmes that many cruise lines and 
wholesalers provide. And booking early 
is important.’ 

Ryan Bennett,  
Bentours
‘While warm water and river cruising 
continues to grow, it is the niche 
cruising experience that is really set to 
boom for the remainder of this decade. 
Agents need to research; understand 
what is current, new and niche; attend 
trade industry nights, expos and 
travel shows. Know your product and 
your client – and get yourself on a 
famil. Experiencing the product and 
destination first hand is paramount.’

Laurent Wong, 
Aranui Cruises
‘Kiwis need to book early to secure 
their preferred cabins. They sit behind 
the rest of the world who are booking 
at least nine months out. uncertainty 
of what might happen next in Europe 
has impacted with an increase in the 
number of visitors heading to the 
Pacific, particularly French Polynesia.’

Nicholas Bloom,  
Innovative Travel  
‘More families are sailing Europe’s rivers, 
particularly on Christmas market cruises. 
These cruises are suited to children with 
a focus on everything festive. if booking 
families on river cruises, agents should 
check the itinerary and be guided 
by the shore activities – pick a cruise 
with historical sites and interesting 
architecture as opposed to wineries.’

Cruising

The Captains’ Table: travel identities 
share their cruising expertise 
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CLICK  vikingcruises.com.auCALL  1800 845 464

H U R R Y  A N D  B O O K  T O  

SECURE A STATEROOM UPGRADE
2 0 1 7  W A T E R W A Y S  O F  T H E  T S A R S :  

M o s c o w  –  S t .  P e t e r s b u r g ,  1 3  d a y s ,  1 1  g u i d e d  t o u r s ,  f r o m  A U $ 9 , 7 9 9 p p

FOR BOOKINGS MADE BETWEEN  
1 AUGUST AND 30 SEPTEMBER 2016 ONLY

For the full range of Viking Cruises itineraries and offer details

*Conditions apply. Prices are listed in Australian Dollars, per person, based on double occupancy, subject to availability. Visit the website for full details of the discount offers and airfare offer at http://www.viking-
cruises.com.au/. Offer is strictly limited

Book Viking’s 13-day Waterways of the Tsars cruise and receive a complimentary 
stateroom upgrade. Choose from select departures between May and October 2017.

Complimentary cabin upgrade is available from Deluxe Stateroom (DX) to Deluxe 
Stateroom (CX), an upgrade which normally costs $300 per person; and from Veranda 

Stateroom (BX) to Veranda Stateroom (AX), normally a $400 per person cost.
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